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SAN  ANTONIO  EXPRESS-NEWS 
TAKES  THE  TRIPLE  CROWN. 


For  the  first  time, 
a  single  Fiearst 
Newspapei'  has 
VN  on  the  top 
honors  for 
excellence  in 
overall  writing, 

entcipri.se  ;intl 

* 

photography. 


Each  year,  Hearst  Newspapers  recognizes  the  achiievements  of 
its  journalists.  Special  honors,  such  as  The  Chief  Plaque  for  Overall 
Writing  Excellence,  The  William  Randolph  Hearst,  Jr,  Prize  for 
Enterprise  Excellence  and  The  John  Randolph  Hearst  Memorial 
Trophy  for  Overall  Photo  Excellence,  have  been  won  by  different 
newspapers  in  the  past. This  year,  one  newspaper  excelled  in  all  three 
major  award  categories.  It  is  a  tribute  to  their  extraordinary  efforts 
and  consistently  high  performance  in  1997. 

JOURNAUSM 

Congratulations  to  all  the  members  of  the  |  casTINCTTON  i ; 
San  Antonio  Express-News  team  for  making 
"Journalism  of  Distinction"  an  everyday  story.  I  _ _ | 

HEARST 

NEWSPAPERS  I 


p:-' 


tell  the  story  no  one  else  dares  to  tell.  To  capture 
the  photo  that  speaks  1001  words.  To  dig  relentlessly 
for  the  one  fact  that  makes  all  the  others  fall  into  place. 
That  is  the  essence  of  "Journalism  of  Distinction."  And 
it's  what  we  do  year  after  year  at  Hearst  Newspapers 
across  the  nation.  On  the  following  pages,  you'll  find 
some  of  the  finest  examples  of  work  produced  by  our 
metro  and  community  newspapers  in  1997.  Hearst 
Newspapers  proudly  salutes  the  individuals  and  teams 
that  make  "Journalism  of  Distinction"  an  everyday  story. 


JOURNALISM 

- OF - 

DISTINCTION 


The  1997 ^^^ners  InT 

For  Journalism  Excell( 


Throughout  the  year,  we  sponsor  contests  to  recognize 
the  very  best  stories  and  photographs  in  the  metropolitan 
and  community  Hearst  Newspapers.  Here  are  the  1997 
winning  entries  selected  for  excellence  by  our  panel  of 
distinguished  judges. 

This  year,  judges  in  the  Metro  category  were: 

Robert  H.  Giles,  Executive  Director,  Media  Studies 
Center  and  Senior  Vice  President,  Freedom 
Forum;  Nancy  Monaghan,  Publisher, 

Hera/d-D/spafch,  Huntington,  W.Va.; 
and  Alan  Murray,  Washington 
Bureau  Chief,  The  Wall 
Street  Journal. 

Community  category 
judges  were:  ' 

Christopher 
Callahan,  Associate 

Professor,  University  of  'V' 

Maryland;  Nathan  Glasser, 
former  editorial  page  Editor,  New 
York  World-Journal-Tribune; 

Valerie  Greco,  freelance  < 

feature  writer;  Max 

mer  Editor,  Los 

Angeles  Herald-  * 

Examiner,  and  C.  ’ 

Franklin  Morse,  former  1 

editorial  cartoon  artist,  -i 

Hearst  Newspapers.  ^  ' 

Congratulations  to 
the  winners  for 
their  contributions 
to  “Journalism  of 
Distinction" 
at  Hearst 
Newspapers. 


rhe  Race 

lence.  • 


1997  TROPHY  WINNERS 


The  Chief  Plaque 
For  Overall  Writing  Excellence 

Metro  -  San  Antonio  Express-News 
Community  -  North  Central  Sun  (Texas) 
Midland  Daily  News  (Michigan) 


The  William  Randolph  Hearst,  Jr..  Prize 
For  Enterprise  Excellence 

Metro  -  San  Antonio  Express-News 


besiege 


The  John  Randolph  Hearst  Memorial  Trophy 
For  Overall  Photo  Excellence 

Metro  -  San  Antonio  Express-News 
Community  -  Midland  Reporter-Telegram  (Texas) 


1997  METRO  GROUP  PRIZE 
WINNERS 


SPOT  NEWS 

Michael  Dougan,  San  Francisco  Examiner 
“Floods  Besiege  North  State" 


ENTERPRISE 

Staff,  San  Antonio  Express-News 
"Kelly  Workers  Unprepared" 


FEATURES 

Vicki  Haddock,  San  Francisco  Examiner 
"Inside  the  Mind  of  Murder" 


COLUMNS/EDITORIALS/COMMENTARY 

Rob  Morse,  San  Francisco  Examiner 
"Mayor  Willie  Brown  andTreasure  Island" 


SPORTS 

Henry  Schulman,  San  Francisco  Examiner 
"It's  a  16-Game  Season" 


BUSINESS/FINANCE 

David  Orenstein,  Albany  Times  Union  -  "Multilevel  Marketing" 


ART/GRAPHICS 

Sharon  Okada  &  Richard  Stoddard,  AlbanyTimes  Union  -  "The  Baby  Gamble" 


HEADS/CAPTIONS 

GlennTucker,  San  Antonio  Express-News 
Biggest  Challenge  for  Apple:  Finding  a  Leader  to  Save  the  Core’ 


PHOTOGRAPHY/NEWS 

Craig  Lee,  San  Francisco  Examiner  -  "Stockton  Action" 


PHOTOGRAPHY/FEATURE 

Paul  Buckowski,  AlbanyTimes  Union  -  "Feel  the  Light" 


PHOTOGRAPHY/SPORTS 

Smiley  N.  Pool,  Houston  Chronicle  -  “Getting  the  Worst  End  of  an  Encounter" 


1997  COMMUNITY  GROUP 
PRIZE  WINNERS 


SPOT  NEWS 

Staff,  Midland  Reporter-Telegram  -  "Fort  Davis  Standoff" 


ENTERPRISE 

Staff,  North  Central  Sun  -  "Master  Plan" 


FEATURES 

Renee  Janowicz,  Midland  Daily  News  -  "Taylor's  World" 


COLUMNS/EDITORIALS/COMMENTARY 

Gary  Ott,  Midland  Reporter-Telegram  -  "It Takes  a  Brain  Surgeon  to  Give  One  a  New  Outlook" 


SPORTS 

Staff,  Midland  Daily  News  -  "Women's  NationalTeam  Festival" 


Hearst  Newspapers 


HEADS/CAPTIONS 

Doug  McDonough,  Plainview  Daily  Herald  -  "Elmer  Fudd  Can  Finally  Lick  Wascally  Wabbit" 

PHOTOGRAPHY/NEWS 

Joey  Garcia,  Southside  Sun  -  "Clutching  a  Burned  Cross" 

1997  COMMUNITY  SERVICE  AWARDS 


METRO  GROUP: 

Seattle  Post-Intelligencer 
Houston  Chronicle 
San  Francisco  Examiner 


COMMUNITY  GROUP: 

North  Central  Sun  (Texas) 
Midland  Daily  News  (Michigan) 
Midland  Reporter-Telegram 
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CALENDAR 
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MARCH 

29- 3  American  Press  Institute  Seminar,  Restin,Va. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W.  Marriott  Hotel,  Washington,  D.C. 

APRIL 

2- 4  Society  of  Collegiate  Journalists  Biennial  Convention, 

Wartburg  College,  Waverly,  Iowa 

3- 4  Free  Community  Papers  of  New  England  Spring 

Convention,  Newport  Marriott,  Newjwrt,  R.I. 

14-18  Southern  Circulation  Manager’s  Association  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando,  Fla. 

16- 19  GMA  Users  Group  National  Conference,  Doubletree 

Hotel,  Austin,  Texas 

19-22  Newspaper  Association  of  America  Annual  Publishers 
Convention,  Wyndham  Hotel,  Dallas 
24-26  National  Cartoonists  Stxriety  Reuben  Weekend,  Ritz- 
Carlton  Huntington  Hotel,  Pasadena,  Calif. 

26-29  Society  of  American  Business  Editors  &  Writers 
Conference,  Hilton  Waterfront  Beach  Resort, 
Huntington  Beach,  Calif. 

MAY 

10-13  Organization  of  News  Ombudsmen  Conference,  The 
West  Gate,  San  Diego 

17- 20  Newspaper  Purchasing  Management  Association 

Conference,  Harrah’s,  Las  Vegas 
19-20  NAA  Newspaper  in  Education  Conference,  Sheraton, 
San  Diego 

31-3  NAA  Classified  Conference/Research  Conference, 

Westin  Copley  Place,  Boston 

31-3  World  Association  of  Newspapers  (FIEJ),  Kobe, 

Japan 

JUNE 

3- 5  INMA  Annual  International  Conference, 

Amsterdam,The  Netherlands 

4- 7  Investigative  Reporters  and  Editors  Annual 

Conference,  New  Orleans 

13-17  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 
17-20  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 

17- 20  Native  American  Journalists  Association  Annual 

Conference,  Tempe  iMission  Palms  Hotel,  Phoenix, 
Ariz. 

18- 20  Association  of  Alternative  Newsweeklies  Annual 

Convention,  Sheraton,  Washington,  D.C. 

19- 21  NAA  Connections  ’98/Cooperative  Marketing/Sales 

Conference,Marriott  World  Center,  Orlando,  Fla. 
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Reader  Services 

How  to  Contact  Editor  &  Publisher 

■  Mall:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mecliainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editoriai/Permissions  (212)  691-7287 

Advertising/Maii  Lists/Reprints  (212)929-1259 
New  Media/Conferences  (212)  929-1894 

Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewais,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

biiling  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.4  p.m.  EST.  Fax:  (973)  627-5872. 

News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Managing  Editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Talk  at  Thirty 

•  Piease  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Taik  at  Thirty,” 
c/o  George  Garneau. 

E&P  Archives 

■  Oniine  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://vww.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  cali  our  New 
Media  division  at  ext.  504. 

■  Editor  &  Publisher  is  availabie  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 

Mailing  Lists 

■  Editor  &  Publisher  does  ooi  release  Its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 

at  ext.  172. 

Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 


Primed  in  USA.Vol.  1.11, No.  13..Mareh  28. 1998,EDITORe  PUBUSHER,  THE  FOURTH  ESTATE 
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more  fun  at 


The  UExpress  web  site,  from  Unh 
gives  you  the  best  comics  on  the 
fovorHe.  Offer  your  opinions  on  i 
Cathy,  ol«  Doonesbury  in  the  onih 


Or  swing  by  UExpress's  Strip  Search  mtion  to  checi 
out  some  undiscovered  taient.  Offer  y#ur  opinions  < 
the  work  of  emerging  artists  featured  there.  ChecJ 
out  Universai's  submission  guide  for  thos|^iSeeking| 
syndication.  I  / 


on  hiimpus^  comic  collections  or 
in^g  reprints. 


If  it's  comics  you  Ifve, 
served  fresh  da^. 


on  in  to  UExpress.  Comics 


www.uexpress.cofffi 
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ABOVE  THE  FOLD 


No  joke:  April 
meetings  thwart 
Detroit  unions 

April  28  marks  the  l,028th  day 
since  2,500  workers  in  six  unions 
walked  off  their  jobs  at  Detroit’s  two 
daily  newspapers  and  their  joint  oper¬ 
ating  agency. 

It’s  also  the  day  both  Knight  Ridder  — 
owner  of  the  Detroit  Free  Press  —  and 
Gannett  Co.  —  owner  of  the  Detroit 
News  —  have  chosen  for  their  respective 
1998  annual  meetings. America’s  two 
largest  newspaper  chains  will  face 
stockholders  at  meetings  scheduled 
one  hour  —  and  1,075  miles  —  apart. 

Gannett  meets  at  10  a.m.  at  its 
Arlington,  Va.,  headquarters,  while 
Knight  Ridder  meets  at  9  a.m.  at  the 
Intercontinental  Hotel,  near  its  head¬ 
quarters  in  Miami,  Fla. 

Union  leaders  find  that  timing  more 
than  interesting.  “Without  a  doubt  it’s  an 
attempt  by  both  companies  to  limit  the 
amount  of  community  involvement 


there,  and  involvement  from  the 
locked-out  union  members.  Clearly,  it’s 
a  way  to  divide  our  forces,”  says  Shawn 
Ellis,  spokesman  for  the  Metropolitan 
Council  of  Newspaper  Unions. 

Union  activists  have  been  a  fixture 
at  Knight  Ridder  and  Gannett  annual 
meetings  since  the  six  unions  began 
their  strike  July  13, 1995,  and  continu¬ 
ing  after  their  unconditional  offer  to 
return  to  work  Feb.  14, 1997.  In  addi¬ 
tion  to  asking  pointed  questions  inside 
the  meetings,  the  unions  usually  muster 
a  few  hundred  demonstrators  outside. 

Gannett,  accused  by  the  unions  of 
moving  its  meeting  up  two  weeks 
from  its  usual  time  to  coincide  with 
Knight  Ridder’s,  dismisses  the  idea 
that  the  Detroit  labor  conflict  had  any¬ 
thing  to  do  with  its  schedule. 

“The  whole  thing  is  absurd.We  set 
out  dates  two  years  out,”  says  Mimi 
Feller,  a  Gannett  senior  vice  president. 
The  biggest  factor  scheduling,  she 
adds,  is  the  timing  of  two  big  industry 
conventions:  the  American  Society  of 
Newspaper  Editors  in  Washington  at 


the  end  of  March  and  the  Newspaper 
Association  of  America  meeting  in  late 
April  in  Houston. 

—  Mark  Fitzgerald 

The  power  of 
the  press 

You  CAN’T  SAY  Rupert  Murdoch 
doesn’t  have  clout  in  New  York. 
His  New  York  Post  has  struck  a  con¬ 
troversial  deal  with  several  New  York 
state  agencies  to  close  a  Bronx  bus 
garage  to  make  way  for  a  $  1 50  million 
printing  plant. 

Critics  say  the  move  will  force  220 
municipal  buses  to  travel  further  to 
their  routes  and  will  disrupt  service  in 
the  Bronx.  The  Post  and  the  city  say 
the  deal  is  necessary  to  keep  the 
paper’s  500  printing  plant  jobs  in  New 
York.The  site  is  near  a  rail  line,  high¬ 
ways  and  a  planned  newsprint  recy¬ 
cling  plant. 

Plans  call  for  a  state  authority  to  buy 
the  site  and  lease  it  to  a  developer 
which  the  Post  would  sublease. 


McDonald’s  A  Man  Whose  Band  Plays  On 


Frank  mcdonald  doesn’t 

give  up  easily  on  anything  he 
loves. 

Since  being  diagnosed  with  amy¬ 
otrophic  lateral  sclerosis,  the  degen¬ 
erative  nerve  disorder  known  as  Lou 
Gehrig’s  disease,  he  is  confined  to  a 
wheelchair  and  has  lost  most  of  the 
muscle  coordination  in  his  hands. 

But  he’s  still  the  hands-on  manager 
of  the  Chattanooga  Free  Press  and 
doesn’t  plan  to  quit  after  his  family 
sells  the  paper  to  Arkansas  newspa¬ 
perman  Walter  E.  Hussman  Jr. 

“I  intend  to  help  make  Walter  glad 
he  bought  it,”  McDonald  said  of  his 
plans  to  stay  on  at  the  paper  his 
father  started  back  in  1933. 

And  he  still  plays  in  a  bluegrass 
band  that  he  helped  found  as  a 
teenager  52  years  ago. 

“You  just  find  ways  to  make 
things  woric,”  McDonald  said.  “I  don’t 
think  of  myself  as  being  all  that 
courageous  an  individual.  Things 
have  not  always  been  very  easy.  I 
guess  I’m  in  that  rut  and  1  enjoy  it.” 
He  credits  his  co-workers  and 


musical  colleagues  for  aiding  his 
efforts. 

“I  am  surrounded  by  some  pretty 
unbelievable  people  who  really  do  a 
lot  of  things  to  help  me  keep  doing 
what  I’m  doing.” 

McDonald  used  to  play  guitar  but, 
because  the  progressive  disease  has 
degraded  his  motor 
skills,  he  now  is 
limited  to  vocal 
and  emcee  duties. 

“Our  lead  singer 
is  legally  deaf,”  he 
said.  “And  I  don’t 
have  any  strength 
in  my  hands.  We 
just  sort  of  limp  up 
there  on  stage  and 
pull  it  off.” 

In  February,  the 
group  performed 
at  the  Kennedy 
Center  in 
Washington.They 
have  recorded  four 
albums  and  have 
appeared  on  ABC’s 


“World  News  Tonight”  and  NBC’s 
“Today  Show.” 

Then  there’s  their  name:  the 
“Dismembered  Tennesseans.” 

“That’s  the  name  we  picked  back 
in  1945,”  McDonald  said  with  a 
laugh.  “It’s  turned  out  to  be  kind  of 
prophetic.”  —  Robert  Neuwirth 


Frank  McDonald  (seated,  center),  chairman  of  the 
Chattanooga  Free  Press,  with  his  bluegrass  band,  the 
Dismembered  Tenneseans. 
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LIBERATE 

CUBA?  Recently,  Parade  Magazine  ran  an  interview  with  Cuba  Gooding  Jr., 
Academy  Award  winner  for  Best  Supporting  Actor.  The  revealing 
Coe  Angeles  S\mt6  interview  brought  out  a  side  of  this  talented  actor  that  was  both 

touching  and  forceful.  Parade  readers  were  exposed  to  a  man 
with  a  deep  sense  of  personal  history  as  well  as  an  eye  very  much 
on  the  future.  Every  Sunday,  Parade  readers  are  presented  with  this 
kind  of  exciting,  penetrating,  and  timely  editorial.  Which  is  why 
Parade  has  become  such  an  integral  and  enjoyable  part  of 
Sundays  for  millions  of  people.  And  why  they  didn’t  pass  up 
an  opportunity  to  visit  “Cuba.” 
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Nothing  Moves  America  Like  PARADE 
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7  Newsrooms, 
1  Web  Site 


E.  W.  Scripps  seeks  regional  clout  with  a  single  news  megasite  in  southern  Florida 


IF  YOU  ARE  E.W.  Scripps  Co.,  and 
you  own  several  small  newspa¬ 
pers  and  a  TV  station  all  in  close 
proximity  along  the  eastern 
coast  of  Florida,  what  do  you  do? 
Create  Web  sites  for  each  of  them,  or 
create  a  single  site  that  all  of  the  prop¬ 
erties  share? 

The  latter,  of  course.  Scripps  recent¬ 
ly  launched  a  new  Web  site  called 
TCPalm.com,  also  known  as  “Your 
Guide  to  Florida’s 
Treasure  Coast  and  Palm 
Beaches,”  which  serves  as 
the  single  news-oriented 
Web  site  covering  a  four- 
county  region  stretching 
from  Boca  Raton  to 
Seba.stian. 


vvww.TCRalm.oonr) 


WEB  CLUSTERING 

TCftlm.com’s  new 
media  director  Stephen 
Dana  explained  that  the 
concept  was  simply  to 
combine  the  Scripps 
resources  in  the  area  to  provide  a  cen¬ 
tral  Web  source  for  local  and  regional 


The  goal,  said  Dana,  is  to  get  users 
into  the  habit  of  checking  in  3-4  times 
per  day  to  keep  up  with  breaking 
news.  During  a  recent  flood  in  Palm 
Beach,  the  site  quickly  posted  updated 
information  about  road  closures,  for 
example. 

TCPalm.com  operates  with  a  staff  of 
eight  housed  at  the  Stuart  News,  one 
of  six  papers  participating  in  the  pro- 
ject.The  other  five  are  the  Ft.  Pierce 
News,  Jupiter  Courier,  Port  St.  Lucie 
News,  Sebastian  Sun  and  Vero  Beach 
Press  Journal. 

The  Web  site  also  is  supported  by 
Scripps’  corporate  new  media  opera¬ 
tions  and  programmers  in  Cincinnati, 
Ohio  and  Knoxville,Tenn. 

Although  the  Web  staffers  share 


Outing  writes  a  three-times-a-week 
column  for  the  E&P  MediaINFO.com 
Web  site. 


office  space  with  the 
Stuart  News,  they  are  not 
newspaper  employees. 
TCPalm.com  staffers 
work  with  each  of  the 
papers  —  none  of  which 
have  a  Web  site  nor  any 
new  media  employees  — 
and  the  Scripps-owned 
local  NBC  television  affili¬ 
ate,  WPTV  Channel  5. 

Each  provides  content 
for  a  site  that  has  a  very  timely  feel 
about  it. 

Indeed,  it  can  even  replace  TV  news 
for  those  with  a  fast  enough  Internet 
connection;  Channel  5’s  morning, 
noon,  evening  and  nighttime  news¬ 
casts  are  put  on  TCPalm.com  live, 
viewable  with  RealVideo  software. 

The  TCPalm.com  staff  arrives  at  the 
office  early,  explains  Dana,  and  feeds 
stories  from  the  newspapers’  morning 
editions  into  the  Web  site,  using  a  pro¬ 
duction  system  from  Pantheon/Zip2. 
From  the  site’s  home  page,  visitors  can 
click  to  the  content  of  the  newspa¬ 
pers  or  Channel  5. 


NOVEL,  NOTEWORTHY 

One  of  the  more  novel  and  note¬ 
worthy  features  of  the  site  is  a  user- 
controllable  Web  camera,  which  can 
look  up  and  down  Florida’s  Inter¬ 
coastal  Waterway  from  atop  a  tower  in 
West  Palm  Beach.TCPalm.com  also  is 
developing  niche  sections  for  the  site, 
such  as  an  “Over  50”  seniors  section,  a 
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local  entertainment  area  and  an  “On 
The  Water”  section  covering  recre¬ 
ational  water  activities  in  the  region. 

The  site  is  supported  primarily  by 
advertising,  sold  by  the  TCPalm.com 
staff. 'While  the  newspapers’  and  TV 
station’s  ad  staffs  can  sell  into  the  site, 
Dana  feels  the  complexities  of  an 
online  ad  sale  lend  themselves  more 
to  having  a  dedicated  ad  staff. 

A  challenge  for  any  project  like  this 
is  getting  the  newsrooms  to  cooperate 
fully,  especially  when  there  are  no  Web 
staffers  physically  located  in  those 
newsrooms.  Dana  says  the  model  was 
designed  to  provide  newsrooms  with 
some  control  over  what  goes  onto  the 
site;  editors  at  each  publication  can 
customize  to  some  degree  how  their 
online  areas  look. 

In  addition,  a  simple-to-use  Web 
form-based  system  allows  newsroom 
editors  to  update  stories  at  will.  Even 
if  the  Web  staff  is  not  working,  editors 
in  remote  print  newsrooms  can  still 
update  their  Web  areas. 

Dana  is  convinced  that  the  print 
news  staffs  do  feel  enfranchised.  “The 
newspapers  have  been  great,”  he  says. 


GRASSROOTS  RELATIONSHIPS 

Dana  believes  TCPalm.com  needs  to 
establish  strong  relationships  with 
people  in  the  various  newsrooms  “at 
the  grassroots  level”  and  not  just 
among  newsroom  executives.  In  addi¬ 
tion  to  getting  a  lot  of  phone  and  e- 
mail  feedback  from  the  newspaper 
and  TV  staffs,  he  also  encourages  his 
producers  to  visit  the  newsrooms  in 
person. 

E.W.  Scripps  Co.,  vice  president  of 
new  media  Neal  Fondren  said  that  get¬ 
ting  print  newsroom  support  for  the 
TCPalm.com  site  was  not  at  all  a  chal¬ 
lenge.  “They  understand  the  future,”  he 
explained.  Fondren  also  noted  that  the 
concept  behind  the  site  may  be  used 
in  other  markets  where  Scripps  owns 
media  properties,  but  he’s  not  willing 
to  say  where  and  when,  for  fear  of  tip¬ 
ping  his  hand  to  competitors. 
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Remember  what  life  was  like  before 
copy  machines,  microwave  ovens  and 
voice  mail? 

Remember  what  life  was  like 
before  VCR  Plus+  instant  taping? 


Your  readers  appreciate  the  ease  and  convenience  that 
new  technology  offers.  More  than  330  million  readers 
worldwide  rely  on  the  VCR  Plus+  code  numbers  in  their 
TV  listings  to  tape  their  favorite  TV  shows. 


Your  readers  deserve  it. 


For  more  information  on  VCR  Plus  +  ,  please  call  Lisa  Klem  Wilson 

at  800-221-4816  ot  212-293-8500 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 


With  which  have  been  merBCd:  The  Journalist,  established  March 
22, 1884;  Newspaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  )une  29,  \90l  ;  Adi’ertising,  }une  22, 1925. 


James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  ion  i  isi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  icxi  ii7| 
Publisher, 

Circulation/Production  Christopher  Phillips  loa  1 16| 


\fear  2000  Problem  No.  2 


Editor,  Senior  Vice  President 

for  News  James  T.  Robison  im  22S| 
Executive  Editor  Hoag  Levins  ion  v»| 
Mantling  Editor  George  Gameau  icn  22.t| 
Editor,  Free  Paper  Publisher  Wendy  Giman  lea  499) 
Associate  Editors  David  Astor  icxt  2261 

Robert  Neuwirth  lew  2271 
David  Noack  |c«  2291 
Jim  Rosenberg  lew  2241 
Assistant  Editor  Elizabeth  Hilts  lew  si  21 
Webmaster  Kim  McGalliard  lew  so4| 
Midwest  Editor  Mark  Fitzgerald  (3i2)64i4)i>4i 
Washington  Editor  Kelvin  Childs  (202)6627234 
West  Coast  Editor  M.L.  Stein  (6so)  322-7178 

Copy  Editor  Jennifer  S.Waber  lew  2301 
Editorial  Assistants  Colleen  Adams  lew  is6| 
Nancy  Marini  lew  2311 


AS  WE  GALLOP  towards  the  millennium,  it  is  increasingly 
hard  to  escape  the  hype  over  the  computer  problems  asso¬ 
ciated  with  the  date  change  to  the  year  2000,  or  Y2K  as 
the  trendiest  technophiles  say. 

Far  be  it  from  us  to  minimize  something  as  fearsome-sound¬ 
ing  as  the  Millennium  Bug,  but  we  believe  just  as  urgent  atten¬ 
tion  should  be  paid  to  the  other  Y2K  problem:  the  newspaper 
industry's  failure  over  two  decades  to  reach  the  Year  2000  goal 
of  rough  parity  between  the  numbers  of  racial  and  ethnic 
minorities  in  the  newsroom  and  in  the  nation  at  large. 

This  week  in  Washington,  the  American  Society  of 
Newspaper  Editors  releases  its  survey  of  minority  newsroom 
employment  -  an  annual  exercise  in  documenting  how  far  the 
industry  is  from  the  Year  2000  goal.  Expect  the  percentage  of 
journalists  of  color  industrywide  to  run  a  little  more  than  11%- 
in  a  nation  where  nearly  one  in  four  persons  is  a  racial  or  eth¬ 
nic  minority  member.  Almost  half  of  the  United  States'  1,500 
daily  newspapers  do  not  employ  even  one  journalist  of  color. 

The  newspaper  industry's  real  Year  2000  problem  is  that  too 
many  papers  apparently  either  think  diversity  doesn't  matter,  or 
that  it’s  just  too  intractable  for  individual  papers  to  tackle. 

We're  impressed  with  ASNE's  dogged  commitment  to  diversity  - 
-  exemplified  by  the  many  useful  ideas  in  Loren  Ghiglione's 
special  report  -  and  we  are  simply  in  awe  of  the  grace  and  rea¬ 
son  with  which  associations  of  minority  journalists  have  con¬ 
tributed  to  this  ongoing  dialogue.  But  the  fact  is,  the  patience 
of  newspaper  journalists  of  color  has  been  shamefully  abused, 
and  it  is  long  past  time  for  all  newspapers  to  make  diversity  a 
real  goal  -  in  the  newsroom  especially,  but  elsewhere  too. 
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LETTERS  TO  THE  EDITOR 


Evidence  of  life 
at  one  newspaper 

IN  JUNE  1997,  Editor  &  Publisher 
carried  a  “Shop  Talk”  column 
(“Newspapers’  Death  Wish  Persists”) 
in  which  1  questioned  the  wisdom  — 
in  the  long  run  —  of  newspapers’ 
often-perceived  “obsession  with  killing 
and/or  death-related  stories.” 

Suspecting  that  his  paper  was  differ¬ 
ent,  an  enterprising  staff  writer  for  the 
Duluth  News-Tribune  in  Minnesota 
did  a  little  research  on  the  subject.  He 
was  correct!  For  one  chance-chosen 
week  at  least,  a  large  majority  of  sto¬ 
ries  did  not  concern  death  or  killing. 

A  mass  communications  graduate 

Newspaperdom* 


50  YEARS  AGO . . .  New  York  City 
dailies  are  planning  to  continue  pub¬ 
lishing  after  the  April  1  strike  dead¬ 
line  by  the  International 
Typographical  Union  by  using  the 
photo-engraving  method.  Fourteen 
members  of  the  Publishers 
Association  of  New  York  City  have 
been  training  non-union  personnel 
for  such  an  emergency  and  produc¬ 
ing  dummy  pages.  Editor  & 
Publisher  was  printing  in  a  commer¬ 
cial  plant  in  New  York  City  when  the 
union  struck  operators  of  job,  book 
and  magazine  shops.  Since  the  press¬ 
men’s  union  did  not  strike,  E&P  con¬ 
tinued  to  publish  by  setting  type  in  a 
non-union  shop  outside  the  city  and 
using  stereotyped  reproductions  of 
page  layouts. 

The  American  Newspaper 
Publishers  Association  reported  64 
daily  newspaf>ers  in  39  cities  were 
hit  by  strikes  during  1947. 

From  Editor  &  Publisher 
March  27,  1948 
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of  Minnesota’s  Winona  State 
University,  Chuck  Frederick  checked 
the  Neu’s-Tribune's  columns  daily 
from  Oct.  26  through  Oct.  31, 1997, 
and  found  324  stories  (not  briefs)  on 
other  subjects,  and  29  about  death  or 
killing. 

That  this  one  week  was  no  “fluke”  is 
suggested,  furthermore,  by  major  sec¬ 
tions  that  appear  regularly.  The  result 
of  an  extensive  reader  survey  taken 
earlier,  they  include  many  “upbeat”  sto¬ 
ries.  On  one  weekday,  the  collectively 
titled  Us  section  is  subheaded 
learning.  On  Nov.  11, 1997,  for 
instance,  an  aspect  of  technology  at 
nearby  University  of  Wisconsin- 
Superior  was  discussed.  The  next  day. 
Neighbors  featured  a  report  by 
Frederick  about  a  threatened  light¬ 
house  at  Two  Harbors,  Minn. The  fol¬ 
lowing  Us  page  was  subheaded  Good 
Deeds  and  focused  upon  restoring  a 
historic  local  building,  saved  from  the 
wrecker’s  ball  and  put  to  a  new,  con¬ 
structive  use. The  day  after, “People  of 
Faith”  featured  the  1 10th  anniversary 
of  St.  Mark  African  Methodist  Episcopal 
Church.  Shorter  items,  all  positive, 
backed  up  the  major  stories. 

On  two  other  days,  the  Us  page  is 
subheaded  Last  Call  —  about  entertain¬ 
ment  —  and  Super  Sports.  One  popu¬ 
lar  column  that  appears  regularly  is 
“Eh?”  which  features  an  intriguing  mix 
of  short,  offbeat-but-positive  items  for 
reader  amusement. 

At  least  one  conclusion  can  be 
drawn  from  all  of  this.  If  more  newspa¬ 
pers  stressed  the  good  things  happen¬ 
ing  in  their  areas  —  while  not  ignoring 


the  other  kind,  of  course  —  readers’ 
morale  could  be  expected  to  rise 
noticeably.  As  a  public  service,  as  well 
as  in  long-run  self  interest,  those  not 
yet  imitating  the  Duluth  News-Tribune 
this  way  should  think  again  about  the 
content  balance  of  their  pages. 

Joseph  H.  Foegen 

professor  of  business 
Winona  State  University 
Winona,  Minn. 


Corrections 

PRODUCTION  ERRORS  caused 
several  mistakes  in  the  March  7 
issue.  Cutlines  were  reversed  on 
photographs  of  NAA  outgoing  chair¬ 
man  David  Cox  and  on  NAA  CEO 
John  Sturm  (p.  40).  In  the  editorial  (p. 
6),  two  words  were  deleted  from  a 
clause  that  should  have  read,  “there  is 
no  God  but  Allah  and  Mohammed  is 
his  messenger.”  A  headline  on  the 
cover  was  incomplete  and  should 
have  read  “Papers  Wrestle  Over  State 
Funds.” 

A  FEB.  7  report  on  Newark,  N.J.,  Star- 
Ledger  Claudia  Perry  appearing  on 
TV’s  “Jeopardy”  mistakenly  identified 
Charles  Cooper.  He  is  managing  editor- 
production. 

BOOK  REVIEW  (FEB.  28,  p.  30) 
referred  to  Robert  Maxwell’s 
birthplace  in  “what  is  now  Czecho¬ 
slovakia.”  In  fact,  the  nation  disbanded 
in  1993. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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ANNUAL 


Amy  Writing  Awards 


An  invitation  for  writers 
to  communicate 
biblical  truth  to  a  secular  audience 


The  Amy  Foundation  Writins  Awards  prosram  is 
desisned  to  recosnize  creative,  skillful  writins  that 
presents  in  a  sensitive,  thousht-provokins  manner  the 
biblical  position  on  issues  affectins  the  world  today. 

To  be  eligible,  submitted  articles  must  be  pub¬ 
lished  in  a  secular,  non-religious  publication. 

The  opportunity  is  yours  to  present  biblical 
truth  as  quoted  from  an  accepted 
and  popular  edition  of  the  Bible 
such  as  the  New  International 
Version,  The  Living  Bible, 
the  King  James,  or  the 


;  biblical 

$10 

First 


Revised  Standard  Version. 

In  addition  to  the  $10,000  first  prize,  there  are 
fourteen  major  cash  awards.  They  include  a  $5,000 
2nd  prize,  a  $4,000  3rd  prize,  a  $3,000  4th  prize,  a 
$2,000  5th  prize  and  1 0  prizes  of  $1 ,000  each  -  a 
total  of  $34,000  in  Writing  Awards. 

Articles  and/or  inquiries  may  be  submitted  to: 

The  Amy  Foundation 
Writing  Awards 
P.O.  Box  16091 
Lansing,  Ml  48901 
(517)  323-6233 


rviiii-icb  ai  lu/v. 

,000 

Prize 


2nd  Prize,  $5,000  3rd  Prize,  $4,000  4th  Prize,  $3,000  5th  Prize,  $2,000  plus  ten  prizes  of  $1,000  each. 


RULES 


EUGIBIUTY 

1 .  To  be  elisible,  the  article  must  have  been  published  in  a  secular, 
non-relisious  publication,  as  determined  by  the  Awards  Panel. 

2.  The  article  must  have  been  published  between  January  1  and 
December  31, 1998. 

CONTENT 

1 .  God’s  word  must  be  quoted  directly  from  the  Bible. 

2.  Such  quotations  must  be  acknowledged  as  coming  from  the  Bible. 

3.  Biblical  quotations  must  be  taken  from  an  accepted  and  popular 
edition  of  the  Bible,  such  as  the  New  International  Version,  The 
Living  Bible,  the  King  James,  or  the  Revised  Standard  Version. 

4.  The  article  must  present  the  biblical  position  on  an  issue  as  relevant, 
timely  and  deserving  of  thoughtful  consideration. 

5.  Examples  of  issues  for  consideration,  but  not  limited  to  these,  are 
family  life,  divorce,  value  trends,  media  and  entertainment  character, 
pornography,  political  morality,  U.S.  National  Interests,  abortion, 
religion  and  addiction  to  drugs  and  alcohol.  The  biblical  impact  on 


individual  character  and  outlook  are  also  appropriate  issues. 

6.  The  need  for  obedience  through  biblical  truth  should  be  evident. 

JUDGING 

1 .  In  addition  to  content,  qualified  articles  will  be  judged  on  the 
following  primary  considerations: 

(1 )  Persuasive  power  of  the  article 

(2)  Author's  skill  in  relating  (3od’s  word  to  current  interest  issues. 

(3)  Author's  sensitivity  in  presenting  a  biblical  response  to  the  in¬ 
tensified  search  for  meaning  in  life. 

2.  Decisions  by  the  Judges  and  Awards  Panel  will  be  final. 

SUBMISSION 

1 .  The  entry  must  be  in  the  form  of  the  actual  full  page(s)  or  tear 
sheet(s)  containing  the  publication  name  and  date. 

2.  The  number  of  qualified  entries  that  may  be  submitted  by  a  single 
author  is  limited  to  ten.  There  is  no  entry  form  provided  or  required. 

3.  All  entries  must  be  postmarked  on  or  before  January  31, 1999. 
Winning  articles  will  be  announced  on  May  3, 1999. 
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Hiding  Public  Records: 
Expose  of  Statewide  Abuse 

A  unique  cooperative  project  by  seven  Indiana  newspapers  documents 
how  public  officials  systematically  violate  the  law 


An  investigation  by  seven  Indiana 
newspapers  has  found  that  government 
officials  regularly  violate  the  state’s  open 
records  law  by  refusing  to  turn  over  public 
documents  to  citizens. 

The  unprecedented  collaborative  effort,  which 
involved  newspapers  around  the  state,  dispatched 
a  small  army  of  reporters  and  interns  to  request 
records  in  all  of  Indiana’s  92  counties. 

The  project  documented  that  county  sheriffs’ 
departments  were  most  likely  to  violate  the  sun¬ 
shine  law  —  with  71.1%  denying  access  to  crime 
reports  and  54%  denying 

not  aware  of 

Public  school  districts  had 
')ther  project  the  best  compliance  — 
ye  re  seven  with  nearly  86%  granting 

access  to  school  board 


“I  am  not  aware  of 
any  other  project 
where  seven 
independently 
owned  newspapers 
got  together  on  a 
common  project” 


/  newspapers  conducted  over  a  nine- 
month  period,  the  open 
ygethet  on  a  records  “audit”  resulted  in 
non  project”  ^  series  of  stories  in  par¬ 
ticipating  newspapers  in 
February.  Each  paper 
packaged  and  promoted  the  stories  differently, 
with  such  headlines  as  “State  of  Secrecy,  A  Ground 
Breaking  Investigation  by  Seven  Major  Indiana 
Newspapers,”  or  “Open  Records,  Closed  Dcxirs.” 
The  articles  are  also  available  on  the  newspapers’ 
Web  sites. 


by  a  group  of  editors  and  reporters  who  suspect¬ 
ed  that  citizens  have  difficulty  accessing  public 
documents. 

SMALL  ARMY  OF  FIELD  AUDITORS 

Last  August,  the  newspapers  sent  “field  audi¬ 
tors”  —  reporters  and  interns  —  to  local  govern¬ 
ment  agencies  in  all  the  state’s  counties  to  see  if 
they  could  get  access  to  such  public  documents  as 
coaches’  salaries,  police  logs,  crime  reports,  school 
board  minutes  and  death  certificates  —  all  chosen 
for  their  news  value  and  interest  to  citizens. 

In  order  to  make  the  “audit”  fair,  a  protocol  was 
developed  for  field  workers.  It  explained  what  to 
anticipate  and  how  to  respond  to  questions  in  gov¬ 
ernment  offices.  A  form  was  created  for  each 
requested  record  so  field  auditors  could  immedi¬ 
ately  document  their  visits.  The  raw  data  was 
entered  into  a  database. 

The  field  auditors  were  instructed  to  reveal  they 
were  journalists  only  if  pressed  to  do  so.  Under 
Indiana  law,  people  don’t  have  to  identify'  them¬ 
selves  or  explain  why  they  want  public  docu¬ 
ments. 

SHERIFFS'  BEHAVIOR 

The  researchers  found  that  sheriffs’  depart¬ 
ments  across  the  state  routinely  peppered  infor¬ 
mation  requesters  with  questions,  told  them  they 
needed  subpoenas  or  lawyers,  and  even  conduct- 


THREE  DOZEN  REPORTERS,  EDITORS 

About  three  dozen  reporters  and  editors 
worked  on  the  project,  which  has  sparked  a  pub¬ 
lic  debate  about  how  to  ensure  public  access  to 
public  records  and  how  to  make  local  government 
officials  comply  with  the  law. 

“I  am  not  aware  of  any  other  project  where 
seven  independently  owned  newspapers  got 
together  on  a  common  project  involving  docu¬ 
ment  access  -  anything  else  for  that  matter,”  said 
project  editor  Don  Asher,  Porter  County  editor  of 
the  Times  of  Northwest  Indiana. 

The  other  newspapers  in  the  project  were  the 
Tribune  Star,  Star  Press,  Journal  Gazette,  South 
Bend  Tribune,  Star  and  News,  and  Evansville 
Courier.  The  seven  papers  have  a  combined 
Sunday  circulation  of  904,912  and  a  weekday  cir¬ 
culation  of  615,001. 

The  undertaking  was  conceived  in  April  1997 


Cf  ^  Tie  p 


How  some  Indiana  papers  played  stories  from  cooperative  news¬ 
paper  investigation  proving  local  governments  ignore  open 
records  law. 
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ed  background  checks  on  people 
asking  for  records  -  all  open 
under  state  law. 

Kyle  Niederpruem,  environ¬ 
mental  reporter  for  the 
Indianapolis  Star-News,  said  that 
when  press  representatives  across 
the  state  had  previously  com¬ 
plained  about  being  denied  access 
to  public  records,  lawmakers  had 
routinely  denied  any  such  pat¬ 
tern,  beyond  isolated  incidents. 
The  results  of  the  investigation, 
however,  dramatically  document 
extensive  abuse  by  government 
officials  of  the  open  records  law. 

“I  think  we  just  got  tired  of 
hearing  that,”  said  Niederpruem, 
who  also  chairs  the  Freedom  of 
Information  Committee  for  the 
Society  of  Professional  Journalists. 
“The  records  we  selected  are  very 
clearly  spelled  out  as  public 
records,”  she  said. 

James  Derk,  computer  research  editor  at  the 
Evansville  Courier,  said  part  of  his  newspaper’s 
job  was  number  crunching;  entering  information 
in  a  database  to  compile  the  statistics  showing 
who  complied  with  the  law  and  who  didn’t.  The 
Courier  then  posted  a  spreadsheet-like  collection 
of  information  on  its  Web  site.  “We  decided  to  put 
it  up  so  people  can  look  at  the  data,”  said  Derk. 


“The  public  is  systemati¬ 
cally  denied  access  to 
vital  information  by 
officials  who  don't  know 
about  the  law,  don't  care 
about  the  law,  or  don't 
want  to  be  bothered” 

-  Paul  McMasters, 
ombudsman.  Freedom 
Forum 


PENALTIES  FOR  VIOLATORS? 

Derk  said  state  lawmakers  should  impose  penal¬ 
ties  for  violations  of  open  records  law.  “There’s 
never  been  a  fine,”  he  explained.  “We  don’t  want  a 
county  clerk  to  go  to  jail,  but  we  want  some  puni¬ 
tive  result.  In  the  case  where  a  sheriff  says,i  don’t 
care  what  the  state  law  says,  you’re  not  getting  my 
record,’  there  is  nothing  a  citizen  can  do.There  has 
got  to  be  some  action  citizens  can  take,”  said  Derk. 

Paul  McMasters,  ombudsman  at  Freedom 
Forum,  said  the  project  confirmed  what  open 
access  advocates  have  been  charging  for  years.  He 
recalls  the  Tennessean  in  Nashville  and  a  project 
in  New  Mexico  where  reporters  similarly  investi¬ 
gated  access  to  public  documents. 

“The  public  is  systematically  denied  access  to 
vital  information  by  officials  who  don’t  know 
about  the  law,  don’t  care  about  the  law,  or  don’t 
want  to  be  bothered,”  said  McMasters. 

“1  think  the  sunshine  laws  in  every  state  and 
locality  are  routinely 
violated  or  ignored. 
That  is  why  it’s  so 
important  that  news 
organizations  replicate 
this  project  in  every 
state.  Indiana  journal¬ 
ists  have  shown  the 
way  and  the  results  and 
the  need,” said  McMasters. 


Two  Web  sites  offering  complete 
“State  of  Secrecy”  series 

Indianapolis  Star  and  News 

http://www.statnews.coin/News/ 

MetroState/98/Feb/0221SN_access.hUnl 

Evansville  Courier 

http://courier.evansviUe.net/openrecords/ 


Cop  Records 
Confidential 

POUCE  OFFICERS’  PERFORMANCE  records  are 
confidential,  a  Nevada  judge  ruled  in  a  suit 
filed  by  the  Reno  Gazette-Journal. 

The  newspaper  had  sued  the  city  to  gain  access 
to  police  personnel  records  and  other  documents 
relating  to  the  death  of  a  Reno  cop  killed  in  a  para¬ 
chuting  accident  at  Fallon  Naval  Air  Station. 
Washoe  County  District  Judge  Peter  Breen  con¬ 
ceded  that  police  personnel  files  are  public 
records  because  they  are  “inexorably  connected  to 
the  public  interest,”  but  held  that  because  of  the 
“nature  of  police  and  law  enforcement  activity  and 
the  inherent  dangers  thereto,  the  balance  weighs 
against  their  unfettered  disclosure.” 

The  newspaper  is  appealing,  and  the  Nevada 
Press  Association  has  agreed  to  support  the 
appeal.The  Gannett  paper  has  argued  that  person¬ 
nel  actions  regarding  a  police  officer’s  perfor¬ 
mance  must  be  disclosed  under  the  state’s  public 
records  law.  It  allowed  that  such  records  as  home 
telephone  numbers.  Social  Security  numbers  and 
medical  information  are  entitled  to  privacy  but 
stressed  that  the  public  has  a  strong  interest  in 
police  conduct. 

The  city  and  the  police  officers’  union  coun¬ 
tered  that  releasing  personnel  files  would  be  detri¬ 
mental  to  the  officers  and  public  safety. 

Breen  agreed,  saying  that  disclosure  of  person¬ 
nel  records  “would  have  a  great  potential  for  affect¬ 
ing  the  safety  and  performance  of  law  enforce¬ 
ment  personnel  by  the  indiscriminate  decimation 
(sic)  of  information  about  someone  who’s  (sic)  life 
could  be  in  danger.” 

He  said  disclosure  could  “undermine  the 
respect  officers  have  for  each  other”  and  saw  no 
public  interest  in  opening  records  of  officer  Keith 
Hashimoto’s  jump  with  his  sergeant. 

'The  newspaper  has  raised  the  question  of 
whether  the  officers  were  on  duty  at  the  time  of 
the  accident.  The  paper  also  has  asked  for  a  600- 
page  draft  report  submitted  to  the  city  by  the  Navy 
concerning  the  jump,  but  received  only  a  summary. 


Mass.  Paper  Adds 
Sunday  Edition 

MASSACHUSETTS’  TAUNTON  DAILY  Gazette 
has  launched  a  Sunday  edition  designed  to 
include  late-breaking  news  and  scores  from 
Saturday,  an  At  Home  section,  as  well  as  comics  and 
an  expanded  television  book. 

The  edition  —  which  originated  March  15  — 
features  articles  about  area  residents,  and  a  pack¬ 
age  of  retailers’  circulars  and  manufacturers’ 
coupons.  The  15,000-circulation  paper  was 
acquired  by  Journal  Register  Co.  in  December 
1996. 
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Mayor  To  Plead  Not  Guilty; 
Denies  He  Hit  Reporter 

The  mayor  of  Ft.  Myers,  Fla.,  and  a  News-Press  reporter  got  into  an 
argument  over  a  story  about  manatees.  But  who  did  what  to  whom? 


The  mayor  of  Fort  Myers,  Fla.,  wUl  plead 
not  guilty  to  a  charge  that  he  struck  News- 
Press  reporter  Roger  Williams  during  a 
confrontation  over  a  story  about  endan¬ 
gered  manatees. 

Mayor  Bruce  Grady  was  scheduled  to  enter  that 
plea  at  an  arraignment  on  March  23,  but  the  pro¬ 
ceeding  was  posponed  at  the  last  minute  as  Lee 
County  Judge  James  Adams  recused  himself  on  the 
grounds  that  he  has  been  Grady's  friend  for  the 
last  decade.  A  new  judge  must  now  be  assigned  to 
the  case. 

State  Attorney  Joseph  P.  D'Alessandro  charged 
Grady  with  one  count  of  battery.  Battery  is  a  first 
degree  misdemeanor  punishable  by  up  to  one  year 
in  jail  and/or  a  $1,000  fine. 

The  incident  involving  Grady  and  Williams 
occurred  before  a  public  meeting  on  Feb.  9. 

FERRIES  AND  MANATEES 

Williams  said  he  asked  the  mayor  about  his 
objections  to  parts  of  a  January  News-Press  story 
that  detailed  the  projected  impact  of  large,  high¬ 
speed  ferries  on  the  local  population  of  manatees, 
an  endangered  species  of  large  aquatic  creatures. 
"City  officials  told  me  there  had  been  no  research. 
1  reported  that,  and  the  mayor  took  exception  to 
it,"  said  Williams. 

Williams  recounts  the  exchange 
this  way: 

"The  mayor  was  talking  to  other 
city  employees.  I  went  up  to  the 
mayor  and  asked  him  to  tell  me  how 
the  article  was  malicious  or  inaccu¬ 
rate  —  if  he  did  research  1  would  put 
it  in  the  paper.  He  jumped  up,  took 
his  glasses  off,  invited  me  to  step  out¬ 
side,  asked  one  of  the  city  employees 
to  follow.  We  walked  out  through  the 
glass  doors  of  a  meeting  hall,  stood 
on  the  sidewalk  and  the  mayor 
began  to  just  shout  profanities  at  me 
—  and  he  cuffed  me,  open-handed 
on  the  neck,  and  asked  me  what  1 
was  going  to  do  about  it.  1  said  I  was 
going  to  keep  asking  him  the  ques¬ 
tion  about  whether  he  did  the 
research,"  explained  Williams. 

He  said  he  took  no  action  against 
the  mayor,  either  verbally  or  physi¬ 
cally. 

"1  went  back  to  the  newspaper. 


reported  the  incident  to  my  editors  and  wrote  a 
story  about  the  meeting,"  said  Williams,  who  has 
worked  at  the  newspaper  as  the  City  Hall  reporter 
for  three  and  one-half  years. 

He  filed  a  criminal  complaint  on  Feb.  26,  after 
the  mayor  did  not  offer  the  public  apology 
requested  by  the  newspaper. 

His  editors  then  moved  him  from  the  City  Hall 
beat  to  general  assignment  and  assigned  Betty 
Parker  to  City  Hall. 

SOME  BUMPING" 

Attorney  John  Coleman,  who  represents  the 
mayor,  said  Williams  was  not  struck  during  the 
incident,  but  "some  bumping"  occurred  after  the 
mayor  was  provoked. 

"The  mayor  was  minding  his  business  at  this 
meeting  and  Williams  approached  him  and  starts 
talking  to  him  and  starts  jumping  on  the  mayor 
because  the  mayor  criticized  Williams'  inaccura¬ 
cies  in  his  story.  Here  Williams  is  in  the  mayor's 
face.  There  is  no  respect.  So  the  mayor  says  basi¬ 
cally,  'Let's  step  outside.'  So  why  in  the  hell  is  he 
stepping  outside  for?"  said  Coleman. 

FEUD  WITH  NEWSPAPER 


The  altercation  was  the  latest  event  in  an  esca¬ 
lating  feud  between  the  mayor  and  the  daily'  News- 
Press. The  mayor  claims  the  newspa- 
4  per  is  out  to  get  him.  He  says  stories 
are  filled  with  inaccuracies  and  often 
*  (See  Assault  on  page  47) 


Roger  Williams, 
city  hall  reporter 
for  the  Fort  Myers, 
Fla.,  News-Press, 
above,  says  Mayor 
Bruce  Grady,  right 
hit  him  during  a 
confrontation  over 
coverage. 


March  28, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  13 


BY  MARK  FITZGERALD 


ASNE,  Minority  Journalists 
Wrestle  Over  ’fear  2000  Goal 

y\lhat  next  after  newspapers  have  blown  chance  to  meet  goal  of  integrating 
newsrooms  to  parity  with  population? 


WITH  THE  NEWSPAPER  industry’s  much 
ballyhooed  Year  2000  diversity  goal  out  of 
reach,  editors  and  minority  journalists  are 
struggling  over  what  should  replace  it. 

It  looks  to  be  a  messy  —  and  noisy  —  process. 
“One  of  the  strengths  of  the  Year  2000  goal  was 
that  it  was  simple:  Parity  between  minority  repre¬ 
sentation  on  newspapers  and  the  percentage  of 
minorities  in  the  general  population.  Simple  and 
catchy,”  said  Loren  Ghiglione,  who  is  preparing  a 
report  for  the  American  Society  of  Newspaper 
Editors  about  diversity  in  the  21st  century.  “But 
diversity  is  tough.  And  while  Year  2000  was  catchy, 
it  also  created  expectation  -  and  expectations 
have  a  double  edge  to  them.” 

When  it  comes  to  the  Year  2000  goal,  expecta¬ 
tions  have  certainly  been  dashed. 

ASNE  adopted  the  goal  in  1978,  when  people  of 
color  made  up  about  1 3%  of  U.S.  population  and 
were  expected  to  grow  to  just  15%  by  2000. 
Instead,  minority  population  zoomed  to  24%  in 
1997,  and  is  expected  to  be  closer  to  30%  within 
two  years. 

Minority  representation  in  newsrooms  has 
grown,  too  —  but  nowhere  near  as  fast  or  as  large. 
Since  1988,  for  example,  the  percentage  increased 
from  just  over  7%  to  11.02%  in  1996.  In  fact, 

progress  has 
stalled.ASNE  iden¬ 
tified  6,000 
minority  newspa¬ 
per  employees  in 
1996,  even  with 
the  year  before. 

ASNE  will 
release  its  latest 
survey  of  minori¬ 
ty  newsroom 
employment  at  its 
convention  in 
Washington,  D.C., 
March  31 -April  4 
—  and  is  unlikely 
to  document  any 
dramatic  turn¬ 
around. 

Journalists  of 
color  say  their 
biggest  worry 
now  is  that,  hav¬ 
ing  failed  with 
Year  2000,  the 


industry  will  throw  up  its  hands  on  diversity  and 
slow  progress  even  more. Those  fears  grew  after  a 
“dialogue  on  diversity”  ASNE  convened  in  San 
Francisco  in  January. 

“It  was  frustrating,”  said  Walt  Swanston,  execu¬ 
tive  director  of  Unity:  Journalists  of  Color,  the 
umbrella  group  of  black,  Hispanic,  Asian  American 
and  Native  American  journalism  associations  for¬ 
merly  known  as  Unity  ‘99. 

“We  went  there  not  expecting  to  set  a  new  goal 
—  but  we  did  not  go  there  expecting  they  would 
take  strong  leadership  on  the  issue,”  Swanston 
added.  “We  wanted  to  know:  Are  you  going  to  be 
more  forceful  in  your  leadership?  And  that  didn’t 
happen.” 

All  the  ethnic  and  racial  journalists’  associations 
want  to  see  a  new  —  and  specific  —  diversity  tar¬ 
get,  says  Paul  DeMain,  publisher  of  News  From 
Indian  Country  in  Hayward, Wis.,  and  the  current 
Unity  president. 

“What  I  keep  hearing  people  say  is  that  there 
needs  to  be  some  kind  of  goal... some  kind  of  rea¬ 
sonable  goal  so  we  know  where  we  are  going,” 
DeMain  said. 

In  a  letter  to  ASNE  president  Sandra  Mims  Rowe, 
DeMain  urged  editors  to  work  faster  on  develop¬ 
ing  a  new  goal. 

“We  believe  ASNE  remains  committed  to  diver¬ 
sity,”  he  wrote.  “But  we  believe  the  ASNE  does  not 
need  another  nine  months  to  agree  on  a  new 
diversity  goal.” 

Unity’s  board  wants  to  keep  a  numerical  goal 
that  aims  at  racial  and  ethnic  parity  in  the  news¬ 
rooms,  and  it  wants  ASNE  to  “stand  firm”  with  the 
many  smaller  newspapers  —  nearly  half  of  all 
dailies  —  who  have  no  journalists  of  color  at  all  on 
their  staffs. 

Unity  also  opposes  opening  up  the  definition  of 
diversity  to  include,  for  instance,  gender  or  sexual 
orientation. 

“Race  and  ethnicity  remain  the  most  divisive 
issues  in  the  country,”  Unity’s  Swanston  wrote  in  a 
response  to  questions  from  ASNE’s  Ghiglione. 
“While  Unity  appreciates  and  realizes  the  impor¬ 
tance  of  diversity  of  all  kinds,ASNE  should  contin¬ 
ue  to  focus  on  race  and  ethnicity.” 

Ghiglione,  a  former  ASNE  president  who  now 
heads  the  journalism  program  at  Emory  University 
in  Atlanta,  has  come  up  with  1 3  recommendations 
for  the  editors.Among  them  is  a  proposal  to  set  dif¬ 
ferent  numerical  goals  depending  on  the  location 
of  papers,  though  Ghiglione  says  he  wants  to  avoid 


"ASNE  is  looking  for  rough 
equivalency.  I  just  think  it 
needs  to  be  a  little  more 
sophisticated  based  on  what 
we  know  now." 

-  Loren  Ghiglione,  former 
ASNE  president  and  author 
of  a  study  on  minority  hiring 
strategies. 
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setting  quotas  for  individual  papers. 

“Another  thing  I’m  looking  at  is  a  more  frequent 
review  of  goals,”  he  said,  noting  how  the  Year  2000 
goal  slipped  out  of  reach  over  the  past  two 
decades. 

“ASNE  is  looking  for  rough  equivalency,” 
Ghiglione  said.  “I  just  think  it  needs  to  be  a  little 
more  sophisticated  based  on  what  we  know  now.” 
He  is  also  inclined  to  broaden  the  definition  of 
diversity  to  include  not  only  gender  and  sexual  ori¬ 
entation  —  but  political  and  social  opinions  as 
well. 

“I’ve  been  struck  hearing  how  religious 
conservatives,  for  instance,  feel  intimidated 
about  speaking  out  in  editorial  meetings  where 
there  may  not  be  much  sympathy  for  their  views. 
I  don’t  see  diversity  as  a  zero-sum  game. . .  I  think 
we  can  fight  on  several  fronts  at  once,”  Ghiglione 
said. 

Despite  the  disagreements  on  particulars,  both 
the  editors  and  minority  journalist  leaders  say  they 
share  the  same  commitment. 

“There  has  been  progress,”  Unity’s  Paul  DeMain 
said.  “The  dialogue  is  getting  easier  between  the 
groups  as  we  get  together  more.” 


Unity  Drops  ‘99’ 

From  Name 

UNITY  ‘99,  THE  umbrella  group  for  the  biggest 
minority  journalists  association,  has  changed  its 
name  to  Unity:  Journalists  of  Color  Inc. 

“We  decided  we  wanted  to  be  known  as  something 
other  than  an  organization  that  has  a  convention  every 
five  years,”  Unity’s  executive  director,  Walt  Swanston 
said. 

The  organization  began  life  as  Unity  ‘94  and  put 
together  a  groundbreaking  meeting  in  Atlanta  that  sum¬ 
mer  that  brought  together  members  from  its  four  asso¬ 
ciations:  Asian  American  Journalists  Association, 
National  Association  of  Black  Journalists,  National 
Association  of  Hispanic  Journalists  and  Native  American 
Journalists  Association. 

Swanston  said  the  group  lost  momentum  after  that 
convention  even  as  it  was  organizing  next  year’s  meet¬ 
ing  in  Seattle.  “We  want  to  be  something  between  the 
conventions  as  well,  working  on  programs  to  suppmrt 
diversity  goals,”  he  said. 

With  the  new  name  has  come  a  surprisingly  harmo¬ 
nious  attitude  as  well,  say  Unity  insiders.  The  organiza¬ 
tion  is  famous  for  fractious  relations  between  the  asso¬ 
ciations  —  to  the  point  that  at  least  one  group  threat¬ 
ened  to  pull  out  of  Unity  ‘94. 

“Now  we  have  unanimous  votes,  which  was  unheard 
of,”  Unity  president  Paul  DeMain  said. 

“People  have  really  bought  into  this,  this  time 
around,”  Swanston  said,  adding  with  a  laugh:  “I  don’t 
know  whether  to  be  excited  or  frightened.” 


Lawyer,  Reporter 
Clash  In  Court 

AN  FRANCISCO  CHRONICLE  reporter  Bill 
Wallace  was  covering  an  immigration  smug¬ 
gling  trial  in  federal  court  when  defense  attorney 
Maureen  Kallins  accused  the  prosecutor  of  planti¬ 
ng  a  story  in  the  Chronicle  that  damaged  her 
client, John  Luong,  and  asked  for  a  mistrial. 

“1  suddenly  realized  she  was  talking  about  my 
story  that  was  in  the  paper  that  morning,”Wallace 
said  later.  “1  rolled  my  eyes  and  shook  my  head  to 
say  'No,  no.'” 

U.S.  District  Judge  Marilyn  Hall  Patel  saw  his 
movements  and  said,  “1  believe  there  is  someone 
out  there  who  wants  to  say  something,”  and 
allowed  Wallace  to  speak.The  jury  was  out  of  the 
room. 

Wallace  denied  Kallins'  charge,  asserting  that 
the  material  for  his  story  identifying  Luong  as  an 
organized-crime  boss  was  obtained  from  public 
documents  and  interv'iews  with  other  defense 
lawyers  —  not  a  leak. 

Luong  is  charged  with  attempting  to  land 
dozens  of  undocumented  Chinese  from  two  ves¬ 
sels  at  two  Northern  California  coastal  sites  in 
1993-  The  Chronicle  story  also  suggested  that 
Luong  may  also  have  been  a  drug  dealer  and 
involved  in  interstate  microchip  thefts. 

“This  was  very  unusual,”  Wallace  recalled.  “1 
have  covered  many  trials  and  never  had  amthing 
like  this  happen.”  Assistant  U.S.  Attorney  Stephen 
Gruel  also  denied  leaking  to  Wallace. 

Patel  questioned  jurors  for  two  hours  on 
Kallins'  accusation  and  the  Chronicle  story  before- 
denying  the  motion  for  a  mistrial.  As  Kallins  grew 
more  upset  over  the  rulings,  Patel  told  her  to 
“calm  down”  and  to  take  a  walk  in  the  corridor  to 
compose  herself. 

Two  weeks  later,  Patel  held  Kallins  in  contempt 
and  jailed  her  for  two  hours  for  disruptive  behav¬ 
ior. 

Kallins'  courtroom  antics,  however,  earned  her 
a  Page  One  profile,  with  photo  and  sidebar,  in  the 
San  Francisco  Daily  Journal,  a  legal  affairs  news¬ 
paper. 

Arrest  In  Death  Of 
Toronto  Star  Rep 

Ontario  AUTHORITIES  HAVE  charged  a  man 
with  the  first  degree  murder  of  Christine 
Ricketts,  who  was  strangled  to  death  while  selling 
Toronto  Star  subscriptions  door-to-door  in  a 
Toronto  high-rise  apartment  building.  Police 
arrested  Adrian  Clive  Paul,  33,  in  the  March  4  slay¬ 
ing  of  Ricketts,  a  31 -year-old  mother  of  two  who 
was  found  in  a  stairwell  of  the  building  where 
Paul  lives.  He  quickly  became  a  suspect  because 
he  is  on  probation  after  more  than  a  year  in  jail  for 
assaulting  a  prostitute.  He  was  arrested  March  15. 
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CIRCULATION 


BY  ROBERT  NEUWIRTH 

ABC  Approves 
Circulation  Boosters 

Bulk  sales  at  special  events  and  to  car  rental  firms  get  green  light  in  ABC  rule  changes 


The  AUDIT  BUREAU  of  Circulations  board 
has  approved  plans  to  allow  newspaper 
copies  bought  by  car  rental  companies 
and  special  event  marketers  to  be  count¬ 
ed  as  paid  circulation. 

The  policy  changes,  approved  at  the  group’s 
March  meeting,  add  rent-a-car  companies  and  pro¬ 
ducers  of  special  events  —  such  as  trade  shows, 
concerts,  fairs  and  swap  meets  —  to  the  growing 
list  of  firms  that  can  buy  in  bulk  but  still  be 
claimed  by  newspapers  as  paid  circulation.  To 
date,  bulk  sales  rules  have  been  used  by  newspa¬ 
pers  to  sell  heavily  discounted  copies  to  hotels 
and  cable  systems,  which  in  turn  provide  the 
papers  to  customers  gratis. 

In  line  with  current  policy  on  bulk  sales,  car 
renters  and  event  attendees  must  be  given  the 
option  of  refusing  the  newspaper  —  and  paying 
less. 

MARKET  SEGMENTING  ADVANCES 

The  board  also  gave  first  passage  to  a  rule 
change  designed  to  allow  newspapers  more  lee¬ 
way  to  target  demographic  segments  of 
readers.The  proposal,  which  allows  newspapers 
to  designate  up  to  10  market  segments,  was 
stripped  of  a  controversial  plan  to  allow  steep 
75%  discounts.  Instead,  discounting  was  limited 
to  50%  of  the  normal  subscription  price. 

The  rule  change  is  scheduled  for  final  vote  at 
ABC’s  board  meeting  in  July. 

RULES  OF  ENGAGEMENT 

In  other  action,  the  bureau  gave  final  approval 
to  a  plan  requiring  warring  newspapers  to  recip¬ 
rocally  report  their  circulation  in  each  other’s 
turf.  In  the  past,  one  newspaper  could  request 
such  information  of  another  without  providing  its 
own  figures  until  its  competitor  demanded  it. 

TWO-YEAR  AUDITS 

The  board  also  gave  first  passage  to  a  plan  to 
allow  newspapers  that  circulate  fewer  than 
25,000  copies  to  choose  to  be  audited  every  two 
years.  Under  current  rules,  only  papers  with  less 
than  15,000  circulation  can  opt  out  of  yearly 
audits. 

In  addition,  the  board  gave  initial  approval  to  a 
proposal  that  would  allow  newspapers  to  report 
average  circulation  figures  for  days  that  deviate 
from  normal  circulation  rates. 

Under  current  rules,  newspapers  must  report 


separate  numbers  for  each  day  that  circulation 
differs  from  the  norm  by  15%  or  more.  Under  the 
new  proposal,  newspapers  would  be  able  to  aver¬ 
age  low  circulation  days  and  report  only  one 
number. 

The  board  also  voted  to  allow  papers  to  report 
the  number  of  subscribers  who  pay  for  and 
receive  the  contents  of  the  paper  electronically. 

This  rule  change,  ABC  said,  does  not  refer  to 
newspaper  Web  sites,  but  only  to  papers  that 
offer  subscribers  full-page  electronic  replicas  of 
the  print  edition. 

Times  Mirror  Buys 
Classified  Papers 

IN  A  TRANSACTION  valued  at  $200  million. 
Times  Mirror  Co.  has  bought  1 1  Los  Angeles- 
area  classified  publications,  purchased  a  stake  in 
the  growing  Recycler  chain  of  classified  newspa¬ 
pers  and  put  up  money  to  expand  the  group. 

“The  Recycler  is  the  largest  source  for  resale 
automotive  advertisements  in  Southern  California 
and  this  acquisition  complements  the  Los 
Angeles  Times  product  line,”  said  Mark  H.Willes, 
president  and  CEO  of  Times  Mirror  and  publisher 
of  the  Times. 

In  the  deal,Times  Mirror  will  take  control  of 
the  Los  Angeles-area  Recyclers  in  Los  Angeles- 24 
editions  that  circulate  more  than  400,000  copies 
a  week.Times  Mirror  is  also  buying  recycler.com, 
an  online  classified  service  that  features  more 
than  100,000  new  ads  a  week. 

The  remaining  23  Recycler  publications  — 
spread  through  California,  Michigan,  Arizona, 
Nevada,  Georgia,Tennessee,  South  Carolina  and 
Alabama  —  will  be  run  by  Target  Media  Partners, 
a  new  company  jointly  controlled  by  Times 
Mirror,  Recycler  Classifieds,  and  an  affiliate  of 
investment  banking  firm  Donaldson  Lufldn  &Jentette 
bic.Times  Mirror  and  DLJ  have  put  up  an  undisclosed 
amount  of  money  to  fund  new  purchases. 

Mark  Schiffmacher,  CEO  of  Recycler 
Classifieds,  said  the  two  firms  had  committed 
tens  of  millions  of  dollars  to  the  expansion 
effort.  He  said  the  company  had  already  signed 
two  deals  to  bring  additional  publications  in 
Michigan  and  Arizona  into  the  fold. 

Recycler  reports  43%  annual  growth  in  rev¬ 
enues  over  the  past  four  years. 
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A  Real  Winner! 


-lOlY  HALL,  JOURNAL  NEWSPAPBS, 
AUXANDRIA,  VA 


liteHLY 

Ehtertaining!” 


-  CHUCK  O'DANIEL,  THE  BAKERSHELD 
CALIFORNIAM,  BAKERSFIELD,  CA 


A  Dazzling  Rirformance!” 


MUL  MUlWE,  IHt  WIUDNEWS,  OIL  RIVBi,  MA 


It  Made  Me  Laggh, 
It  Made  Me  Cnt- 
IT  Made  Me  A  f 
Whole  Lot  Of  Moi 


1-^  ;  J''"' 


PAUL  SEVESKA,  WINNEBAGO  STRATEGIC 
MARKEHNC  GROUP,  WISCONSIN  M  4M 


For  the  insi^  ^coop  call  us  at 
(800)  217-8679.  ^ 

You  can  also  send  this  reply  card,  to: 
Thomson  Targ^  Media,  | 

730  N.  Franklin  St.,  Sui^d||B|[^| 
Chicago,  IL  606J||||||||f^^^^^H| 
(3 1 2 
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White  House  Winners 


NEWS  PHOTOGRAPHY 


The  White  House  News  Photographers  Association 
presents  awards  every  year  to  photographers  who 
exemplify  excellence  in  picture  taking  in 
Washington,  D.C.,  and  around  the  globe. 

Washington  Post  photographer  Carol  Guzy  won 
Photographer  of  the  Year  for  the  sixth  time  as  the 
Post  dominated  the  contest,  winning  21  awards 
and  12  honorable  mentions.  The  New  York  Times 
claimed  three  awards  and  one  honorable  mention. 

Pictured  are  some  of  this  year's  winners  (clock¬ 
wise  from  top  left):  James  Parcell  of  the  Post  took 
top  prize  in  the  picture  story/feature  category  for 
"Tumor.'’  Stephen  Crowley  of  the  Times  won  first 
place  in  the  international  category  for  "Begging  for 
Biscuits"  and  the  Washington  insiders  category 
with  "Reno."  Carol  Guzy  won  second  place  for 
"Joy"  in  the  features  category  and  another  second 
place  mention  for"Daddy's  Little  Girl"  in  the  presi¬ 
dential  category. 
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Daniel  P.  Henninger,  The  Wall  Street  Journal 
Walker  Stone  Award 

Editorial  Writing 

John  Balzar,  Los  Angeles  Times 
Ernie  Pyle  Award 

Human  Interest  Writing 

The  Sacramento  (Calif.)  Bee 

Edward  J.  Meeman  Award 

Environmental  Reporting,  over  100,000  circulation 

Cape  Cod  limes,  Hyannis,  Mass. 

Edward  J.  Meeman  Award 

Environmental  Reporting,  under  100,000  circulation 

Asbuiy  Paric  Press.  Neptune,  N.J. 

Roy  W.  Howard  Award 

Public  Service  Reporting,  over  100,000  circulation 

Pensacola  (Fla.)  News  Journal 

Roy  W.  Howard  Award 

Public  Service  Reporting,  under  100,000  circulation 

Donald  Kaul,  The  Des  Moines  (Iowa)  Register 

Commentarg 

Martha  Rial,  Pittsburgh  Post-Gazette 

Photojournalism 

Brian  Fairrington,  Arizona  State  University 
Charles  M.  Schulz  Award 

College  Cartoonist 

The  Knoxville  (Tenn.)  News-Sentinel  and 
Betty  J.  Frey,  Tucson  Adult  Literacy  Volunteers 
Charles  E.  Scripps  Award 
Distinguished  Service  to  Literacy 

Jeff  Nontgomeiy,  The  News  Journal,  Dover,  Del.  and 

The  Palm  Beach  (Fla.)  Post 

Edward  Willis  Scripps  Award 

Distinguished  Service  to  the  First  Amendment 

WABC-TV,  New  York,  N.Y. 

Jack  R.  Howard  Award 

Broadcast  Journalism,  Large  Market  TV/Cable 

WANE-TV,  Fort  Wayne,  Ind. 

Jack  R.  Howard  Award 

Broadcast  Journalism,  Small  Market  TV/Cable 

Westwood  One  -  Nutual/NBC  Radio.  Arlington,  Va. 
Jack  R.  Howard  Award 

Broadcast  Journalism,  Large  Market  Radio 

Alabama  Public  Radio,  Tuscaloosa,  Ala. 

Jack  R.  Howard  Award 

Broadcast  Journalism,  Small  Market  Radio 

SCRIPPS  HOWARD 
FOUNDATION 
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Jurors  Speak 
Without  Asking 

Deadlocked  jurors  in  a  New 

Mexico  quadruple  murder  trial  did 
not  wait  for  a  ruling  on  the  prosecu¬ 
tion’s  motion  to  bar  them  from  talking 
to  the  media. 

Five  of  the  discharged  jurors  in  the 
town  of  Truth  or  Consequences  held  a 
press  conference  in  the  face  of  a  gag 
order  requested  by  District  Attorney 
Ron  Lopez.  They  vented  their  views  on 
a  retrial,  calling  it  a  waste  of  taxpayers’ 
money. 

Lopez  told  the  Albuquerque  Journal 
that  he  sought  the  gag  to  prevent  pol¬ 
luting  a  future  jury  pool  with  com¬ 
ments  from  outgoing  jurors. 

“We  hope  the  jurors  on  the  panel  the 
next  time  will  listen  to  the  evidence 
and  not  be  tainted  by  what’s  been  put 
in  the  press,”  Lopez  said. 

Bob  Johnson,  executive  director  of 
the  New  Mexico  Foundation  for  Open 
Government,  termed  Lopez’s  request 


“bizarre  —  especially  since  the  jurors 
had  already  been  discharged  from  their 
duties  and  any  kind  of  court  confiden¬ 
tiality.” 

The  five  jurors  had  voted  to  acquit 
Roy  “Easy”  Buchner  in  the  shooting 
deaths  of  a  man  and  a  woman  and  the 
starvation  deaths  of  two  small  boys. 
District  Judge  Thomas  K.  Fitch  declared 
a  mistrial. 

Sunshine  At 
Georgia  Hospital 

A  JUDGE  HAS  approved  a  settlement 
—  between  Phoebe  Putney 
Memorial  Hospital,  the  Albany  Herald 
and  WALB-TV  —  designed  to  open  the 
hospital’s  records  and  meetings  to  the 
public. 

Under  the  agreement  signed  by 
Judge  Loring  Gray,  the  hospital 
acknowledged  it  was  the  direct  channel 
for  the  Albany/Dougherty  Hospital 
Authority  to  carry  out  its  responsibili¬ 
ties  and  therefore  was  subject  to 


Georgia’s  sunshine  laws. 

The  newspaper  filed  suit  in 
November  1995  against  the  hospital 
and  three  related  entities  to  open  its 
records  and  meetings.  WALB-TV  joined 
in  the  suit  in  1996. 

As  part  of  the  agreement,  the  meet¬ 
ings  and  records  of  Phoebe  Putney 
Health  Systems  Inc.  Phoebe  Foundation 
Inc.  and  Health  Ventures  Inc.  will 
remain  closed. 

“The  settlement  gets  the  public 
access  to  information,  which  will  give 
them  a  clear  understanding  of  the  deci¬ 
sions  being  made  about  the  assets  of 
the  hospital  authority,”  said  Herald  edi¬ 
tor  Kay  Read. 

Phoebe  president  and  CEO  Joel 
Wernick  said  he  was  pleased  to  see  the 
case  settled. 

“I  think  the  paper  and  Phoebe 
Putney  have  a  common  interest,  and 
that’s  to  keep  the  public  informed,”  he 
said. 

Judge  Blacks  Out 
Pretrial  Testimony 

A  FEDERAL  JUDGE  refused  to  allow 
news  coverage  of  testimony  by  a 
death-row  inmate  about  alleged  abuse 
of  inmates  following  the  deadly  1991 
Montana  prison  riot. 

The  ruling  by  U.S.  District  Judge 
Charles  C.  Lovell  let  stand  a  Department 
of  Corrections  decision  to  ban 
reporters  from  videotaping  testimony 
from  Terry  Langford. 

While  the  news  media  have  a  consti¬ 
tutional  right  to  attend  trials  and  see 
court  documents,  they  do  not  have  an 
unqualified  right  to  attend  pre-trial 
depositions,  Lovell  said.  Such  proceed¬ 
ings  “are  not  public  components  of  a 
civil  trial  and  have  historically  been 
accomplished  in  private,”  he  said. 

The  order  rejected  a  request  by  the 
Associated  Press  to  delay  the  taping  of 
Langford’s  testimony  at  the  prison  long 
enough  for  a  hearing  on  the  depart¬ 
ment’s  decision  to  bar  reporters. 

Langford  is  one  of  12  inmates  suing 
the  current  and  former  corrections  offi¬ 
cials  for  allegedly  allowing  guards  to 
beat,  kick  and  trip  inmates  as  they  were 
led  naked  and  handcuffed  out  of  the 
building  where  the  riot  occurred  Sept. 
22, 1991. 

The  first  trial  in  those  cases  was 
scheduled  for  March  2,  a  week  after 
Langford’s  execution  date.  His  video- 


BOTOX*  isn’t  a  nickname.  It  isn’t  generic  for  Botulinum 
toxin,  and  it  isn’t  a  verb. 

BOTOX*  Purified  Neurotoxin  Complex  is  a  drug  that  has 
made  significant  differences  in  many  patients’  lives. 

And,  BOTOX*  is  a  registered  trademark  of  Allergan. 

So  when  you  write  about  BOTOX*  therapy,  don’t  make  the 
mistake  of  forgetting  the  proper  way  to  use  the  BOTOX* 
trademark:  as  an  adjective,  and  as  a  brand  name. 

PPU  BOTOX 

lillilHi  Botulinum  Ibxin  lype  A 

Purified  Neurotoxin  Complex 
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taped  testimony  is  intended  for  use  in 
the  trial. 

State  corrections  officials  originally 
did  not  object  to  an  AP  reporter  cover¬ 
ing  the  taping.  Later,  they  reversed  that 
position  and  said  Langford  was  too  dan¬ 
gerous  to  allow  unnecessary  people  in 
the  room  during  the  questioning. 

The  AP  argued  that  a  reporter  should 
be  allowed  to  cover  the  taping  because 
the  media  has  a  right  to  attend  trials, 
and  watching  Langford  provide  trial  tes¬ 
timony  on  tape  was  no  different  than 
watching  him  testify  during  a  trial. 

Council  Pays 
For  Its  Secrecy 

The  SAN  JACINTO  City  Council  held 
closed-door  sessions  for  weeks 
pondering  a  newspaper’s  open  records 
lawsuit  against  it  before  deciding  to  set¬ 
tle  for  $6,055  with  the  Press  Enterprise 
in  Riverside,  Calif. 

Editor  and  publisher  Marcia 
McQuern  said  the  money  will  go  to  San 
Jacinto’s  Head  Start  State  Preschool  pro¬ 
gram.  At  the  same  time,  she  berated  the 
city  for  “showing  cynical  disregard  for 
its  own  citizens  and  taxpayers’  money” 
by  refusing  to  release  the  terms  of  a  for¬ 
mer  police  chief’s  departure. 

“We  hope  the  council  will  take  heed 
and  remember  for  whom  the  city  is 
working,”  she  added. 

The  newspaper  sued  the  city  last 
October  to  obtain  the  terms  of  Chief 
Nat  Holmes’  departure.  It  argued  that 
the  document  was  public  since  it 
involved  a  public  employee  and  tax 
money,  and  that  legal  precedent  sup¬ 
ported  release. The  terms  revealed  that 
the  city  paid  $67,000  as  part  of  his  med¬ 
ical  retirement. 

The  city  council  said  it  will  attempt 
to  recoup  the  $6,055  from  its  former 
city  attorney,  whom  a  council  majority 
accused  of  mishandling  the  chief’s  sev¬ 
erance. 

N.H.  Paper  Sues 
Over  Meetings 

CLOSED  GATHERINGS  OF  city  offi¬ 
cials  and  representatives  of  the 
Nashua  Pride  baseball  team  violated 
New  Hampshire’s  right-to-know  law, 
the  Nashua  Telegraph  alleges  in  a  suit. 

The  paper  wants  the  meetings 
declared  illegal  and  city  officials  barred 


from  calling  similar  sessions  in  the  future. 
A  hearing  was  scheduled  for  March  1 1 . 

Mayor  Donald  Davidson  arranged  the 
meetings,  Jan.  10  and  Jan.  12.  He  later  said 
they  involved  renovations  to  city-owned 
Holman  Stadium  and  negotiations  with 
owners  of  the  Atlantic  Baseball  Le^nue  team. 

Davidson  said  aldermen  have  com¬ 
plained  in  the  past  about  learning  of 
city  business  through  news  reports.  He 


said  he  conducted  three  sessions,  each 
attended  by  a  handful  of  city  officials,  so 
that  none  of  the  sessions  included  a  quo¬ 
rum  of  a  city  board,  therefore  exempting 
the  gatherings  from  sunshine  law. 

The  Telegraph  called  the  gatherings 
“in  essence  a  single  meeting  .  .  .  broken 
up  into  stages  in  an  attempt  to  avoid  the 
requirement  that  the  meeting  be  con¬ 
ducted  in  public.”  —  AP 
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It’s  still  easy 
to  find  gold  in 
California  — 
just  plant  your 
shovel  in 

‘*The  New  California' 

Mine  the  riches  of  the  Golden  State  by 
buying  The  New  California  —  Sacramento, 
Modesto/Stockton  and  Fresno/Visalia  DMA. 
With  4.8  million  population  and 
$62,403,736,000  in  effective  buying  income, 
combined  it's  America's  9th  largest  market. 
Want  a  piece  of  that  pie?  Make  The 
Sacramento,  Modesto  and  Fresno  Bees  part 
of  your  marketing  mix.  You'll  reach  the 
valley  with  one  easy  and  effective  buy. 

Represented  Nationally  by 
—  Newspapers  First  — 

The  Sacramento  Bee 
The  Fresno  Bee 
The  Modesto  Bee 
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BY  MARK  FITZGERALD 


U.S.  Backs  Age-Bias  Claims 
By  Sun-Times  Typographers 

Choice  between  retiring  and  selling  subscriptions  door  to  door  was  no  choice  at  all, 
NLRB  rules  in  case  involving  workers  with  guaranteed  jobs 


The  CHICAGO  SUN-TIMES  violated  federal 
laws  against  age  discrimination  by  forcing 
union  printers  with  job  security  guaran¬ 
tees  to  choose  between  buyouts  or  selling 
subscriptions  door  to  door,  the  U.S.  Equal 
Employment  Opportunity  Commission  says. 

In  a  “reasonable  cause”  determination  issued  in 
February',  the  director  of  the  EEOC’s  Chicago  dis¬ 
trict  office  said  the  Sun-Times  targeted  older 
workers  —  some  older  than  71  —  with  a  take-it- 
or-leave  choice:  early  retirement  or  peddling  sub¬ 
scriptions  on  the  street. 

TERMINATION  INTENDED’ 

EEOC  district  director  John  P  Rowe  sided  with 
21  journeymen  printers,  represented  by  Chicago 

Typographical 
Union  No.  16, 
who  argued  that 
the  offer  was 
“intended  to 
cause  the  termi¬ 
nation  of  their 
employment.” 

Ted  Rilea,  vice 
president  of  labor 
relations  for  the 
Sun-Times  and 
Hollinger 
International’s 
Chicago  newspa¬ 
per  group,  said 
the  paper 
“believes  the  rea¬ 
sonable  cause 
finding  is  without 
merit”  and  “based 
on  a  mispercep¬ 
tion  of  the  situa¬ 
tion  and  several 
material  errors  of 
fact.” 

Rowe  said  the 
Sun-Times  target¬ 
ed  printers  who 
were  on  a  1994 
job  security  list 
that  guaranteed 
employment 
through  2004. 


Under  the  CTU  contract,  the  newspaper  since 
the  beginning  of  1997  has  had  the  option  of 
transferring  workers  involuntarily  to  other  jobs 
—  as  long  as  they  are  paid  journeymen  wages, 
which  at  the  beginning  of  1997  ranged  from 
about  $19.14  to  $23.28  per  hour.  At  the  same 
time,  the  newspaper  also  offered  a  buyout  pack¬ 
age  of  continued  medical  insurance  plus  a  lump 
sum  with  a  maximum  of  $53,104. 

In  March  of  1997,  the  newspaper  informed  all 
78  workers  still  on  the  list  that  it  intended  to 
transfer  1 5  employees  to  new  jobs  selling  news¬ 
paper  subscriptions  door  to  door.  If  there  were 
not  enough  “volunteers,”  the  paper  said,  as  many 
as  1 5  workers  could  request  buyouts. 

MENIAL’  WORK 

“The  sales  job  was  highly  undesirable,”  EEOC’s 
Rowe  wrote, “inasmuch  as  the  work  was  menial, 
compared  to  the  skilled  craft  position  of  a  print¬ 
er,  and  entailed  terms  and  conditions  which  were 
difficult  and  hazardous,  such  as  extremes  of  tem¬ 
perature  and  weather,  and  neighborhoods  which 
were  considered  unsafe.” 

Fifteen  printers,  with  an  average  age  of  64.5, 
opted  for  the  buyouts.  Another  15  on  the  list 
were  involuntarily  transferred;  1 1  were  between 
50  to  55,  and  the  oldest  was  more  than  71. 

At  the  same  time,  the  union  charged,  the  Sun- 
Times  created  new  job  titles  and  hired  new  and 
younger  workers  who  performed  the  same  work 
as  the  older  printers  —  for  less  than  half  the 
wages  and  benefits. 

For  its  part,  the  Sun-Times  told  the  EEOC  it 
had  legitimate  business  reasons  to  transfer  print¬ 
ers  to  the  sales  positions.  Independent  contrac¬ 
tors,  who  had  handled  the  sales  prior  to  early 
1997,  had  proved  unreliable,  with  high  turnover 
and  training  costs. 

The  journeymen  printers,  by  contrast,  were  an 
“experienced  and  stable  work  force,”  the  newspa¬ 
per  argued. The  paper  still  uses  former  printers  in 
its  subscription  sales  force,  labor  vice  president 
Rilea  said. 

“This  really  is  about  the  right  to  transfer 
employees,”  he  said.  “We  have  transferred  printers 
to  engraving,  to  other  jobs  as  well.” 

Both  the  newspaper  and  the  union  are  talking 
with  the  EEOC  as  part  of  the  agency’s  concilia¬ 
tion  process. 


The  International 
Center  for  Journalists 
Congratulates 

Chris  Bowman 

of 'The  Sacramento  Bee 


The  Inaugural 
Senator  John  Heinz  Fellow 

Bowman  will  spend  his  three-month 
Heinz  fellowship  in  Ghana,  training 
overseas  journalists  in  environmen¬ 
tal  reporting  and  reporting  on  inter¬ 
national  environmental  issues. 

Intom  iUoitil 

9ICRI 

CENTER  FOR 
JOURNAUSTS 

1616  H  Street,  NW  •  Third  Hcxjr 
Washington,  DC  20006 
202-737-3700  •  fax:  202-737-0530 
heinz@ic^.org  •  www.iclj.org 
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Come  Out 
Of  the  Dark. 


■  Ten  years  of  an 
overstated  anti-sun 
message  have  made 
the  sun  protection 
problem  worse. 

The  latest  research  confirins  that 
regular  suntanners  may  actually  be 
better  off  in  the  fight  against  the 
most  deadly  form  of  skin  cancer, 
malignant  melanoma. 

“Chronic  sun  exposure  may  be 
protective  for  the  development  of 
melanoma  because  the  skin  has 
adapted  to  the  sun,”  says  Dr. 
Marianne  Berwick,  epidemiologist 
at  the  Sloan- Kettering  Cancer 
Center  of  her  latest  study,  presented 
in  February.  “Intermittent  sun 
exposure  appears  to  increase  risk, 
making  it  much  less  protective.” 

Berwick’s  study  challenges  the 
myths  about  tanning  drilled  into 
our  heads  in  the  past  10  years. 

Now  we’re  challenging  you  to  re¬ 
examine  the  research  you  might 
have  thought  was  incontrovertible 
about  sun  exposure.  In  fact,  we’ll 
send  you  the  studies,  none  of  which 
were  funded  by  our  industry,  to 
prove  our  point:  That  it’s  time  to 
come  out  of  the  dark.  Consider: 

•  Sunburn  incidence  among  all 
Americans  has  increased  9  percent 
in  the  past  10  years,  research  says. 

•  At  the  same  time,  those  who 
tan  in  indoor  tanning  facilities  are 
up  to  81  percent  less  likely  to  sun¬ 
burn  outdoors  than  non-tanners. 


Why  are  tanners  burning  less? 

People  who  tan  moderately  and 
regularly  are  acclimated  to  sunlight, 
and  therefore  are  less  apt  to  sun¬ 
burn  when  they  do  go  outdoors. 
Additionally,  indoor  tanners  are 
more  educated  on  the  proper  use  of 
sunscreens  outdoors. 

The  anti-sun  craze  has  also  failed 
to  recognize  the  undeniable  benefits 
of  regular  moderate  sun  exposure. 

Merely  saying  “ultraviolet  light 
causes  skin  damage”  is  like  saying 
“water  causes  drowning.”  Water  can 
cause  drowning,  but  we  would  die 
without  it.  Similarly,  we  would  all 
die  without  any  ultraviolet  light 
exposure.  It  is  capricious  to  categor¬ 
ically  state  that  any  tan  is  a  sign  of 
damage,  because  avoiding  the  sun 
may  be  more  dangerous  holistically. 

Consider,  legitimate  research  has 
established  a  connection  between 


WHAT  THE  FACTS  SUfiBEST: 


increased  ultraviolet  light  exposure 
and  decreased  risk  of  many  deadly 
cancers.  Breast,  prostate  and  ovarian 
cancers,  as  well  as  osteof>orosis  and 
other  disorders,  all  may  be  inhibited 
by  regular  sun  exposure. 

So  why  do  we  only  talk  about  the 
negatives?  It’s  time  to  come  out  of 
the  dark  and  put  the  whole  truth 
about  sun  exposure  and  tanning 
back  into  perspective:  That  is,  for 
the  vast  majority  of  us  who  can 
develop  suntans,  the  good  news  far 
outweighs  the  bad. 

Don’t  get  us  wrong:  We’re  not 
upset  that  there  is  concern  over  UV 
exposure.  People  need  to  be  sun 
sman.  But  the  hype  and  spin  on 
this  issue  has  taken  good  sense  and 
proven  research  out  of  the  equation. 

Call  us  if  you’re  interested  in 
reporting  the  facts  —  all  of  the  facts 
—  about  sun  exposure. 


(Lefi)  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 
exposure  eliminates  risks.  (Right)  In  fact,  we  know  that  zero  exposure 
poses  deadly  risks.  New  research  on  breast  cancer,  melanoma  and  other 
deadly  diseases  supports  the  position  that  moderate  sun  exposure  —  for 
those  of  us  who  can  develop  a  tan  —  is  the  best  way  to  maximize  the 
benefits  and  minimize  the  risks  of  either  too  much  or  too  little  sunlight. 


I  NTE  R  N AT  I  O  N AL 


Come  Out  of  the  Dark  Today.  Listen  to  the  Whole  Story  About  Sun  Exposure. 
Call  (800)  652-3269,  ext.  12,  for  a  free  kit  on  “Smart  Tanning.” 


BY  ROBERT  U.  BROWN 


Decorum  Departs  lAPA’s 
Puerto  Rican  Meeting 

Curious  blackout  traps  delegates  in  elevators  as  governor  attacks  report  saying  he  harassed  a 
paper  by  pulling  ads  in  response  to  critical  coverage 


The  report  of  an  international  commit¬ 
tee  sent  by  the  Inter  American  Press 
Association  to  investigate  the  Puerto 
Rican  governor’s  alleged  press  harassment 
caused  some  excitement  and  fireworks  at  the 
LAPA’s  mid- winter  meeting  in  San  Juan. 

After  three  days  of  meetings  in  January,  the  five- 
member  committee,  headed  by  IAEA’s  Freedom  of 
the  Press  Committee  chairman,  agreed  that  the 
withdrawal  of  advertising  —  said  to  be  about  $6 
million  —  from  San  Juan’s  El  Nuevo  Dta  was  a  dis¬ 
criminatory'  abuse  of  power  in  retaliation  for  news 
coverage.  The  committee  also  said  pressures  had 
been  applied  to  journalists,  preventing  open 
access  to  information. 

INSULT  TAKEN  COLLECTIVELY 

Gov.  Pedro  Rossello  did  not  take  it  lying  down. 
Appearing  before  lAPA  —  with  the  largest  atten¬ 
dance  at  a  mid-year  meeting  —  to  give  the  usual 
welcoming  speech,  along  with  a  Chamber  of 
Commerce  pitch  on  the  beauties  of  the  island, 
Rossello  accused  LAPA  of  insulting  Puerto  Ricans. 
While  he  represents  citizens,  he  asserted  he  had 
been  called  a  dictator,  a  statement  the  committee 
denied.  The  governor  asked  lAPA  to  stop  insulting 
an  entire  group  of  people. 

MYSTERIOUS  POWER  OUTAGE 


of  the  press,  the  debate  on  Puerto  Rico  was  inter¬ 
rupted  by  a  complete  blackout  of  the  meeting 
room  —  along  with  sound  and  translation  systems. 
The  lights  were  restored  by  emergency  power 
sources,  and  the  meeting  continued  when 
President  Oliver  Clarke  of  Jamaica  called  for  a  clos¬ 
ing  of  the  ranks  with  louder  voices.  Regular  power 
was  restored  an  hour  later  but  the  hotel  gambling 
casino  was  closed,  as  were  several  elevators, 
where  some  LAPA  delegates  were  trapped  for  40 
minutes. 

Rumors  spread  as  to  the  cause  but  a  hotel 
spokesman  was  later  quoted  saying  the  outage 
was  caused  by  crossed  wires  in  the  hotel  electric 
meter.  Picketers  supporting  the  governor  and  con¬ 
demning  El  Dta  demonstrated  outside  the  hotel 
for  three  days. 

At  the  concluding  session,  LAPA’s  board  of 
directors  rejected  the  governor’s  accusation  that 
LAPA  had  insulted  the  Puerto  Rican  people  by 
denouncing  the  government’s  attacks  on  journal¬ 
ism. 

RESOLUTION  BACKS  REPORT 

The  meeting  passed  a  resolution  endorsing 
the  work  of  its  delegation  and  urged  the  gover¬ 
nor  to  end  the  ugly  campaign  of  harassment 
and  coercion  against  El  Dta  and  other  news 
media  and  to  cease  hounding  and  pressuring  jour¬ 
nalists.  It  also  urged  the  government  to  allocate 
advertising  among  media 
without  regard  to  news 
reports. 

Representatives  of  the 
Overseas  Press  Club  of 
Puerto  Rico  and  the 
Puerto  Rican  Journalists 
Association  gave  lengthy 
testimonials  confirming  a 
pattern  of  coercion  and 
harassment  by  the  gov¬ 
ernment  against  reporters 
from  El  Dta  and  other 
news  organizations. 

El  Nuevo  Dta  has 
filed  suit  in  federal  dis¬ 
trict  court  against  the 
governor  and  other  offi¬ 
cials  to  force  them  to 
place  official  advertising 
on  a  nondiscriminatory 
basis. 


During  country-by-country  reports  on  the  state 


Pedro  Rossello,  governor  of  Puerto  Rico,  attacked  a  report  critical  of  his  dealings 
with  newspapers  as  an  insult  to  the  Puerto  Rican  people. 
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BY  ROBERT  U.  BROWN 

Democracy  No 
Defense  Against 
Press  Attacks 

The  largest  mid-winter  directors  meet¬ 
ing  in  the  history  of  the  Inter  American  Press 
Association  in  San  Juan,  Puerto  Rico  —  360 
people  registered  —  was  told  that  in  spite  of  suc¬ 
cesses  in  promoting  a  free  press  in  the  Americas, 
tragic  reports  tempered  success  in  some  coun¬ 
tries. 

Since  lAPA’S  general  assembly  Oct.  12,  journal¬ 
ists  have  been  murdered  for  their  words:  five  in 
Colombia,  four  in  Brazil,  two  in  Mexico  and  one 
in  Guatemala.  In  addition,  there  were  reports  of 
kidnappings,  harassment  and  threats  against  jour¬ 
nalists  in  many  countries. 

Also,  there  remain  in  several  countries  restric¬ 
tive  press  laws  that  directly  affect  freedom  of  the 
press,  or  will  if  proposals  take  effect. 

THE  VICTORIES 

The  Committee  on  Freedom  of  the  Press  noted 
with  pride  some  of  lAPA’s  successes  during  the 
year: 

♦  At  its  general  conference  in  Paris  in  November, 
the  United  Nations  Educational,  Scientific  and 
Cultural  Organization  approved  unanimously  a 
resolution  reaffirming  freedom  of  expression  as  a 
fundamental  human  right  and  condemning  assas¬ 
sination  and  physical  violence  against  journalists. 
♦  The  Ibero-American  Heads  of  State,  meeting  in 
November  on  Margarita  Island,  rejected  a  propos¬ 
al  by  Venezuelan  President  Rafael  Caldera  to  cre¬ 
ate  a  so-called  right  to  truthful  information. This 
measure,  which  would  have  allowed  governments 
to  determine  the  truth,  was  forcefully  opposed  by 
lAPA  as  a  danger  to  free  expression. 

♦  The  Declaration  of  Chapultepec  is  increasingly 
recognized  as  a  powerful  mechanism  for  freedom 
of  expression,  and  lAPA  is  organizing  a  hemi¬ 
spheric  conference  in  August  on  that  subject.  It 
will  mark  the  start  of  a  compilation  of  press  laws 
in  the  Americas  plus  a  comparative  analysis  and 
presentation  of  the  principles  into  an  inter- 
American  convention. 

♦  With  input  from  LAPA,  the  Inter-American 
Commission  on  Human  Rights  of  the 
Organization  of  American  States  is  in  the  process 
of  establishing  a  special  rapporteur  for  freedom 
of  the  press  issues. 

♦  At  the  Summit  of  the  Americas  scheduled  in 
April  in  Santiago  several  countries,  following  the 
suggestion  of  LAPA  ,will  seek  to  include  in  the 
agenda  the  issues  of  freedom  of  expression  and 
impunity'  for  crimes  against  journalists. 

THE  CHALLENGES 

In  spite  of  this  progress,  the  LAPA  was  told: 

♦  The  president  of  Argentina  plans  to  send  a  tax 
bill  to  congress  that  would  make  advertising  in 


news  media  subject  to  value-added  tax. 

♦  The  La  Paz  Journalists  Association  has  asked 
the  Bolivian  government  to  use  the  nation’s  press 
law  to  stop  "non-qualified”  people  from  working 
as  journalists. 

♦  A  bill  being  debated  in  Chile’s  legislature 
would  include  defamation  as  a  criminal  offense. 

♦  Colombia  would  create  a  Journalism  Council 
under  the  Education  Ministry  which  would 
impose  a  professional  code  of  ethics  to  regulate 
the  press. 

♦  Despite  government  pledges  that  placement  of 
official  advertising  would  be  based  on  technical 
criteria,  there  are  indications  in  Nicaragua  that  it 
is  being  used  to  reward  or  punish. 

♦  Haitian  journalists  have  been  subjected  to 
threats  affecting  their  ability  to  carry  out  their 
professional  responsibilities. 

♦  Despite  rejection  by  the  Ibero-American 
Summit  of  the  proposal  for  “the  right  of  people  to 
truthful  information,”  that  government  is  applying 
the  principle  and  one  editor  faces  charges  based 
on  an  alleged  violation  of  the  right  to  truthful 
information. 


D.C.  Chief  Faults 
Monica  Coverage 

PRESIDENT  CUNTON’S  HIGH  approval  ratings 
may  be  the  result  of  a  public  backlash  against 
media  handling  of  the  Monica  Lewinsky  scandal, 
a  Washington  bureau  chief  told  college  journalism 
students  and  professors. 

Deborah  Howell,  bureau  chief  for  Newhouse 
Newspapers  said  at  a  conference  in  Mobile,Ala., 
last  month  that  Washington  journalism  had 
become  too  “star-oriented”  and  too  reliant  on 
anonymous  sources. 

“Maybe  it’s  a  sea  of  change  in  the  culture. 

Maybe  nobody  cares  about  adultery'  or  lying,”  she 
said  of  the  president’s  record  highs  in  the  polls. 
“But  I  don’t  think  so.  I  think  a  lot  of  his  approval 
rating  is  because  people  are  fed  up.They’re  say¬ 
ing, ‘Watch  this.  If  somebody  calls  me  up.  I’m 
going  to  say  I  support  the  president  whether  1  do 
or  not  just  to  take  a  jab  at  the  media.’  ” 

Although  the  sex  tales  of  the  former  White 
House  intern  contain  titillating  elements  of  “sex, 
lies  and  audiotapes,”  coverage  is  exploding  in  the 
media’s  face,  Howell  said.  “This  story  has  a 
tremendous  downside.  It’s  a  no-win  situation  for 
the  press.  No  matter  what  we  do  we  will  get 
blamed  and  we  will  be  wrong.” 

She  attributed  natural  competitiveness  for  an 
over-reliance  on  anonymous  sources  and  an  ero¬ 
sion  of  credibility  and  called  sourcing  on  the 
Lewinsky  story  “more  anonymous  than  I’ve  ever 
seen,”  even  by  standards  of  Washington,  where 
anonymous  sources  are  pervasive.  But  anonymity 
has  its  price,  Howell  said,  citing  retractions  by  the 
Wall  Street  Journal  and  Dallas  Morning  News. 

Posting  a  story  on  the  Web  “before  you  have  it 
tapped  down  so  that  you  can  get  credit  for  it  has 
backfired,”  she  said.  —  Robert  Buckman 


Marc;h  28, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  25 


NEWSPEOPLE  IN  THE  NEWS 


Dirks,  Van  Essen  &  Associates 


been  appointed 
publisher  of 
Standard 

Communications, 
owner  of  the 
Kentucky 
Standard  in 
Bardstown, 


STEVE  HAS¬ 
SON,  vice  presi¬ 
dent  of  planning 
and  development 
for  the  manufac¬ 
turing  and  distrib¬ 
ution  unit  at  the 
Minneapolis  Star 
Tribune,  has  been 
promoted  to  vice 

president  of  operations  integration.  j  vice  president  of  organization  develop- 

i  ment. 

SHARRY  SCHRADER,  who  worked  in  !  BRUCE  MCENTEE,  5 1 ,  director  of 
sales  and  marketing  for  a  stamping  and  j  operations,  Sun  Park,  was  appointed 
molding  manufacturer,  has  been  named  j  vice  president  of  operations,  Sun  Park, 
marketing  promotions  manager  at  the 
Joliet,  VI., Herald  News. 

SUTA  PAREJNSON,  who  has 
worked  at  the  newspaper  for  more  than 
24  years  in  advertising,  circulation  and 
the  general  manager’s  office,  was 
appointed  community  relations/market¬ 
ing  assistant. 


scmr  H.  FRANTZEN  :  BRVCE  MCEffTEE 


JESSICA  W.  WALKER 


ROBERT  W.  WATSON,  senior  vice  pres¬ 
ident  of  marketing  and  sales  at  Age  Wave 
Communications  Inc.,  has  been  named 
vice  president  of  marketing  and  media 
at  the  Newspaper  National  Network, 
New  York. 

JIM  WILSON,  operations  and  distribu-  CAROL  KARASICK,  vice  president 
tion  manager  at  Mobil  Chemical  Co.,  I  of  marketing  and  media,  was  appointed 
has  been  named  purchasing  manager  j  director  of  long-range  planning, 
at  the  Omaha  World-Herald.  i 

JEFF  GAUGER,  publisher  of  the  i  USA  Weekend,  the  weekly  newspaper 

Leavenworth  Echo  and  Cashmere  j  magazine,  has  added  four  contributing 

Valley  Record  in  central  Washington  j  editors  specializing  in  fitness,  finance, 
state,  was  appointed  enterprise  editor  i  technology  and  science. 

JESSICA  W.  WALKER,  3  financial  ana-  i  at  the  World-Herald.  They  include;  ilfX4  Olympic 

lyst  at  Copley  Press  Inc.,  La  Jolla,  Calif.,  j  j  soccer  champion;/E(llV  SHERMAN 

has  been  promoted  to  controller.  I  RICHARD  L.  HOLMAN,  a  former  j  CHATZKY,  Money  magazine  editor 

I  foreign  news  columnist  and  editor  |  and  “Today”  show  contributor; 

SCOTT  H.  FRANTZEN,  vice  presi-  I  at  the  Wall  Street  Journal,  has  joined  i  SOLEDAD  O'BRIEN,  NBC  News  cor- 

dent/director  of  consumer  marketing  |  the  Morgan  Stanley  &  Co.,  invest-  j  respondent,  MSNBC  anchor  and  tech 

at  the  St.  Paul  Pioneer  Press,  has  been  i  ment  bank  as  an  editor  in  equity  j  expert;  and  JAMES  TREFH,  physicist 

named  vice  president  of  circulation  at  j  research.  I  and  author, 

the  Baltimore  Sun.  \ 

SCOIT  AfOOHES,  director  of  organi-  j  IMFZD  43,  editor  at  the  \  GEORGE  1UANNES,Z  business  and 

zation  development,  was  promoted  to  i  Elizabethtown,  Ky.,Aetes-£’wfer/ime,  has  I  tech  reporter  at  the  New Yoik  Dai/y 

Aretes,  has  joined  the  Wall  Street  Web 

_  site,TheStreet.com. 

HERB  GREENBERG,  a  ten-year  vet- 
eran  at  the  San  Francisco  Chronicle,  also 
joinsTheStreet.com  as  a  columnist. 


HANK  SHAW,  a  copy  editor  at  the 
Potomac  News  in  Woodbridge,Va.,  has 
been  named  editorial  page  editor. 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


WINNIE  WONG,  formerly  publisher  at 
Yazhou  Zhoukan,  has  been  appointed 
special  projects  director  at  the  Asian 
Wall  Street  Journal. 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


LARRY  KUNE,  advertising  director  at 
the  Los  Angeles  Times,  has  been  named 
vice  president  of  advertising  at  Florida’s 
Palm  Beach  Post. 


JO  ANN  S.  HOFFMAN,  former  senior 
manager  of  corporate  communications 
for  Osbon  Medical  Systems,  Augusta, 
Ga.,has  been  appointed  assistant  direc¬ 
tor  of  corporate  communications  for 
Morris  Communications  Corp., Augusta. 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
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OBITUARIES 


Jack  Howard  Dies  At  87 


JACK  R.  HOWARD,  who  over  a  50-year  career  led  the 
Scripps  newspaper  empire  into  an  emerging  media  — 
radio  and  television  —  died  March  22  in  New  York  City. 
He  was  87. 

Howard  was  born  into  the  newspaper  world  as  the 
son  of  Roy  Howard,  the  press  baron  who  built  United 
Press  into  a  worldwide  powerhouse  and  ulti¬ 
mately  ran  E.W  Scripps  Co.  Jack  Howard  joined 
United  Press  in  1928  as  a  summer  copy  aide 
covering  the  Olympics  in  Amsterdam.  He 
worked  on  the  Japan  Advertiser,  Shanghai 
Evening  Post,  Indianapolis  Times  and 
Washington  Daily  News  before  moving  into 
radio.  He  headed  Scripps’  broadcast  division 
from  1937  until  1953  (with  time  out  for  the 
U.S.  Navy  during  World  War  11)- As  president  of 


the  Scripps  company,  he  expanded  broadcast  holdings, 
growing  from  two  small  radio  stations  to  nine  TV  and 
three  radio  stations.  He  is  also  credited  with  convincing 
his  father  not  to  close  the  Rocky  Mountain  News,  now 
locked  in  battle  with  the  Denver  Post.  A  former  president 
of  the  Inter  American  Press  Association,  he  retired  in  1976. 

“What  we  see  today  in  our  broadcasting 
division  is  the  Jack  Howard  legacy,”  said 
William  R.  Burleigh,  president  and  CEO  of 
E.W.  Scripps  Co. 

In  retirement,  Howard  helped  found  the 
Scripps  Howard  Foundation,  which  distributes 
journalism  scholarships  and  awards.  He  was 
also  active  in  local  politics  in  Centre  Island,  N.Y. 

He  is  survived  by  a  son,  a  daughter  and 
seven  grandchildren. 


tCUlElV  AVENOSO,  31,  an  education 
writer  at  the  Boston  Globe,  died  of 
cancer  Feb.  25  in  Boston. 

RAVL  BANKER,  77,  longtime  editor 
at  the  Baltimore  Sun,  died  Feb.  12  in 
Baltimore.  He  spent  his  40-year  news¬ 
paper  career  with  the  Sun. 

JIM  BARRICKMAN,  68,  a  former 
reporter,  editor  and  columnist  at  the 
Gary,  Ind.,  Post-Tribune,  died  of  a  heart 
attack  Feb.  25  in  Gary. 


Benjamin  Netanyahu  was  shocked  and 
saddened. 

“Eric  Breindel  was  a  wonderful 
friend,  a  great  supporter  of  the  state  of 
Israel  and,  above  all,  a  champion  of  the 
truth,”  Netanyahu  told  the  Post. 


HONG  KONG 

Special  Administrative  Region 
For  inquiry  about  this  unique 
and  dynamic  city,  talk  to 


While  heading  the  Post's  editorial 
page  team,  he  was  a  frequent  guest  on 
television  news  programs. 

He  was  also  a  moderator  of  “News 
Watch,”  a  weekly  show  on  the  Fox 
News  Channel. 


The  International 
Center  for  Journalists 

Congratulates  the 


STUART  BECK.  66,  owner  and  pub¬ 
lisher  of  the  Las  Vegas  (N.M.)  Optic 
since  1967,  died  of  an  apparent  heart 
attack  Feb.  16  while  driving  to  work. 

GARVIN  BERRY,  73,  a  longtime 
Houston  journalist  who  worked  at  the 
now  defunct  Houston  Press,  died  Jan. 
27  in  Houston. 

ERIC  BREINDEL,  42,  a  former  edi¬ 
torial  page  editor  at  the  New  York 
Post  and  senior  vice  president  of  its 
parent  company.  News  Corp.,  and  a 
weekly  columnist  syndicated  by 
Creators  Syndicate,  died  March  8  in 
New  York. 

“The  newspapers  that  ran  his  syndi¬ 
cated  column  will  miss  him  greatly. 

We  at  Creators  Syndicate  will  not  only 
miss  his  brilliant  column,  but  most  of 
all  we  will  miss  his  friendship  and 
warmth,”  said  Richard  S.  Newcombe, 
president  of  Creators  Syndicate. 

His  clear-sighted  and  insightful 
columns  won  him  the  respect  of  world 
leaders.  Israeli  Prime  Minister 


Hong  Kong  Economic 
&  Trade  Office 

John  Chuan 

680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

Jean  Ip 

130  Montgomery  Street 
San  Francisco,  California  94104 
(415)  835-9300 

Allison  Bozniak 
1520  18th  Street,  NW 
Washington,  DC  20036 
(202)  331-8947 


10th  Group  of 
Knight  International 
Press  Fellows 


Lucinda  Fleeson 
Central  and 
Eastern  Europe 

Dorothy  Gilliam 
South  Africa 


Jennifer  Parmelee 
Ethiopia 

Paul  Starobin 
Central  and 
Eastern  Europe 


Joe  McGowan 
Chile 

Deborah  Mesce 
Lebanon 


James  Woolf 
Ecuador 

Arnold  Zeitlin 
Pakistan 


1616  H  Street,  NW  •  Third  Flcx>r 
Washington,  DC  20006 
202-737-3700  •  fax:  202-737-0530 
knight@icfj.org  •  www.icfj.org 
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MARKETING/Circulation 


BY  JOE  NICHOLSON 

Rack  Wars:  National 
Battle  For  Marketing  Space 

Newspapers  fight  to  stay  on  the  streets  against  municipal 
officials  bent  on  beautification,  regulation 


IT  SEEMED  TO  happen  so  quickly. 

Twenty  residents  from  one  San  Diego 
neighborhood,  many  from  the  same  apart¬ 
ment  complex,  complained  last  year  to 
their  councilman  about  burgeoning  news  racks, 
particularly  those  holding  real  estate  listings 
and  singles  ads. The  councilman  proposed  rigid 
restrictions,  and  the  council  passed  an  ordi¬ 
nance  requiring  the  removal  of  most  vending 
machines  on  city  streets. 

City  officials  ordered  a  distributor  for  the  San 
Diego  Union-Tribune  to  start  carting  away 
many  of  its  4,800  vending  machines  —  a  move 
certain  to  have  “a  huge  impact  on  sales,”  accord¬ 
ing  to  Jeff  Sirota,  single-copy  sales  manager. 
Harold  W.  Fuson  Jr.,  the  newspaper’s  vice  presi¬ 
dent  and  chief  legal  officer,  said  he  learned 
about  the  new  law  when  “our  circulation  people 
started  raising  hell.” 

At  the  Union-Tribune's  request,  the  city  post¬ 
poned  action  so  the  newspaper  could  present 
arguments  for  watering  down  placement  restric¬ 
tions,  including  a  rule  that  limits  racks  to  side¬ 
walks  with  exceptional  width.  Behind-the-scenes 
discussions  have  dragged  on  for  months.  “It’s  diffi¬ 
cult  for  me  to  picture  us  cutting  the  baby  in  half 
on  this  issue,”  said  Fuson,  who  called  the  ordi¬ 
nance  a  clear  violation  of  the  First  Amendment. 
The  newspaper  may  have  to  file  suit,  he  said,  and 
“go  to  war  about  it.” 

Odds  on  the  ordinance  are  uncertain.  Its  spon¬ 
sor,  Councilman  Harry  Mathais,  maintains  it  is 


THE  PROBLEM:  Ugly,  unkept  racks  blocking  pedestrians  and  fire 
hydrants  in  New  York  City. 


entirely  legal. 

Councilwoman  Barbara  Warden,  who 
expressed  reservations  about  the  law,  said  sev¬ 
eral  council  members  were  angry  at  the  way 
they  have  been  depicted  in  the  news  media 
“and  just  wanted  to  show  who  was  boss.  It 
was  probably  a  bad  way  to  govern,  but  it’s 
human.” 

The  San  Diego  dispute  reflects  controversies 
that  are  flaring  in  communities  and  cities  across 
the  country  with  increasing  frequency  as  the 
number  of  racks  grows. 'Vending  machines  have 
helped  some  national  publications,  such  as  USA 
Today,  extend  their  reach  nationwide.  Major 
publishers,  national  or 
local,  generally  buy  high 
quality  racks  for  up  to  $400 
each  and  keep  them  in 
good  shape. 

Often,  however,  they 
are  victims  of  guilt  by 
association  when  distribu¬ 
tors  of  sexually-explicit 
publications  or  advertise¬ 
ments  set  up  cheap  racks, 
some  in  ugly  shapes  and 
garish  colors,  and  allow  them  to  deteriorate. 

When  residents  complain  about  a  group  of 
racks,  they  often  do  not  distinguish  eyesores 
from  those  that  are  well  maintained  and  pro¬ 
vide  a  service  for  neighbors.  Some  controver¬ 
sies  precipitate  restrictive  ordinances;  others 
lead  to  dialogue  with  publishers  and  voluntary 
agreements. 

A  random  survey  last  year  of  19  cities,  found 
that  16  had  rack  ordinances.  The  survey,  by  the 
city  of  Los  Angeles,  found  all  of  the  ordinances 
regulate  placement;  where  boxes  may  or  may 
not  be  installed. The  ordinances  vary  widely;  12 
regulate  appearance,  eight  regulate  size,  seven 
regulate  design,  seven  require  annual  fees,  six 
regulate  content  and  four  regulate  color. 

Although  some  courts  have  overturned  fees 
considered  excessive,  the  survey  found  fees  as 
stiff  as:  $25  application  and  $25  annual  renew¬ 
al  fees  in  Portland;  $40  application  and  $10 
renewal  fees  in  Burbank;  and  $  1 5  application 
and  $15  annual  renewal  in  Baltimore.  Three 
cities  charged  no  application  fee,  but  Madison 
levied  a  whooping  $100  annual  fee. 


“I've  never  heard 
of  one  sales 
increase  with 
modular  units. 
It  hasn 't 
happejied.  It 
doesn 't  happen!' 
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LARGE  NEWSPAPER  SMALL  NEWSPAPER  MAGAZINE  TELEVISION 


Past  Winners 

•  Lee  Hotz/ 

Julie  Marquis 
Loi  Angeles  Times 

•  Curt  Suplee 
Washington  Post 

•  J.  Madeleine  Nash 
Time 

•  Natalie  Angier 
New  York  Times 

•  Deborah  Blum 
Sacramento  Bee 

•Jenni  Laidman 
Bay  City  Times 

•  Richard  Preston 
The  New  Yorker 

•Fred  Guterl 
Discover 

•Doug  O’Hara 
Anchorage 
Daily  News 

•Kristian  Berg 
Newton's  Apple 

•  Charles  Petit 
San  Francisco 
Chronicle 

•Joe  Palca/ 
Michelle  Trudeau 
National 
Public  Radio 

•Jon  Palfreman 
WGBH-TV 


The  1998  AAAS 
Science  Journalism 
Awards 

Honoring  individual  excellence  in  reporting 
on  the  sciences  and  engineering  since  1945 

1998  Deadline:  August  1 

Contest  year  is  July  1,  1997  through  June  30,  1998 

Eligible  entries  cover  life,  physical,  and  social  sciences; 
engineering  and  mathematics;  and  policy  issues  grounded  in 
science  or  technology.  Awards  are  presented  in  five  categories. 


The  American  Association  for  the  Advancement  of 
Science  salutes  the  awards  sponsor,  The  Whitaker 
Foundation,  for  its  dedication  to  excellence  in  science 
journalism.  The  Whitaker  Foundation  supports 
research  and  education  in  biomedical  engineering 
with  the  goal  of  improving  human  health. 

For  more  information,  contact  the  AAAS  News  &  Information 
office  at  202-326-6440,  or  send  an  email  to  media@aaas.org. 


American  Association  for  the 
Advancement  of  Science 


MARKETING  CIRCULATION 


agreements  when  there  are  disputes. 

Some  local  governments  have  tried 
to  resolve  complaints  about  the 
appearance  of  solo  racks  —  their  var¬ 
ied  sizes,  shapes  colors  and  condition 
—  by  replacing  them  with  multi-title 
racks  of  uniform  color  and  design. 
Pilot  programs  are  underway  in  two 
cities.  A  city-run  test  in  San  Francisco 
drew  high  marks  that  could  lead  to 
passage  of  an  ordinance  banning  free¬ 
standing  racks.  In  New  York  City,  busi¬ 
ness  groups  have  set  up  an  elaborate 
program  designed  to  attract  publish¬ 
ers  to  abandon  solo  racks. 

Publishers  and  distributors  believe  a 
newspaper’s  vending  machine  —  with 
logo,  distinctive  color  and  rack  cards  to 
promote  news  —  attract  readers.  So 
they  are  wary  of  schemes  calling  for 
gang  racks  with  uniform  color  and  tiny 
logos.  Moreover,  publishers  and  distrib¬ 
utors  give  up  the  say  in  rack  locations. 

More  than  a  decade  ago  there  was 
an  experiment  with  multiple-title  racks 
in  Hawaii,  recalled  Brad  Dinkmeyer, 
retail  marketing  manager  at  the  Los 
Angeles  Times. ''Our  sales  went  in  the 
tank,”  he  said.  “In  some  cases  it  got  so 
bad  we  just  pulled  out  of  the  modular 
units.” 


THE  SOLUTION:  In  New  York,  a  special 
business  improvement  district  operates 
these  gang  racks,  top  photo,  with  volun¬ 
tary  partipatinn  by  publishers.  In  San 
Francisco,  bottom  photo,  one  of  the  racks 
tested  by  the  city. 


Some  regulation  is  clearly  needed. 
James  Washington,  a  Los  Angeles 
municipal  supervisor  who  oversees 
racks,  said  he  has  impounded  boxes 
along  curbs  of  bus  stops.  “Riders  dis¬ 
embarking  from  the  rear  door  or  even 
the  front  door  of  buses  have  found 
themselves  impaled  on  these  news 
racks,”  he  said. 

While  rack  regulation  can  be  over¬ 
looked  in  big  cities,  it’s  more  likely  to 
be  monitored  in  smaller  municipalities, 
especially  resort  towns  and  historic 
districts.  When  conflict  leads  to  court, 
newspapers  find  that  even  victory  can 
have  a  punishing  cost  in  time  and 
attorney’s  fees. 

Newspapers  and  distributors  are 
learning  the  wisdom  of  working  with 
government  officials  to  resolve  com¬ 
plaints  before  pressure  leads  to  legisla¬ 
tion,  and  perhaps  court. 

“We  like  very  much  to  become 
informed  of  people’s  concerns  about 
news  racks  before  they  become  infuri¬ 
ated  and  want  to  ban,”  says  Carol 
Melamed,  vice  president  for  govern¬ 
mental  affairs  at  the  Washington  Post, 
referring  to  the  controversy  in  San 
Diego.  She  works  with  officials  in  the 
Washington  area  to  reach  voluntary 


What’s  Legal?  The  Fine  Line  of  Regulation 


HOW  FAR  CAN  a  city  go  in  regu¬ 
lating  news  racks? 

While  no  law  may  abridge  press  free¬ 
dom,  municipalities  may  legall>’  act  to  pro¬ 
tect  public  safety  by  banning  news  boxes 
near  fire  hydrants  and  street  comers,  and 
courts  uphold  laws  designed  to  keep 
news  racks  neat  and  clean.Then  the  law 
heads  into  largely  uncharted  territory. 

“We  should  keep  our  news  racks  clean, 
neat  and  safe,”  says  Alice  Lucan,  a  promi¬ 
nent  Washington  attorney  who  represents 
more  than  a  dozen  publishers.“rm  not  giv¬ 
ing  them  any  more  than  that.” 

Already,  however,  many  ordinances  ven¬ 
ture  fer  beyond.  Municipal  ordinances  in  big 
cities  and  anall  towns  cover  placement, 
appearance, deagn,^, color  and  even  cot> 
tent.  Some  ordinances  require  an  initial  fee, 
some  an  annual  fee.  Courts  have  approved 
fees  for  enforcing  regulations  so  long  as  the 
fees  are  used  to  pay  for  the  enforcement, 
and  not  as  a  means  of  raising  revenue. 

Governments  routinely  claim  their  fees 
are  onl>'  used  to  pay’  for  enforcement,  but 


there  may  be  exceptions.  Every  year,  the 
Baltimore  Sun  pays  $15  for  each  of  its 
approximately  350  racks,  but  assistant  cir¬ 
culation  director  Maralee  Smith  said  the 
only  enforcement  activity  she  has  seen  in 
four  years  is  the  crashing  of  her  checks. 

With  the  exception  of  sexually  explic¬ 
it  material  that  might  be  accessible  to 
children,  lawyers  say  attempts  to  regulate 
the  content  of  publications  in  racks  is  like¬ 
ly  to  M.  But  while  the  l^ality  of  most  ordi¬ 
nances  has  never  been  tested,  many  are 
rarely  enforced,  perhaps  forgotten. 

Case  law  is  vague  about  how  fir  cities 
can  go  in  regulating  size,  shape  and  color. 
Rulings  often  approve  what  judges  refer 
to  as  “reasonable  time,  place  and  manner 
restrictions,”  but  litigants  typically  differ 
over  what  is  reasonable.  It’s  a  guessing 
game  among  constitutional  lawyers  as  to 
where  judges  will  draw  the  line. 

A  federal  judge  overturned  a  rack 
ordinance  in  Kerre,S.D.,in  1990  because  it 
gave  city  ofBcials  “boundless  discretion  to 
determine  the  placement  of  news  racks.” 


He  said  an  ordinance  may  require  racks  to 
be  a  reasonable  distance  fiom  the  curb,  but 
ordered  the  city  to  pay  damages  for  the 
loss  of  sales  to  a  monthly  publication  after 
city  workers  moved  one  of  its  vending 
machines  50  feet  fiom  a  busy  intersection. 

In  two  rulings  on  vendii^  machines  in  air- 
prats,  one  federal  juc^  in  19^  overturned  a 
Uanket  ban  on  boxes  in  Soufii  CaicJina’s 
Greenville-Spartanbuig  Airport,  and  three 
years  later  anoftier  federal  jut^  overturned  a 
rack  fee  (rf  $20  a  mraith  in  anAdanta  aitport. 

In  1995  the  U.S.  Supreme  Court  let 
stand  a  federal  judge’s  decision  to  uphold 
a  Coral  Gables, Fla., law  requiring  vending 
machines  to  be  brown  and  tan,  and  limit¬ 
ing  lettering  to  1.75  inches. 

Nonetheless,  publishers  continue  to 
argue  that  most  uniformity  requirements 
are  excessive,  and  newspapers  can’t  be 
singled  out  among  other  businesses  as 
being  forced  to  look  alike. 

One  certainty,  remarked  a  pleased 
lawyer,  is  more  litigation. 

— Joe  Nicholson 
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BY  JOE  NICHOLSON 


Clyde  Northrop,  president  of  the 
American  Association  of  Independent 
News  Distributors,  with  offices  in 
Walnut  Creek,  Calif.,  and  Washington, 
D.C.,  said,“rve  never  heard  of  one 
sales  increase  with  modular  units.  It 
hasn’t  happened.  It  doesn’t  happen.” 

The  association  has  made  rack  regula¬ 
tion  a  top  priority  for  1998.  “Cities  want 
a  neat,  clean  cityscape,”  said  Northrop. 

“It  is  absolutely  imperative  that  the 
industry  make  the  first  step  and  meet 
with  government  officials  voluntarily 
and  not  wait  for  a  subpoena.” 

Then  there  is  Missy  Mandry,  gener¬ 
al  manager  of  Phoenix  News  Express, 
which  distributes  the  Arizona 
Republic  and  national  publications  to 
350  vending  machines.  She  gets  few 
complaints  about  racks,  and  solves 
those  that  arise  by  negotiation. 

When  she  couldn’t  persuade  a  store 
owner  to  accept  a  vending  machine  on 
“his”  sidewalk,  Mandry  simply  moved 
it.  She  doesn’t  even  know  which 
towns  have  rack  laws  on  the  books. 


NYC  Deluxe 

An  UNUxMITED  budget  for  clean¬ 
ing  up  messy  news  racks  may  be  a 
passing  dream  in  the  minds  of  public 
works  directors  in  many  cities,but  it’s 
not  far  from  reality  for  New  York  City 
businesses  that  were  given  $  1  million 
to  set  up  a  model  news  rack  and 
$350,000  annually  to  run  it. 

The  innovative  program  covers  most 
of  a  100-block  swath  from  Madison 
Square  Garden  and  the  Empire  State 
Building  north  along  elegant  Fifth  and 
Park  avenues. 

It  began  two  years  ago  with  funding 
from  the  area’s  business  improvement 
districts,  which  are  entitled  under  state 
law  to  assess  businesses.The  city  has 
no  news  rack  ordinance  and  participa¬ 
tion  by  publishers  is  voluntary.  A  par¬ 
tially  completed  draft  ordinance  has 
been  languishing  with  city  officials  for 
several  years. 


News  Racks 

Publishers  are  offered  free  space  in 
151  multiple-title  racks,  handsome  cus¬ 
tom-made  structures  that  each  cost 
$3500  and  weigh  nearly  900  pounds. 
Publishers  receive  free  maintenance 
from  business  leaders,  who  provide 
two  staff  inspectors  and  pay  $150,000 
a  year  to  a  contractor  to  maintain  the 
boxes.  Distribution  is  free  each  morn¬ 
ing  for  publishers  who  drop  off  papers 
at  a  central  site.  Operators  promise  not 
to  exclude  or  censor  based  on  con¬ 
tent. 

In  return,  publishers  give  up  their 
solo  racks,  which  appeared  in  an 
assortment  of  sizes,  shapes,  colors  and 
conditions. 

A  multiple-unit  rack  has  space  for 
six  paid  newspapers,  and  each  space 
can  be  divided  to  provide  room  for 
two  free  publications.  Nearly  all  of  the 
(See  Deluxe  on  page  47) 


Dear  So  and  So, 

This  is  hov  it  feels  when 
people  use  your  name  generically. 


Remember,  Formica  is  a  trademarked  brand,  not  a  generic  name  for  countertops.  Dial  1-513-786-3160  for  guidelines. 
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Post-press  Previews 
At  America  East 


fiTP  ^  UPPUERSTO  NEWSPAPER 

S  packaging  centers  are 
providing  a  glimpse  of 
technology  coming 
through  their  research 
and  development  pipelines  and 
exhorting  buyers  to  adequately 
train  staff  in  productive  use 
faster,  increasingly  automated  systems. 

Products  from  two  vendors  seek  to  keep  pace 
with  pressroom  advances  that  promise  more-effi¬ 
cient  versioning  on  shaftless  printing  equipment 
and  a  wide  product  range  available  from  more- 
versatile  “semi-commercial”  single-wide  presses. 

Dayton-based  Heidelberg  Finishing  Systems  is 
at  work  on  a  new-generation  packaging  system, 
which  its  newspaper  technical  sales  director, 

Peter  Tassinari,  outlined  earlier  this  month  as  a 
“Post-press  Visions”  panel  member  at  the  annual 
America  East  Newspaper  Operations  and 
Technology  Conference,  in  Hershey,  Pa. 

FAST,  FLEXIBLE.  MAINTENANCE-FREE 

Designed  to  complement  potential  on-the-fly 
product  changes  on  shaftless  presses,  the  shaft¬ 
less  packaging  system,  said  Tassinari,  can  assemble 
bigger  inserted  or  collated/wrapped  packages  in 
one  pass  using  as  many  hoppers  as  required  (80 
or  more) — with  multiple  hoppers  engaging  and 
disengaging  as  needed,  according  to  prior  setup. 

First  described  last  fall,  the  system  is  now 
ready  for  prototype  testing,  according  to  Tassinari. 
The  focus  of  development,  he  said,  was  to  greatly 
increase  throughput  and  productivity  while  serv¬ 
ing  more  zoning  with  better  accuracy. 

Keeping  up  with  presses  that  can  add  pages 
and/or  replate  without  slowing,  the  system  is  to 
be  able  to  automatically  engage  and  disengage 
hoppers  to  accommodate  zoning  changes  at  full 
speed  without  incurring  productivity  losses. 

Microprocessor-controlled  “intelligent  hop¬ 
pers”  are  at  the  core  of  the  new  system,  said 
Tassinari.  And  the  heart  of  the  new  hopper,  he 
said,  is  an  “integrated  differential  gripper  drum” 
that  can  almost  eliminate  misses,  tears  and  copy 
marking  and  should  virtually  end  the  need  for 
preventive  maintenance. 

With  simpler  design  and  setup,  all  critical  ad¬ 
justments  are  made  on  the  fly,  and  the  packager 
will  be  able  to  handle  any  size  materials. 

It  “will  allow  a  jacket  size  change  in  a  matter  of 
seconds,”  said  Tassinari.The  new  pocket  design 
can  handle  jackets  from  8  */2"  x  11"  up  to  full 
broadsheet.  Each  pocket  can  be  clipped  to  its 
own  carrier  in  seconds.  Carriers  move  on  a  ure¬ 


Peek  at  packaging 
prototypes; 
emphasis  on 
training 


thane-coated  bearing.  Their 
nylon-composite  material  is 
strong,  light  and  maintenance 
free,  said  Tassinari  (who  added 
that  the  new  pocket  design  will 
be  a  long  time  coming  out  of 
development). 

The  gripper  delivery  affords 
control  of  single  copies,  each  up  to  3"  thick. 

The  system’s  NT-based  master  control  for  all 
aspects  of  operation  integrates  with  Prima  NT 
overall  control  system  (with  its  own  process  con¬ 
trol  modules  for  ordering,  insert  inventory,  etc.). 

FOUR  FROM  FERAG 

Development  is  moving  on  four  fronts  at  Swiss 
paper  handling  and  packaging  systems  developer 
Ferag.  From  Ferag  Inc.,  Bristol,  Pa.,  senior  execu¬ 
tive  vice  president  Walter  Wild  presented  syn¬ 
opses  of  work  in  progress  on  conveying,  buffer¬ 
ing,  trimming  and  bundling. 

Not  a  replacement  for  existing  Ferag  conveyor, 
said  Wild,  the  Universal  Gripper  Conveyor’s  new 
gripper  design  facilitates  transfer  from  one  type 
of  conveyor  to  another.  But  though  the  new  grip¬ 
per  retains  earlier  designs’  ability  to  hold  two 
copies,  “it’s  a  much  more  massive  gripper  than 
we  have  now,”  said  Wild. 

At  least  part  of  the  reason  is  that  the  new  grip¬ 
per  can  swivel,  allowing  product  held  at  the  fold 
to  be  released  with  the  fold  forward.  (In  Ferag’s 
buffering  system,  product  is  rewound  before  be¬ 
ing  unwound — reorienting  the  fold  forward.) 

Wild  said  Ferag  is  developing  “fast,  intelligent 
buffering  approaches”  to  better  exploit  multizone 
capabilities  in  new  shaftless  pressrooms.  Building 
on  its  existing  disc-storage  technology,  Ferag’s 
DiscPool  utilizes  a  battery  of  discs  supplied  with 
sections  by  the  press  conveyor.  It  allows  produc¬ 
tion  to  temporarily  park  part  of  a  print  run  until 
the  mailroom  is  prepared  to  process  the  particu¬ 
lar  product,  zone  or  edition. 

With  DiscPool,  said  Wild,  “you  can  go  from 
manual  disc  changes  to  fully  automatic  changes,” 
using  cranes  or  other  method  of  disc  transport. 

To  give  a  cleaner  look  to  non-newspaper  prod¬ 
ucts  rolling  off  the  press,  Ferag  will  introduce  a 
trimmer  that  uses  Ferag’s  typical  rotary  design. 
The  press  conveyor  feeds  product  to  pockets  in  a 
drum.  As  the  drum  rotates,  a  face  cut  is  made 
across  the  front  of  the  drum.  Product  is  then 
passed  to  a  second  drum,  where  head  and  foot 
cuts  are  made  along  the  sides  of  the  drum. 

With  individual  copies  clamped  within  pock¬ 
ets,  the  drum  gives  “a  very  precise  trim — like  a 
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XIXth  Global  Media  Awards 

FOR  EXCELLENCE  IN  POPULATION  REPORTING 


1998  Cail  for  Entries 


1997  Global  Media  Awards 

Presented  in  Dar  Es  Salaam,  Tanzania 


Best  Major  Daily 

The  Philadelphia 
Inquirer,  USA 
Andrew  May  kuth  * 


Best  Inter¬ 
national  Daily 

The  Interna¬ 
tional  Herald 
Tribune 
Nick  Stout* 


Best  Individual 
Reporting 

"Tjekisa" 

James  Hall 
Times  of 
Swaziland 


Best  Team 
Reporting  Effort 

Mary  Kiara  Phiri, 
Nick-Venter 
Shamilimo,  Hilda 
Dhiliwayo,  Evans 
Banda  and  Ndasha 
Phiri 

Trendsetters, 

Zambia 

Mary  Kiara  Phiri* 


Best  Cartoonist 

Norman  B.  Isaac 
Manila  Bulletin 
Philippines 


Best  Television 
Documentary 

"People  Count: 
Road  from  Rio” 
Turner 
Broadcasting 
Kristine  Lohr  * 


Best  Radio 
Program 

"Indian 
Population:  A 
Continuing  Crisis 
BBC  World  Service 
Shiv  Kant  Shamia  * 


Best  Radio 
Program  - 
Silver  Award 

"Red  Ears, " 
Czech  Republic 
Dr.  Radim  Uzel  * 


Best  Population/ 
Environmental 
Reporting  Effort 

Earth  Times 
Kyu  Young  Lee  * 


Best  Periodical 

Doble  Jornada 
Rosa-Maria 
Rodriguez  * 
Mexico 


Best  Combined 
Media  Effort  on 
Behalf  of 
Population 

Key  Social 
Marketing  Program 
of  Pakistan,  The 
Futures  Group 
International 
Saeed  Ahmad 
Khan  * 


Country  Award 

United  Republic 
of  Tanzania 
Hon.  Prime 
Minister  Fredaick 
Tluwiy  Sumaye  * 


1998  Global  Media  Award  Guidelines 


Award's  Purpose 

The  Population  Institute  Media 
Awards  are  devoted  to  drawing 
attention  to  worldwide  population 
issues.  The  awards  honor  those  who 
have  contributed  to  creating 
awareness  of  population  problems 
through  their  journalistic  endeavors 
in  a  meritorious  manner. 

The  Population  Institute  is 
dedicated  to  making  population  an 
international  priority  by  creating 
awareness  of  population  problems 
and  their  relationship  to  resources  and 
the  environment,  and  developing 
strong  leadership  to  design  and 
implement  rational  and  humane 
solutions  to  population  problems 
throughout  the  world. 

The  Population  Institute,  a  private 
non-profit  public  interest  group, 
encourages  editors,  news  directors, 
and  journalists  to  acquire  a  more  in- 
depth  knowledge  of  population 
issues. 

Guidelines 

1 .  Entries  may  be  made  by  any 
individual  or  organization  from 
material  appearing  in  the  print  and 
electronic  media. 

2.  Entries  must  be  submitted  in 
writing  to  the  Population 
Institute  and  accompanied  by 
justification  for  entry,  English 
translation  and  two  passport  size 
photos  of  the  nominee. 

3.  Eligible  works  must  have  been 

published  or  aired  between 
September  30,  1997  and 

September  1,  1998. 

4.  Any  media,  including  previous 
winners,  are  eligible  for  entry. 


THE  POPULATION  INSTITUTE 

107  Second  Street.  NE 

Washington,  DC  20002 

Phone:  (202)  544-3300 

Pax;  (202)  544-0068 

E-mail:  web@populationinstitute.org 

Web;  http;//www.populationinstitute.org 


Categories 

1.  Best  Columnist 

2.  Best  Individual  Reporting  Effort 

3.  Best  Major  Daily 

4.  Best  International  Daily 

5.  Best  Periodical 

6.  Best  Cartoonist 

7.  Most  Conscientious  News 
Service 

8.  Best  Editorial  Support  for 
Solutions  to  Population 
Problems 

9.  Best  Radio  Program 

10.  Best  T.  V.  Documentary 

11.  Best  Population/Environmental 
Reporting  Effort 

12.  Best  Team  Reporting  Effort 

13.  Best  Population  Journal 

14.  Best  Combined  Media  Effort  on 
Behalf  of  Population 

15.  Best  Commercial  Advertising 
Campaign. 

All  awards  are  given  for  distinguished 
examples  of  reporting  on  population 
issues.  Nominees  for  the  awards 
include  institutions  or  journalists. 
.Ml  works  are  to  be  characterized  by  a 
high  quality  of  writing  and  factual 
reporting.  Multiple  awards  may  be 
given  within  certain  categories.  It  is 
the  intent  of  the  Panel  of  Judges  to 
recognize  work  in  all  categories. 

How  To  Submit 

Entries  must  be  submitted  in 
writing  and  addressed  to  Devinka 
Abeysinghe,  Media  Awards 

Coordinator,  the  Population 

Institute,  107  Second  Street,  NE, 
Washington,  D.C.  20002.  Each  entry 
must  be  accompanied  by  a  statement 
as  to  why  the  nominator  believes 
that  this  particular  entry  merits  a 
Media  Award.  Entries  must  also  be 
accompanied  by  an  exhibit  as 
published  or  broadcast,  including 
the  name  of  the  media  outlet  and  the 
date  of  its  use.  No  entry  fee  required. 
English  translations  must  accompany 
entries  in  other  languages. 

Eor  more  information,  call  (202) 
544-3300,  fax  (202)  544-0068  or 
e-mail:  web@populationinstitute.org 


What  You  Win 

Winners  will  receive  a  study  tour 
of  Costa  Rica,  November  27  - 
December  8,  1998. 


Deadline 

The  deadline  for  entries  is 
September  1.  1998.  All  eligible 
works  must  have  been  published  or 
aired  between  September  30,  1997 
and  September  1,  1998. 

Distinguished  Panel 
of  Judges 

Miguel  Aleman 

Mexico  D.F..  Mexico 

Dr.  Norman  Borlaug 
Nobel  Peace  Prize  Winner.  1970 

Werner  Fornos 
President 

The  Population  Institute 

Sigurd  Hennum 

Oslo.  Norway 

H.E.John  Karefa-Smart,  M.D. 

Former  Foreign  .Minister  of  Sierra  Leone 

Victor  Morgan 
San  Jose.  Costa  Rica 
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More  Than  Numbers 
By  Werner  Fornos,  President  The 
Population  Institute 

For  many  of 
us,  numbers  are 
boring.  That  is  the 
only  explanation  I 
know  for  so  many 
astute  journalists 
bypassing  one  of 
the  most  relevant 
stories  of  our  time: 
the  story  of  world 
population  conditions.  It  is  more  than  a 
story  of  abstract  numbers  and  staggering 
statistics.  Actually,  it  is  not  a  single 
story,  but  many,  many  stories  —  stories 
of  human  faces,  hearts  and  emotions. 

The  Program  of  Action  adopted  at  the 
1994  International  Conference  on 
Population  and  Development  (ICPD)  was 
by  far  the  most  comprehensive  population 
agenda  ever  designed  for  the  purpose  of 
stabilizing  world  population.  Four  years 
after  Cairo,  it  is  time  to  identify  and  report 
the  successes  achieved  by  that  important 
document  and  to  replicate  them  in  other 
parts  of  the  world. 

There  has  been  some  recent  good 
news.  The  United  Nations  observes  that 
human  growth  has  slowed  down  somewhat 
—  from  about  90  million  additional 
people  each  year  to  a  little  more  than  80 
million.  This  decline  in  human  growth 
should  reinforce  our  knowledge  that  family 
planning  works.  We  must  now  redouble 
our  efforts  to  ensure  that  the  trend 
continues. 

A  leveling  off  of  world  population  at 
the  earliest  possible  date  consistent  with 
voluntary  and  humanitarian  concerns 
requires  an  acceleration  of  the  pace  in 
dealing  with  issues  that  concern  women’s 
status,  their  economic  independence  and 
their  right  to  make  reproductive  choices. 
Men  must  be  involved  in  paving  the  way 
toward  gender  equality  and  responsible 
reproductive  behavior.  Couples  must  be 
empowered  with  the  freedom  to  limit  the 
sizes  of  their  families.  A  sharp  nose  for 
news  is  not  necessarily  required  to  sniff 
out  the  story  possibilities  here. 

To  improve  the  human  condition,  it  is 
imperative  for  the  spirit  of  Cairo  to  be 
kept  alive.  The  press  has  a  major  role  in 
that  function.  The  ICPD  Program  of 
Action  is  a  realistic  agenda  to  ensure  a 
more  livable  world.  But  lofty  rhetoric  and 
noble  goals  cannot  measure  its 
effectiveness.  The  Program  of  Action  can 
be  evaluated  only  by  the  success  of  the 
actions  the  nations  of  the  world  take  to 
implement  it  and  media  attention  is  an 
integral  element  of  that  implementation. 


A  Message  From  Dr.  Nafls  Sadik, 
Executive  Director,  United  Nations 
Population  Fund 

Over  the  years,  as 
they  have  forged  a 
formidable  record  of 
recognition  of  excel¬ 
lence  in  population 
reporting,  the  Popu¬ 
lation  Institute's 
Global  Media  Awards 
have  grown  in  stature 
and  prestige. 

Recognition  is  important  not  only  to 
encourage  journalists  but  also  to  under¬ 
score  the  need  to  bring  voices  of  clarity  to 
population,  a  subject  that  is  often 
sensitive,  contentious  and  full  of 
misinformation. 

At  the  United  Nations,  we  are  often 
asked  by  journalists  and  others  -  What  is 
the  use  of  the  large  international 
conferences  that  the  United  Nations  holds? 
Well,  one  use,  in  addition  to  the  global 
consensus  formed  on  topics  too  large  for 
any  one  government  to  tackle,  is  that 
these  meetings  change  attitudes  and 
eventually  the  world.  When  these 
conferences  are  reported  by  the  media  to 
the  billions  of  people  who  are  unable  to 
attend  them,  they  have  an  enormous  and 
deep-seated  impact. 

At  the  International  Conference  on 
Population  and  Development  (ICPD)  held 
in  Cairo  in  1994,  a  global  consensus  was 
reached  on  reproductive  health  and 
reproductive  rights  stating  that  both 
couples  and  individuals  must  have  access 
to  the  information  and  means  to  make 
their  own  decisions  regarding  fertility  and 
family  size.  This  historic  consensus 
shifted  attention  away  from  an  exclusive 
focus  on  demographic  concerns  to  one  that 
put  the  well  being  of  individual  women  and 
men  at  the  center  of  sustainable 
development.  The  resulting  global 
coverage  by  the  media  has  brought  this 
change  to  the  attention  of  the  global 
public. 

The  power  of  journalism  will  help 
overcome  obstacles  to  ensuring  universal 
access  to  reproductive  health  including 
family  planning,  raising  the  status  of 
women,  and  eradicating  hunger,  poverty, 
and  illiteracy.  The  media  plays  a  critical 
role  in  helping  governments,  policy 
makers,  and  the  general  public  to  gain  a 
clearer  understanding  of  the  key  issues  on 
population,  development,  and  human 
rights.  Cooperation  between  those  of  us 
who  work  towards  the  betterment  of  human 
life  and  those  who  report  on  these  efforts 
is  essential  to  implementing  the  ICPD 
Programme  of  Action  and  the  Beijing 
Platform  of  Action. 

I  applaud  all  dedicated  journalists  but 
especially  this  year's  laureates  of  the 
Population  Institute’s  Global  Media 


Awards  who  strive  to  make  the  world  a 
better  and  more  informed  place. 
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magazine,”  said  Wild.  But  more  than  anything,  the  executive  whose 

The  last  new  product  on  the  way  from  Ferag  firm  equips  the  mailrooms  at  big  dailies  in  near¬ 
combines  the  functions  of  newspaper  stacker,  by  Harrisburg  and  Philadelphia  tried  to  awaken 

topsheet  printer,  film  applicator  and  strapper. The  newspapers  to  the  need  to  train  their  workers, 

system  that  Wild  called  an  “all-in-one  coordinated  Citing  a  gap  between  workers’  skills  and  their 
unit”  is  similar  in  purpose  to  Ferag’s  RollPack:  equipment’s  capabilities,  as  well  as  an  end  to 

What  the  latter  does  for  the  rolled  cylindrical  apprentice/journeyman  training,  Connor  told  the 

bundle,  the  new  system  will  do  for  conventional-  conference  session  that  “we  may  be  putting  the 

ly  flat-stacked  newspapers.  cart  before  the  horse”  by  investing  in  sophisticat¬ 

ed  systems  while  neglecting  even  basic  training 
NO  BUNDLES,  NO  MANNING  Prepress  through  post-press,  every  vendor  and 

Slated  to  appear  but  not  on  the  panel  was  every  consultant  and  most  managers  put  a  high 

Jervis  B.Webb  Co.  systems  project  director  A1  value  on  training.  Mailrooms  may  still  be  the 

Kafka,  who  unveiled  the  Farmington,  Mich.,  mate-  most  labor-intensive  areas  at  most  newspapers, 

rials-handling  system  supplier’s  QuikPak  at  last  but  they  increasingly  rely  on  systems  that 
fall’s  International  Newspaper  Group  meeting  in  demand  more  skills,  according  to  Connor. 

New  York.  The  company  provided  a  brief  update  But  as  those  technical  demands  increased,  so 
shortly  before  America  East  convened.  did  demands  on  corporations  to  show  earnings 

Pallets,  carts  and  containers  introduced  anoth-  increases.Traditional  training  programs,  said 
er  level  of  post-press  handling  that  required  more  Connor,  “became  a  casualty  for  those  goals.” 
labor  and  floor  space.  After  studying  the  matter  Citing  instances  of  casual  labor  bussed  in  for 

for  three  years,  said  Kafka,  Jervis  Webb  came  up  busy  Saturday  night  shifts,  he  said,  “the  attention 
with  QuikPak.  that  we’re  paying  to  running  highly  sophisticated 

To  be  formally  introduced  in  June  at  Nexpo,  equipment. . .  is  appalling.”  Newspapers  expect 
the  system  now  in  prototype  (a  final  production  too  much  from  untrained  new  hires — even 

model  was  being  built)  is  said  to  eliminate  stack-  “down  to  the  simple  job  of  feeding  a  hopper,”  he 

ing,  tying,  related  labor  and  the  “bundle  blessers”  added. 

who  assure  that  bundles  make  it  to  the  trucks  as  Connor  urged  newspapers  not  only  to  spend 
planned. The  system  uses  a  flat  in-place  conveyor  on  training,  but  also  to  do  a  better  job  of  recruit- 

instead  of  gripper  conveyor  to  load  papers  in  a  ing — including  seeking  referrals  from  staff  and 

lap  stream  directly  onto  a  truck  at  80,000  cph  pursuing  the  more  ambitious  among  younger 
press  speed,  then  unloading  to  a  distribution  cen-  workers  not  headed  for  college, 
ter  at  the  same  speed.  While  automation  that  provides  robotics  and 

That  speed  is  achieved  without  copy  loss  or  programmability  may  reduce  the  number  of  post¬ 
damage,  owing  to  smooth  transitions  and  a  fully  press  workers,  it  will  increa.se  the  skills  required 

enclosed  environment,  according  to  Kafka.  of  them.  By  2002,  said  Connor,  technology  will  be 

Except  for  opening  and  closing  truck  doors,  developing  five  times  faster  than  it  is  now. 
said  Kafka, “there  is  no  manning  required  at  all.”  In  January,  “GMA  Academy”  was  announced  to 

And  by  automatically  loading  or  unloading  each  train  key  managers  and  operators.  Success  of 

vehicle  “in  seven  minutes  or  less,”  QuikPak  makes  GMA  training  and  equipment  and  the  customer’s 
for  “efficient  utilization  of  fleet”  and  allows  for  hiring  and  incentives  practices  were  evident  in 
smaller  mailrooms  with  fewer  truck  docks,  Kafka  the  Harrisburg  Patriot-Neivs  packaging  center, 
added.  where  between  October  and  January  the  new 

Adaptable  to  operations  and  products  of  differ-  SLS2000  inserter  was  brought  up  to  productive 
ent  sizes,  QuikPak  will  be  offered  in  a  transport-  levels  by  a  crew  experienced  on  other  equip- 

able  truck  model  and  a  stationary  model  to  serve  ment.  GMA  also  modified  a  Ferag  Variodisc  un- 

as  an  on-site  buffering  system — dockside  in  the  winder  to  deliver  sections  directly  to  its  hopper, 
packaging  center  or  at  distribution  centers.  “I  could  . . .  turn  that  dial  up  to  27,000  and  it 

Last  fall,  Jer\is  Webb  showed  a  video  animation  would  just  keep  on  running,”  said  mailroom  man- 

of  the  system,  along  with  brief  clips  of  an  “early  ager  Michael  Conti. 

prototype”in  operation.  It  wasn’t  always  that  way.  “We  noticed  that 

The  company  reported  no  initial  customer  as  a  with  our  2000  we  had  more  difficulty  with  start- 
project  partner,  but  said  it  was  courting  several  up  than  with  the  1000,”  said  GMA  customer  ser- 

prospects  to  implement  the  system  and  was  soon  vice  director  Frank  Cinquino.  Harrisburg’s  startup 

to  make  two  detailed  proposals.  was  complicated  by  a  variety  of  hopper  feeders 

and  a  long,  30-station  inserter.  The  aim  always  is 

CART  BEFORE  THE  HORSE  to  run  90%  of  the  product  90%  of  the  time,  he 

From  nearby  Bethlehem,  Pa.,  GMA  marketing  said.  But  the  obstacle,he  continued,  was  the 
and  sales  executive  vice  president  Richard  M.  human  factor,  not  the  hardware.GMA  works  from 

Connor  listed  his  firm’s  R&D  efforts  in  a  future  its  established  baseline  training,  then  adjusts  for 

inserter,  new  tie  line  and  bundle-distribution  ar-  different  inserting  situations  and  different  sites, 
rangements  and  packaging  systems  integration.  Conti  put  permanent  part-timers  on  a  regular 
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schedule,  with  the  understanding  that  their  total 
wages  would  not  be  diminished  if  they  improved 
performance  enough  to  go  home  early. 

He  also  pulled  one  promising  staffer  for  two 
weeks  of  training  with  GMA,  which  included  a 
week  at  the  New  York  Times'  new  packaging 
operations,  which  was  used  to  develop  the  train¬ 
ing  program,  details  of  which  were  worked  out 
over  nine  months  in  1997,  according  to  Cinquino. 

For  the  Patriot-Neivs,  productivity  after  train¬ 
ing  was  variously  estimated  at  20%  to  35%  higher 
by  January'.  Since  then,  it  rose  7%  or  8%  more,  ac¬ 


cording  to  Cinquino,who  said  he  believes  further 
small  improvement  is  still  possible. 

Cinquino  attributed  Harrisburg’s  success  to 
Conti’s  leadership.  “I  don’t  think  everybody  rec¬ 
ognizes  what  the  potential  is,”  he  said.  “They 
plateau”  where  they’ve  become  “comfortable.” 

The  formal  program  opens  to  new  and  existing 
customers  later  in  spring,  after  users  meet  in  Aus¬ 
tin.  A  key  staffer  spends  a  week  at  GMA  headquar¬ 
ters;  then  GMA  sends  a  trainer  to  the  customer 
site  for  one  week,  with  another  weeklong  follow¬ 
up  some  time  later. 


Help  ¥)ur 
Readers  Say  NO 
to  Frozen  Pipes. 


Cold  weather  can  cause  a  real 
disaster  -  INSIDE  your  home. 
Water  pipes  can  freeze  and  burst. 
The  resulting  mess  can  cost 
thousands  of  dollars  to  clean 
up  and  repair. 


The  whole  ordeal  is  avoidable;  we 
can  help  you  tell  your  readers  how. 


Just  tell  us  what  you  need: 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

□  Press  release/general  information. 

□  Information  about  potential  interview  subjects. 

□  Camera  ready  one-  or  two-column  ads. 

□  "No  Frozen  Pipes"  counter  card  insert. 

□  "No  Frozen  Pipes”  brochures.  Quantity  needed: _ 

□  "No  Frozen  Pipes"  brochures  (Spanish  version).  Quantity  needed: _ 

□  "Ice  Dams:  HOT  TIPS  for  Preventing  COLD  WEATHER  Damage"  brochures: 

Quantity  needed: _ 


Name  Title 


Media  Outlet 

Address 

City 

State 

ZIP 

Ph.# 

Mail  or  fax  to:  No  Frozen  Pipes  /  Public  Affairs  Department  E. 

State  Farm  Insurance  Companies.  One  State  Farm  Plaza.  Bloomington.  IL 
61710-0001  (fax:  309/766-1 181) 

Or.  you  may  send  your  request  by  e-mail  to  psupple(§'statefarm.com. 

For  additional  help,  call:  309-766-8864. 

Slate  harm  hire  and  Caxuallx  Cimipanv  Stale  harm  (ieneral  Insurance  Cumpunx  Home  OHices  BliHnnmgtun.  lllimns 
Stale  hann  Lloyds.  Httiix-  Ollice:  Dallas.  Texas 
h(ip://\x  w  w  .staleiarm.com 
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Willow  bend  communications.  Dallas,  win  install  for  the  Fort 
Lauderdale-based  Sun-Sentinel  \he  enterprise  version  of  its 
Distribution  Marketing  and  Presentation  System,  using  a  Microsoft  SQL 
Server  geo-spatial  database  running  on  a  Digital  Equipment  Alpha  server. 

The  new  software  builds  a  complete  geographic  information  system  capable 
of  matching  the  paper’s  2-million-plus  South  Florida  addresses  to  digital 
street  maps  of  markets  and  creating  digital  postal,  census  and  proprietary 
boundaries  that  can  be  viewed,  edited,  analyzed  and  used  In  presentations. 
The  system’s  Route  Xpert  builds  and  maintains  delivery  routes;  Presentation 
Xpert  automates  insert  orders;  Matching  Xpert  matches  internal  and  external 
address  lists  with  the  geo-spatial  server’s  master  database.  Users  will  be  able 
to  find  relationships  between  the  database  and  other  files,  such  as  the  sub¬ 
scriber  list  or  an  advertiser’s  customer  list,  attach  demographic  and  other 
data  to  the  geo-spatial  database  and  generate  selective  address  or  route  out¬ 
put  for  carrier  delivery  or  direct  mailing.  The  paper  says  it  also  will  be  able  to 
optimize  Its  delivery  routing  and  even  match  daily  route  boundaries  to  adver¬ 
tisers’  requirements.  The  package  standardizes  addresses  to  U.S.  Postal 
Service  format. 


STERLING  PACKAGING  SYSTEMS,  Westlake,  Ohio.  The  Minneapolis 
Star  Tribune  bought  12  MR-45CH  strapping  machines.  Orders  for  additional 
machines  came  from  the  Ventura  County  (CaWt.)  S/az  (10),  Youngstown, 

Ohio,  Vindicator  (4)  and  the  Wall  Street  Journal  {6),  for  plants  in  Texas, 
Illinois  and  Maryland. 

FERAG  INC.,  Fiinwil,  Switzerland,  supplied  a  MiniDIsc  “bridge”  to  directly 
link  Sunday  supplement  binder  BPC  Group  with  Mirror  Group  Newspapers’ 
Watford  and  Oldham  inserting  operations.  Stitched  on  Ferag  equipment,  the 
supplements  with  glued  cards  are  conveyed  to  a  trimmer,  then  wound  onto 
MiniDiscs,  pairs  of  which  are  shipped  on  pallets  and  trucked  to  the  MGN 
sites. 

Triangle  Print,  production  center  for  Northcliffe  Newspapers’  Derby 
Evening  Telegraph.  Nottingham  Post  and  various  contract  titles,  uses  a  TTR 
conveyor  and  MultiCell  stackers,  as  well  as  two  online  ETR/M  inserting  drum 
and  discs  to  store  sections  and  zoned  inserts. 


MULLER  MARTINI.  Smithtown,  N.Y.,  sold  fully  automated  TV  Program 
Stitchers  to  the  Lakeland  (F\a.)  Ledger.  Medford,  Ore.,  Mall  Tribune.  Jamaica 
Observer.  Kingston,  and  Gailhersburg(W)  Gazette. 


1.1-: 

RIM  HALL  ENTERPRISES 

INC.,  Plattsburgh,  N.Y.  Accu- 
Count  Caliper,  an  extension  of  Learn 
Mode  Caliper  technology,  requires 
minimal  operator  setup  to  determine 
the  number  of  inserts  pulled  at  each 
cycle  from  each  hopper  for  purposes 
of  collecting  meaningful  distribution 
data  for  advertisers,  managing 
inventory  or  monitoring  hopper- 
feeder  performance.  AccuCount 
compensates  for  variables  such  as 
paper  basis  weight  fluctuation  and 


ink  buildup  on  the  caliper  wheel. 

The  company’s  newspaper  hopper 
loaders  now  accommodate  a  greater 
product  range  and  feature  single¬ 
point  side  guide  adjustment,  consis¬ 
tent  start/stop  dual  motor  conveyor 
drive  and  hand-feed  conveyor.  They 
also  eliminate  manual  jogging,  re¬ 
duce  misses  and  doubles,  and  mini¬ 
mize  changeover  between  different 
inserts.  “Shorty"  models  are  avail¬ 
able  for  operations  with  limited  floor 
space. 
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Guild  wins  KR 
proxy  place 

The  securities  and  Exchange 
Commission  has  ordered  Knight 
Ridder,  the  nation’s  No.  2  newspaper 
company,  to  include  a  union-sponsored 
resolution  in  its  annual  shareholders 
vote. 

The  Newspaper  Guild  proposal  - 
dubbed  the  Monterey  Principles,  a  ref¬ 
erence  to  the  labor  battle  at  the 
Monterey  County  Herald,  a  California 
daily  bought  in  an  asset  transaction  last 
August  -  calls  for  the  company  to  treat 
staffers  and  communities  fairly  and  ties 
executive  salaries  to  the  chain’s  record 
on  community  and  labor  issues. 

The  SEC  ordered  Knight  Ridder  to 
print  the  resolution  and  supporting 
text  as  part  of  the  annual  proxy  state¬ 
ment  to  be  sent  to  shareholders  prior 
to  the  April  28  shareholders  meeting. 

“These  principles  are  the  minimum 
standards  of  corporate  accountability 
for  news  publishing  and  reporting 
businesses,”  said  Newspaper  Guild 
president  Linda  K.  Foley. 

Knight  Ridder  spokesman  Polk 
Lafoon  said  the  company  doesn’t  dis¬ 
agree.  “We  believe  deeply  that  our 
newspapers  more  than  reflect  the  con¬ 
cerns  expressed  in  this  resolution,”  he 
said.  “But  to  specifically  tie  a  publish¬ 
ers’  compensation  to  content  is  inap¬ 
propriate.” 

The  company  is  urging  shareholders 
to  reject  the  union  resolution.  Such 
resolutions  typically  fail,  since  share¬ 
holders  routinely  side  with  manage¬ 
ment.  —  Robert  Neuwirth 

CEO  starts  blame 
game  at  UPI 

S  UNITED  PRESS  International 
joins  with  Microsoft  in  an  attempt 
to  reinvent  itself  as  a  state-of-the-art 
Internet  outpost,  its  executives  and 
employees  are  skirmishing  over  who’s 
to  blame  for  past  failures  at  the  91- 
year-old  wire  service. 

At  a  recent  seminar  in  New  York, 
UPI’s  new  CEO,  James  Adams,  seemed 
to  place  the  onus  squarely  on  work¬ 
ers.  Calling  the  wire  service  a  “sclerot¬ 
ic,  corrupted  organization,”  he  vowed 
to  be  “replacing  the  tired  hacks  with  a 
new  generation”  of  Net-sawy  workers 


who  will  “destroy  the  inert  bureaucra¬ 
cy.” 

A  few  days  after  the  New  York  Post 
reported  on  the  speech,  workers 
returned  fire.  Kevin  Keane,  president 
of  the  Wire  Service  Guild,  which  repre¬ 
sents  workers  at  the  Associated  Press 
and  UPI,  wrote  Adams  to  say  the  wire 
service’s  problems  were  “not  caused 
by  UPI’s  unionized  staff,  but  by  past 
managements’  failure  to  listen  to  UPI’s 
employees.” 

Over  the  past  decade,  UPI  has  been 
through  three  owners,  two  bankrupt¬ 
cies,  and  newsroom  layoffs  that  wiped 
out  90%  of  its  staff. 

Honolulu  JOA 
cuts  staff  5% 

The  HAWAII  NEWSPAPER  Agency, 
which  runs  noneditorial  functions 
at  the  Honolulu  Advertiser  and  Honolulu 
Star-Bulletin,  said  it  will  lay  off  about  5% 
of  the  company’s  630  employees. 

Approximately  30  workers  face  the 
axe,  and  10  \'acant  jobs  won’t  be  refilled. 


managers  said.The  cuts  are  not  expect¬ 
ed  to  hit  the  newsrooms  of  either  paper 
in  the  joint  operating  agreement. 

Gannett  Co.,  which  controls  the  JOA, 
said  the  job  losses  were  due  to  falling  ad¬ 
vertising  revenues.  In  the  past  few  weeks, 
municipal  and  private  businesses  in  Hawaii 
have  announced  more  that  1,200  layoffs. 

Debt  restructure 
causes  NYT  loss 

The  new  YORK  Times  Co.  expects 
to  post  a  second-quarter  loss  due  to 
the  refinancing  of  $150  million  in  pub¬ 
licly  held  debt.The  publisher  of  the 
New  York  Times  has  offered  to  pur¬ 
chase  all  the  debt,  which  paid  8.25% 
interest  and  was  floated  to  pay  for  the 
Boston  Globe  in  1993  The  company 
intends  to  pay  for  the  transaction  with  a 
combination  of  cash  and  short  term 
borrowing.  It  expects  the  restructuring 
to  improve  its  balance  sheet  by  swap¬ 
ping  a  long-term,  high-interest  obliga¬ 
tion  for  lower-rate,  short-term  notes.The 
repurchase  offer  expires  April  2. 


Whether  you’re  running, 
skiing,  hiidng  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GO^-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly. 

GORE-TEX®  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc. 


Creative  TechrK)k)gies 
Worldwide 
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Online  Legal  Issues 

COPYRIGHTING  YOUR 

WEB  HEADUNES? 

Do  links  to  others'  news  headlines  add  value  to  a  Web  page? 

Nando.net  thinks  so  and  wants  to  be  paid  for  its  linked  headlines. 


By  Martha  L.  Stone 


“Our  headlines 
and  content 
are  our  work 
product 
People  are 
taking  our 
work  product!’ 

—  Seth  Effron, 
Nando  editor 


Stone  teaches  New  Media 
at  Roosevelt  University  in 
Chicago. 


Nando.net,  the  online  national  and  international 
news  megasite  of  the  McClatchy  newspaper 
chain,  is  demanding  that  other  Web  publishers 
pay  $100  a  month  for  the  use  of  Nando  news 
headlines  in  their  tickers  and  other  news-link  features. 

It  has  previously  been  a  standard  practice  for  Web  sites  to  include  on  their  pages  links 
to  the  headlines  on  major  news  Web  sites.  The  headlines  are  displayed  only  as  headlines. 
When  clicked,  the  live  headline  links  take  the  viewer  to  the  originating  news  Web  site,  like 
Nando,  where  the  full  story  resides.  In  the  past,  most  in  the  industry  have  viewed  this 
practice  as  a  form  of  free  promotion  that  drives  more  traffic  to  the  originating  news  Web 
sites. 

Nando,  however,  now  maintains  that  its  headlines  are  part  of  its  copyrighted  content  and  can 
not  be  displayed  on  other  Web  sites  without  its  permission.That  permission  costs  $100  a  month 
and  Nando  is  sending  out  e-mail  notifications  to  Web  sites  that  are  using  its  headlines  without 
paying. 

For  instance,  Bruce  Simpson,  New  Zealand  Web  publisher  of  7am.com,  was  surprised  by 
Nando’s  e-mail  last  month  demanding  he  pay  to  use  the  Nando  Times’  headlines  he  regularly 
runs  in  his  news  ticker. 

Simpson  said  he  and  Nando  have  exchanged  a  barrage  of  e-mail  communications  but  that  no 
resolution  has  been  reached.  Simpson  claims  the  Copyright  Act’s  Fair  Use  Doctrine  allows  him 
to  use  headlines.  Nando’s  executive  editor  and  general  manager  both  say  the  headlines  are  con¬ 
sidered  copyrightable  works. 

“It  is  our  view  that  our  headlines  and  content  are  our  work  product.  People  are  taking  our 


The  shortest  distance  between  a  journalist  and  a  source. 

ProfNet 


Email  profnet@profnet.com 
URL  www.profnet.com 


Phone  1-800-PR0FNET 
Fax  516-689-1425 
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work  product,”  said  Seth  Effron,  Nando’s 
executive  editor. 

But  while  the  issue  has  yet  to  be  taken  to 
court,  peripheral  case  decisions  shed  some 
light  that  may  be  relevant.  Song  titles,  book 
titles  and  movie  titles,  generally  speaking,  are 
not  often  copyrightable,  said  Pete  Jakab,  a 
New  York  intellectual  property  rights  attor¬ 
ney  who  recently  represented  the 
TotalNEWS  Web  site  in  its  unsuccessful  legal 
fight  over  the  “frames”  distribution  of  other 
publishers’  content  on  the  Web. 

Jakab  said  a  headline’s  copyrightability 
depends  on  the  headline.  “The  typical  head¬ 
line  is  not  copyrightable.  An  atypical  head¬ 
line,  which  is  much  more  creative,  could  pos¬ 
sibly  be  copyrightable,”  he  said.  “You  have  to 
analyze  each  one  separately.” 

“Headlines  are  copyrightable,”  said  Bruce 
Keller,  a  New  York  intellectual  property 
rights  attorney  who  represented  the  six 
large  media  companies  that  forced 
TotalNEWS  to  cease  its  unauthorized  frames 
distribution  of  other  publishers’  copyrighted 
news  content. 

Nando’s  general  manager  James  Calloway 
said  charging  for  headlines  is  part  of  the 
organization’s  efforts  to  develop  new  busi¬ 


ness  models  for  Web  news  operations.“We’re 
experimenting  with  a  new  revenue  model,” 
Calloway  said.  “We  priced  it  very  low. 
Headlines  are  a  small  part  of  the  service. 
(Current)  business  models  aren’t  working 
for  anyone  on  the  Internet.  This  is  the  main 
reason  we  are  experimenting  with  this.”  He 
said  Nando  is  also  selling  complete  Web 
news  pages. 

But  Simpson  balks  at  the  notion  of  paying 
for  headlines  for  his  ticker,  which  he  distrib¬ 
utes  free  to  other  sites. 

“Given  that  any  kind  of  payment  for  the 
use  of  headlines  would  set  a  precedent  and 
potentially  weaken  a  claim  for  ‘fair  use/fair 
dealing’  under  copyright  law,  1  was  not  pre¬ 
pared  to  consider  that  option,”  Simpson  said 
in  an  e-mail  interview. 

While  Simpson  has  vowed  to  continue  to 
use  the  Nando  headlines  and  links  to 
Nando’s  stories  on  his  WorldWires  page, 
Nando  seems  to  be  backing  off  a  legal  fight. 

“We  haven’t  found  anyone  else  who 
objects  to  this.  To  us,  (Simpson)  seemed  like 
it’s  the  tempest  in  the  teapot.  It’s  not  worth 
it  to  us  to  prosecute,  especially  in  New 
Zealand.  But  if  we  would,  I  think  we  would 
have  a  pretty  strong  case,”  Calloway  said. 


In  Short 

UPI  JOINS  MICROSOFT 

United  Press  Internab'onal 
has  announced  an  alliance 
with  Microsoft  Corp.  to 
distribute  news,  video, 
audio  and  photos  over  the 
Internet.  It  has  also 
announced  the  formation 
of  a  new  company  —  UPI 
Productions  —  to  create 
news  material  for  the 
Internet  and  broadcast  TV 
outlets.  It's  all  part  of 
UPI's  new  push  away  from 
print  and  toward  the  Net. 
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26  jounalists  were  killed 
in  14  countries  in  1997. 


•  At  least  138  journalists  remain 
in  prison  in  24  countries.* 


jbod'"  .  I 

Indonesia 


Guaie'na'aW 


Ntgenuna 


\3%  jo'i’ 


.otNe** 


We  set  aside  one  day  a  year.  May  3,  to  focus  on  the 
sacrifices  made  in  the  struggle  for  freedom  of  the  press. 
One  day  to  remember  the  journalists  who  suffered  brutal¬ 
ities,  and  those  who  continue  to  suffer  abuse,  in  the 
course  of  gathering  and  disseminating  news. 

It’s  a  day  to  reaffirm  our  belief  in  in  the  people’s 
right  to  know,  in  freedom  of  opinion  and  expression.  It’s 
a  day  to  urge  governments  to  recognize  that  this  is  a  most 
basic  human  right. 

It’s  an  important  day  to  emphasize  our  message. 
However,  we  know  our  efforts  must  continue  every  day, 
thoughout  the  year.  They  must  continue  for  every  day  a 
Journalist’s  life  is  in  danger.  Every  day  a  journalist 
remains  imprisoned.  Every  day  the  press  is  censored. 

We  urge  you  to  continue  your  efforts  to  promote, 
defend  and  protect  freedom  of  the  press  throughout  the 
year,  but  especially  on  May  3rd. 

♦These  figures  were  provided  by  CPJ/WAN  in  March  1998,  other  organizations  have  reported 
higher  numbers. 


Promote,  Protect  and  Defend 
World  Press  freedom 


An  important  message  courtesy  of  FM]  EDITORdfPUBLISHER. 


by  M.L.  Stein 


i>ri  i 

Weekly 


Online  Journalism 

NEWSPAPERS'  VOICE 
WITHERING  ON  WEB? 

Editorial  Writers  Knock  Newspapers'  Internet  Policies 


In  Short 


Shockingly  few  newspapers  are  putting 
editorials  on  their  Web  sites  even 
though  growing  numbers  of  their  read¬ 
ers  are  using  the  Internet  to  engage  in  lively 
debate  about  public  issues. 

And  because  newspapers  are  failing  to 
extend  their  editorial  voices  into  cyber¬ 
space,  they  risk  losing  one  of  their  most 
important  community  roles,  spokesman  for 
two  organizations  of  newspaper  editorial 
writers  warned  in  recent  meetings. 

Newspapers  must  do  a  better  job  of 
putting  their  editorials  online  or  “we’ll  be 
lost  in  the  dust,”  asserted  Mike  Heywood,  edi¬ 
torial  page  editor  of  the  Vancouver,  Wash., 
Columbian.  Speaking  to  a  conference  of  edi¬ 
torial  writers  of  the  Pacific  Northwest 
Newspaper  Association,  he  explained  the 
online  editorial  policies  and  plans  of  his  own 
publication’s  Web  site  as  an  example  of  what 
other  newspapers  should  be  doing. 

Interaction  with  writers 

He  sakl  the  Columbian  (www.columbian.  com) 
is  moving  ahead  with  a  new  interactive  read¬ 
er  forum,  which  he  described  as  a  “newspa¬ 
per  that  has  unlimited  space,  that’s  always 
up  to  date  and  that  allows  its  readers  the 
freedom  to  interact  with  one  another  as  well 
as  with  editors  and  writers.” 

The  Columbian  Web  section  called 
“Currents”  offers  six  online  discussion  cate¬ 
gories:  Clark  County,  the  newspaper’s  home 
base,  and  Washington  state;  business;  sports; 
art  and  entertainment;  nation/world;  and 
“Undercurrents.”  The  latter,  Heywood  said, 
focuses  on  issues  the  mainstream  media 
might  be  ignoring.  Participants  can  create 
their  own  discussion  in  any  category  and 
any  issue  that  interests  them,  barring  libel, 
profanity  and  personal  attacks. 

In  an  interview,  Heywood  pointed  out  that 
while  few  newspapers  are  putting  their  edi¬ 
torials  online,  the  Internet  is  becoming 
crammed  with  all  kinds  of  opinion  pieces 
that  do  not  originate  with  newspapers. 

He  warned  that  the  issue  is  becoming 
more  acute  as  ever-larger  segments  of  soci¬ 
ety  become  wired  to  the  Internet.  In  Clark 
County,  Heywood  noted,  58%  of  the  adults 


now  own  computers,  a  20%  jump  in  one 
year. 

Phineas  Fiske,  assistant  editor  of 
Newsday's  editorial  page,  couldn’t  agree 
more  with  Heywood’s  assessment.  Fiske, 
who  has  been  urging  fellow  members  of  the 
National  Conference  of  Editorial  Writers 
(NCEW)  to  push  their  papers  to  get  more 
editorial  page  matter  in  cyberspace,  told 
E&P:  “There  is  a  lot  of  potential  that  is  not 
being  realized.”  He  said  few  of  the  daily  news¬ 
papers  with  online  capability  field  editorials 
on  their  Web  sites  and  those  that  do  “are  very 
low  key  about  it.  They  are  not  taking  full 
advantage  of  interactivity  to  increase  interest 
in  the  newspaper,”  he  added. 

Online  editorial  placement  wrong 

At  a  NCEW  conference,  Fiske  contended 
that  one  of  the  problems  with  the  lack  of 
emphasis  on  editorials  online  lies  in  the  fact 
that  Web  sites  generally  are  designed  by 
marketing  people,  not  editorial  staffers. 
“News  companies  reasonably  fear  that  new 
electronic  forms  of  communication  are 
going  to  leave  them  behind,  and  that  they 
will  lose  business  as  a  result,”  he  observed. 
“So  the  business  people  are  looking  for 
ways  to  try  to  prevent  that  from  happening, 
and  marketing  becomes  the  name  of  the 
game.  Opinion  matter  gets  sold  short  in  the 
process.” 

According  to  Fiske,  many  newspapers 
offer  online  editorials  as  an  “afterthought.” 
Whereas  editorials  in  the  regular  newspa¬ 
per  are  easy  to  find  and  are  clearly  labeled 
as  editorials  or  opinion,  they  tend  to  be 
obscured  online.  “They’re  somewhere 
down  in  a  spreading  pile  of  electronic  stuff 
and  it’s  up  [to  the  reader]  to  find  out 
where,”  he  explained. 

Fiske  urged  newspapers  to  think  differ¬ 
ently  in  moving  editorials  from  the  news¬ 
paper  to  an  online  venue.  Since  cyber 
newspapers  have  an  index  instead  of  a 
conventional  front  page,  the  index  should 
offer  more  than  just  the  term  “Editorial,”  he 
advised. “It  should  tell  you  what  the  issue  is 
and  how  the  paper  feels  about  it  to  get  the 
reader  immediately  involved.” 


PHTSBURGH  CLASSIFIEDS 

The  Tribune-Review  of 
Pittsburgh,  Pa.,  has  signed 
an  agreement  that  makes 
its  online  classified  ads 
available  through  America 
Online's  heavily  trafficked 
"Employment  Classifieds" 
area  via  CareerPath.com. 
The  ads  will  be  available 
to  AOL's  11  million  sub¬ 
scribers  as  well  as  to 
Internet  users.  The 
Tribune-Review  is  one  of 
seven  daily  and  two  weekly 
newspapers  published  in 
southwestern  Pennsylvania, 
by  the  Tribune-Review 
Publishing  Co. 
(www.pittsburghLIVE.com) 


ONLINE  SPORTS  SYSTEM 

Interactive  Identity,  a  San 
Jose,  Calif.-based  company 
has  launched  the 
Interactive  Sports  Network. 
It  will  provide  extensive 
coverage  of  northern 
California's  largest  indoor 
soccer  league's  spring  sea¬ 
son.  The  online  system  is 
designed  to  allow  various 
parties  involved  in  the 
amateur  league  —  coach¬ 
es,  players,  fans  and  score 
keepers  —  to  publish  a 
wide  range  of  news  and 
information  about  the 
games.  In  effect,  the  new 
system  is  a  sports-oriented 
local  publishing  system 
much  like  that  used  by 
many  newspapers  to  enable 
local  community  groups  to 
publish  their  own  informa¬ 
tion  on  the  Internet.  Even 
team  photos,  rosters  and 
statistics  can  be  posted  on 
special  pages. 
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by  Charles  Bowen 


In  Short 


PRIVACY  STILL  BIG  ISSUE 

Consumers  who  frequent 
news  Web  sites  are  still 
very  fearful  of  providing 
information  about  them¬ 
selves  online,  according  to 
a  new  survey  conducted  by 
Business  Week  magazine 
and  Louis  Harris  & 
Associates.  Industry  and 
government  officials  who 
convened  in  New  York  this 
month  to  analyze  the  sur¬ 
vey  results  concluded  that 
the  growth  of  the  Internet 
as  a  commercial  market¬ 
place  will  be  seriously  hin¬ 
dered  unless  something  is 
done  to  enhance  the  con¬ 
sumer  confidence  in  the 
medium.  The  study  found 
that  78%  of  the  people 
who  go  online  said  they 
would  use  the  Net's 
expanding  features  and 
functions  more  if  they  felt 
the  privacy  of  their  per¬ 
sonal  inforrhation  was  pro¬ 
tected. 


AP  GOES  WHH  INFORMIX 

The  Associated  Press 
has  selected  Informix 
database  technology  to 
expand  operations  of  its 
Web-based  news  service. 
The  Wire.  The  Wire  is 
using  an  Informix  dynamic 
server  with  a  universal 
data  option  to  deliver 
real-time  news  online. 
"Real-time"  means  almost 
instant  updating  continu¬ 
ously.  Updates  include 
text,  graphics,  photos,  and 
audio  and  video  materials 
for  multimedia  presenta¬ 
tions. 


Reporter's  Digital  How-To 

TOOLS  FOR  HEALTH  WRITERS 

The  "Doctor  &  Hospital  Finder/'  at  http://www.ama-assn.org 


Covering  health  and  medicine  is  like 
being  responsible  for  three  or  four 
beats  at  the  same  time.  One  day  you’re 
wading  through  scientific  jargon  trying  to 
translate  a  new  medical  breakthrough  into 
simple  terms,  the  next  day  you’re  helping  the 
police  reporter  contact  a  hospital  or  a  spe¬ 
cific  doctor  on  the  other  side  of  the  country. 

Directories  for  finding  people  and  busi¬ 
nesses  abound  on  the  Internet,  but  when  it 
comes  to  quickly  locating  doctors  and  hospi¬ 
tals,  don’t  mess  around  with  general  refer¬ 
ences  like  electronic  phonebooks  and  e-mail 
address  guides.  Instead,  go  directly  to  the 
experts  and,  as  a  bonus,  get  more  than  simply 
names  and  numbers. 

The  American  Medical  Association  (AMA) 
maintains  powerful,  but  easy-to-use,  databas¬ 
es  on  some  650,000  physicians  and  6,000 
hospitals  throughout  the  country. 

♦  Suppose  you  see  a  brief  on  the  news 
wires  about  a  doctor  who  has  said  or  done 
something  that  makes  him  interesting  for  a 
story  you  are  preparing.  The  short  wire 
account  may  give  no  more  than  his  name  and 
city,  but  that  is  all  you  need  to  use  the  AMA 
databases  to  locate  his  phone  number, 
address  and  current  hospital  affiliations  as 
well  as  details  on  his  training  and  experience. 

♦  Perhaps  the  police  reporter  has  just 
learned  local  people  have  been  hurt  in  an 
accident  in  a  distant  city,  but  has  no  idea 
where  the  injured  were  taken  for  treatment. 
In  seconds,  you  can  have  a  list  of  all  the  hos¬ 
pitals  in  that  town,  with  their  phone  num¬ 
bers  and  addresses. 

♦  A  local  doctor  is  indicted  for  Medicare 
fraud.The  site  enables  you  to  trace  his  career 
back  to  his  medical  school. 

To  use  the  databases,  start  by  visiting  the 
AMA  home  page  (www.ama-assn.org). 

To  look  up  a  doctor,  click  “Doctor  Finder” 
on  the  Health  Insight  page.  Options  are  dis¬ 
played  for  searching  by  name  or  medical  spe¬ 
cialty. 

Query  boxes  then  let  you  enter  the  doc¬ 
tor’s  first  and  last  names,  specialty,  city,  state 
and  zip  code.  Not  all  the  boxes  have  to  be 
filled.  In  fact,  the  optimal  way  to  search  is  by 
entering  only  the  physician’s  last  name  and 
state  or  specialty  and  state. 

Also,  if  you  are  not  sure  of  a  spelling  of  a 
name,  you  can  also  perform  a  “sounds-like” 
search. 


When  the  search  is  done,  the  site  lists 
physicians  meeting  your  search  criteria.  Click 
the  name  you  want,  and  the  site  pulls  the 
data  sheet  which  includes  the  office  address, 
phone  number,  fax  number  and  e-mail 
address,  the  name  of  the  medical  school  and 
year  of  graduation,  details  of  primary  and  sec¬ 
ondary  practice  specialties,  where  he  or  she 
received  residency  training,  and  whether  the 
doctor’s  major  professional  activity  is  in  a  pri¬ 
vate  office  or  on  a  hospital  staff.  It  often  even 
has  an  option  to  see  a  map  to  the  doctor’s  office. 

To  look  up  a  hospital,  click  “Hospital 
Finder”  on  the  Health  Insight  page.The  query 
page  provides  boxes  for  hospital  name,  state, 
up  to  four  different  cities  in  that  state,  coun¬ 
ty  and  zip  code.  Only  the  state  is  required 
and  there  is  a  checkbox  that  can  be  clicked 
for  a  “sounds-like”  search  if  you  are  unsure  of 
a  spelling  of  a  hospital’s  name. 

In  the  resulting  data  sheet  are  the  hospi¬ 
tal’s  address,  main  phone  number  and  chief 
executive  officer’s  name  as  well  as  statistics 
on  its  average  occupancies,  number  of  beds, 
admissions,  emergency  room  visits,  and  inpa¬ 
tient  and  outpatient  surgeries.  It  also  lists  the 
hospital’s  various  departments  and  special¬ 
ties  and  its  accreditations. 

Some  additional  information  for  using  this 
material: 

1. The  Doctor  Finder  contains  data  on  vir¬ 
tually  every  doctor  licensed  in  the  U.S., 
including  AMA  members,  non-member  doc¬ 
tors  of  medicine  and  doctors  of  osteopathic 
medicine.  It  does  not  include  other  licensed 
health  care  professionals,  such  as  dentists, 
optometrists,  chiropractors,  nurses  and  allied 
health  fields. 

2.  Sometimes  a  doctor  is  difficult  to  locate 
if  he  or  she  has  moved  to  a  different  state 
and  has  not  yet  sent  the  AMA  the  new 
address.  Also,  some  doctors  request  a  “no 
contact”  designation  on  their  AMA  records, 
which  then  are  managed  like  unlisted  phone 
numbers  and  are  not  released. 

3.  Besides  the  doctors  and  hospitals  data¬ 
bases,  the  AMA  site  also  has  a  database  of 
health-related  articles  and  backgrounds  for 
assorted  health  newsletters  and  magazines, 
searchable  from  the  introductory  page. 

A  final  note.The  AMA  is  still  working  some 
of  the  bugs  out  of  this  huge  and  powerful 
database  search  system.  Have  patience  if  it’s 
cranky  at  times.This  one  is  worth  the  wait. 
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(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


1 _  .  .  . 

3/24/98 

3/17/98 

3/25/97  1 

A.H.  Belo  Corp.  (NY) 

54.313 

54.625 

37.250 

American  Media  Inc.  (NY) 

7.625 

7.500 

5.750 

Central  Newspapers  Inc.  (NY) 

70.938 

70.313 

49.500 

Dow  Jones  &  Co.  Inc.  (NY) 

52.500 

52.625 

42.875 

E.W.  Scripps  Co.  (NY)* 

54.750* 

53.938* 

34.250* 

Gannett  Co.  Inc.  (NY)## 

68.938 

67.625 

43.625 

Gray  Comm.  Sys.  (NY) 

29.500 

28.500 

17.750 

Harte-Hanks  Comm.  (NY) 

23.438 

23.250 

29.000 

Hollinger  International  (NY) 

16.875 

16.750 

9.750 

Journal  Register  Co.  (NY)# 

20.813 

20.000 

N/A 

Knight  Ridder  (NY) 

56.875 

55.750 

41.375 

Lee  Enterprises  Inc.  (NY) 

32.938 

32.000 

24.875 

McClatchy  Newspapers  Inc.  (NY) 

29.938 

29.375 

24.625 

Media  General  Inc.  (AM) 

50.375 

49.500 

30.250 

New  York  Times  Co.  (NY) 

65.000 

65.375 

46.875 

News  Corp.  Ltd. 

28.063 

27.875 

19.125 

Pearson  Ltd. 

17.000a 

15.875a 

7.300a 

Pulitzer  Publishing  Co.  (NY)** 

79.000 

76.750 

43.625 

Quebecor  Inc.  Class  A 

21.625b 

20.500b 

25.000b 

Sun  Media  Corp.  (TSE)### 

15.950b 

15.750b.. 

. N/A 

Thomson  Corp.  (TSE) 

44.000b 

44.500b 

28.450b 

Times  Mirror  Co.  (NY) 

64.188 

62.000 

58.000 

Tribune  Co.  (NY)*** 

67.063 

67.625 

40.875 

Washington  Post  Co.  (NY) 

536.125 

523.188 

357.250 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
###  Initial  public  offering  completed  on  12/15/97 
(a)  British  pounds  (b)  Canadian  dollars 


j  Dow  Jones  Sells 
I  Markets  For  $510M 

Dow  JONES  &  CO.  has  agreed  to  sell  its  struggling  finan- 
I  _  cial  information  division,  which  provides  electronic 
i  data  such  as  stock  and  bond  prices  to  the  financial  cotnmu- 
i  nity,  to  Bridge  Information  Systems  Inc.  for  $510  million 
1  The  deal  —  for  $360  million  in  cash  and  $150  million  in 
I  preferred  stock  —  will  make  Bridge  a  $  1 . 1  billion  business, 
j  vaulting  it  past  Bloomberg  into  second-place  in  the  financial 
i  data  market.  Reuters  remains  No.  1  in  the  field, 
i  Even  with  the  sale,  Dow  Jones  will  post  an  undetermined 
1  second-quarter  charge  as  a  result  of  the  transaction.  Dow 
I  Jones  bought  the  Markets  unit,  formerly  known  as  Telerate, 
j  in  the  late  1980s  for  $1.6  billion. 

I  Analysts  said  that  the  sale,  while  a  major  cut  in  value,  rid 
:  the  company  of  a  drain  on  earnings  and  allowed  it  to  focus 
i  on  its  core  operations,  which  include  the  Wall  Street 
j  Journal  and  the  Ottaway  family  of  community  newspapers. 

The  problems  at  the  struggling  markets  unit  caused  Dow 
i  Jones  to  take  an  $802.1  million  loss  in  1997.  It  was  the  com- 
:  pany’s  first  armual  loss  since  it  went  public  in  1963. 
i  In  a  statement  to  employees,  chairman  and  CEO  Peter 
I  Kann  said  the  sale  “marks  the  end  of  a  difficult  chapter  in 
1  the  history  of  Dow  Jones.” 

Bridge,  which  bought  Knight  Ridder’s  fmancial  news  ser- 
i  vice  in  1996,  does  not  plan  to  make  any  changes  to  Markets 
i  and  will  retain  its  3,500  employees.  Bridge  will  also  distrib- 
i  ute  stories  from  Dow  Jones  Newswire  on  its  service. 

I  New  Shopper  Chain 

The  owners  of  a  network  of  Arizona  shoppers  have 
teamed  up  with  a  Boston  venture  fund  to  build  what 
j  could  become  a  $100  million  chain  of  free  circulation  shop- 
i  ping  newspapers  throughout  the  United  States.The  new 
i  company,  called  Marks-Ferber  Communications,  LLC,  will  tar- 
1  get  acquisitions  in  the  nation’s  top  200  markets. 

I  The  firm  is  controlled  by  Edward  B.  Marks  and  Steven  R. 

I  Ferber,  who  already  own  the  nation’s  seventh  largest  shop- 
i  per  chain,  led  by  the  Arizona  Pennysaver  and  Tucson 
i  Shopper,  which  they  bought  in  1994  from  Cox 
I  Communications. The  new  company’s  first  acquisition  will 
i  be  the  assets  of  the  Arizona  publications, 
i  Marks  and  Ferber,  who  have  a  long  history  managing  suc- 
j  cessful  shoppers,  note  that  many  daily  newspapers  invested 
I  in  shoppers  but  have  had  problems  running  them. 

I  “There  are  very  few  successful  examples  of  daily  papers 
:  running  shoppers,  but  there  are  a  lot  of  examples  of  Ml- 
I  ures,”  Ferber  said,  noting  that  when  he  took  over  the  Arizona 
I  publications,  they  were  not  fully  computerized,  making  it 
j  almost  impossible  to  take  ads  quickly  and  on  deadline. 

The  two  entrepreneurs  say  they  are  looking  to  form  joint 
I  ventures  with  dailies  or  to  buy  their  shoppers  outright. The 
I  money  for  the  new  company  will  come  from  M/C  Partners, 

I  a  Massachusetts  investment  fund. 

If  Marks  and  Ferber  spend  the  full  $100  million,  their 
j  company  would  become  the  nation’s  second  largest  chain 
i  of  shoppers,  behind  Harte-Hanks  Communications,  which 
I  last  year  sold  its  newspapers  but  held  onto  its  shopper 
:  empire,  which  reaches  9  million  homes  across  the  country. 
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BY  DAVID  ASTOR 

Is  There  A  Successor 
To  Erma  Bombeck? 

Nearly  two  years  after  her  death, 
no  columnist  seems  to  have  broken  out  of  the  pack 


WHEN  ERMA  BOMBECK  died  in  April 
1996,  she  had  over  600  newspaper 
clients. 

That  made  her  America’s  third  most 
popular  columnist  (behind  Ann  Landers  and 
Abigail  Van  Buren)  and  the  most  widely  syndicat¬ 
ed  humorist. 

What  happened  to  all  of  Bombeck’s  newspaper 
slots?  Has  any  female  funny  person  -  or  male,  for 
that  matter  -  grabbed  a  big  chunk  of  her 
Universal  Press  Syndicate  list?  The  answer  is  no. 

Dave  Barry  now  runs  in  about  500  papers  - 
probably  today’s  biggest  list  for  a  comedic  colum¬ 
nist  -  but  the  Tribune  Media  Services  writer 
already  had  a  ton  of  subscribers  in  1996. 

Barry  probably  picked  up  a  few  of  Bombeck’s 
papers,  as  did  a  number  of  other  syndicated,  self- 
syndicated  and  local  humorists.  Some  of  the  other 
slots  were  filled  with  serious  columns  or  non-col¬ 
umn  material.  And  some  papers  eliminated  the 
space  entirely. 

This  was  the  post-Bombeck  picture  that 
emerged  from  interviews  with  syndicate  execu¬ 
tives,  newspaper  editors,  columnists  and  column 
experts  -  all  of  whom  offered  possible  reasons 
for  why  no  single  writer  has  “succeeded”  Erma: 

♦  Bombeck  was  one  of  a  kind. 

♦  Bombeck  was  of  her  generation. 


Erma  Bombeck  in  1965,  the  year  she  started  her  column 


♦  It’s  harder  these  days  for  any  columnist  to 
build  a  large  client  list. 

Addressing  the  one-of-a-kind  matter,  several 
interviewees  described  Bombeck  as  “unique.” 

“I  don’t  think  there’s  anyone  out  there  who 
writes  a  column  like  Erma  wrote,”  said  Lisa  Klem 
Wilson,  vice  president  for  sales  and  marketing  at 
United  Media. 

“I  haven’t  seen  anybody  do  what  Erma  did  as 
well  as  she  did  it,”  agreed  Bill  Tammeus,  a  Kansas 
City  5far/NewYoric  Times  News  Service  writer 
and  former  National  Society  of  Newspaper 
Columnists  president. 

“The  quality  was  consistently  good  over  such  a 
sustained  period  of  time,”  said  Jane  Amari,  execu¬ 
tive  editor  of  the  Wilmington,  Del.,  Aieti's  Journal 
and  president  of  the  Newspaper  Features 
Council. 

“Erma  Bombeck  is  a  hard  act  to  follow,”  noted 
Marcia  Judson,  assistant  features  editor  of  the 
Lakeland,  Fla.,  Ledger  and  president  of  the 
American  Association  of  Sunday  and  Feature 
Editors.  “There  are  just  a  few  great  ones,  and  she 
was  one  of  them.” 

Judson  added  that  Bombeck  had  a  “chattiness” 
that  contrasted  favorably  with  humorists  whose 
“voices  are  too  strong _ She  was  such  a  gen¬ 

uine,  real  person.” 

Seattle  Post-Intelligencer  assistant 
managing  editor  and  former  AASFE 
president  Janet  Grimley  observed 
that  Bombeck  “lost  some  luster”  dur¬ 
ing  her  last  few  years  of  columning, 
but,  at  her  peak,  “it  was  hard  to  find 
anyone  who  rose  to  her  level.” 

That  doesn’t  mean  there  aren’t 
talented  female  humor  columnists 
out  there  in  1998.  Virtually  every¬ 
body  interviewed  for  this  story 
named  several  of  them.  But  they 
usually  take  different  approaches 
than  Bombeck  did. 

“I  was  influenced  by  her,  as  were 
many  humor  columnists,”  said  self- 
syndicated  “In  A  Nutshell”  writer 
Barbara  Naness  of  Staten  Island,  N.Y. 
“I  have  the  same  goal  -  pointing  out 
the  absurdities  of  everyday  life  and 
making  people  laugh  at  them.  But  I 
have  my  own  style.” 
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The  humorist  in  a  1980s  photo 


P.S.Wall,  a  humorist  who  moved 
from  Crain  News  Service  to  Universal 
last  year,  noted  that  Bombeck  was 
“very  kind  and  gentle  and  I’m  sort  of  a 
smart-aleck.” 

Which  brings  up  the  generational 
issue.  A  comedic  columnist  with  a 
“nice”  approach  would  have  a  harder 
time  getting  a  lot  of  clients  these  days, 
when  many  readers  prefer  edgier 
material. 

And  domestic-themed  humor  does 
not  resonate  the  same  way  it  did  in  the 
mid-1960s,  when  Bombeck  started  her 
column  and  many  women  stayed 
home  with  their  kids.  Her  humor, 
while  universal  in  many  ways,  spoke  to 
those  readers. 

“Erma  Bombeck  was  sort  of  a  differ¬ 
ent  generation,”  said  Amari.  “Her  humor 
was  home-based. There  are  so  many 
women  today  who  work  outside  the 
home.” 

But  even  humorists  who  use  work¬ 
place  themes  have  a  difficult  time 
amassing  a  lot  of  papers.  How  come? 

Some  cited  the  growing  diversity  of 
newspaper  readers  -  who  include 
women  on  the  job,  women  at  home, 
people  of  various  ethnicity,  rich  and 
poor,  etc. 

“The  market  may  have  splintered,” 
said  Universal  vice  president/editorial 
director  Lee  Salem,  noting  that  a  news¬ 
paper  might  need  “three  or  four 
columnists”  to  reach  the  same  number 
of  readers  that  used  to  comprise 
Bombeck’s  “huge  demographic.”  But 
few  papers  want  to  devote  the  space 
and  money  to  that  number  of  humor 
writers. 

“Many  papers  will  run  only  one 
humor  columnist,”  said  Sam  Riley,  a 


Virginia  Tech  professor  and  author  of 
books  about  columning.  “They  don’t 
take  humor  seriously,  so  to  speak.They 
think:  ‘we  have  Dave  Barry  so  we  don’t 
need  anyone  else.’” 

However  many  humorists  they  pub¬ 
lish,  papers  don’t  just  use  syndicated 
ones. 

“Feature  editors  are  really  trying  to 
localize  their  sections  and  make  them 
reflect  their  communities,”  said 
Grimley. 

“There  are  many  good  local 
humorists,”  added  Riley. 

“When  Erma  Bombeck  died,  we  did 
not  replace  her  with  another  [syndicat¬ 
ed]  humor  columnist  who  runs  three 
times  a  week,”  said  Jeanne  Meyer,  man¬ 
aging  editor-business  and  features  at 
the  Kansas  City  Star.  “We  have  a 
local  columnist  who  writes  once  a 
week,  and  we  also  run  other  columns 
by  different  authors  that  are  some¬ 
times  humorous  and  sometimes  not.” 

Other  reasons  for  smaller  syndicated 
column  clientele  include  rising 
newsprint  prices  and  shrinking  news 
holes. 

“Space  is  so  tight  in  newspapers,” 
said  Grimley. 

Then  there  is  the  decline  in  the 
number  of  two-daily  markets. 

“You  don’t  have  the  competition 
[from  a  rival  daily]  prompting  papers 
to  buy  a  column,”  observed  Creators 
Syndicate  president  Rick  Newcombe. 


But  while  it  may  be  harder  to  devel¬ 
op  a  big  client  list,  several  interviewees 
said  it’s  not  impossible. 

“Dave  Barry  did  it,”  said  Wall. 

“You  can  still  build  a  nice  list,  but  it 
takes  longer,”  added  Universal  national 
sales  director  John  Vivona.  He  did  note 
that  topping  600  papers,  like  Bombeck 
did, “may  not  be  possible  these  days” 
for  a  humor  columnist. 

Unfortunately,  few  of  today’s  female 
humorists  have  client  totals  that  even 
approach  100  papers.These  writers 
include  the  aforementioned  Naness 
and  Wall,  Judy  Lane  of  Universal,  Elaine 
Viets  of  United,  Diane  White  of 
Tribune,  Mickey  Guisewite  of  King 
Features  Syndicate,  Stephanie  Brush 
and  Judy  Markey  of  Creators,  and  the 
self-syndicated  Deb  Di  Sandro,  among 
others. 

Among  male  humorists,  at  least  one 
-  Tony  Komheiser  of  Creators  -  passed 
the  100-subscriber  mark  since 
Bombeck’s  death. 

Bombeck,  who  died  at  the  age  of  69, 
also  had  1 2  best-selling  books  to  go 
along  with  her  huge  subscriber  list.  As 
that  level  of  success  indicated,  there 
were  and  are  many  readers  out  there 
eager  for  a  funny  female  perspective. 

“Women  tell  me, ‘You’re  really  filling 
a  void,’”  said  Wall,  who  gets  numerous 
letters,  e-mails  and  calls.  “There  just 
aren’t  a  lot  of  women’s  voices  in 
humor.” 


Get  more  out  of  ASNE: 

Visit  KRT 

KniahtRkUer 

Tribune 

www.krtinfo.com 

|#night  Ridder/Tribune  extends  a  warm 
IVwelcome  to  editors  at  the  ASNE 

Conference  and  invites  you  to  visit  our 
editorial  offices  —  right  next  door  to  the 

Marriott  in  the  National  Press  Building  — 
for  a  look  at  the  news,  graphic,  photo  and 
interactive  services  that  are  helping  you 
make  news. 

For  information,  contact  Editor  Jane 

Scholz  at  202-383-6085.  We  look  forward 
to  seeing  you  in  Washington! 

[  790 Washington,^  20045 
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‘This  Old  House’ 
For  Newspapers 

Stories  and  color  art  from  rbis 

Old  House  magazine  are  being 
offered  each  week  by  the  New  York 
Times  Syndicate. 

The  magazine,  which  covers  home 
maintenance  and  improvement,  is  relat¬ 
ed  to  the  highly  rated  PBS  show  of  the 
same  name. 


New  Syndicate 
Using  The  Web 

Anew  syndicate  is  offering 
member  publications  articles  via 
the  Web  (www.powerprose.com). 

Reporters  and  columnists  for  Power 
Prose  —  which  targets  small  and  mid¬ 
sized  dailies  and  weeklies  —  write  about 
topics  such  as  autos,  business/technolo¬ 
gy,  health,  parenting  and  seniors. 


vtpomv. 


Ariail  comments  on  Clinton. 


politics  are  moderate  to  conservative 
—  has  worked  for  the  Columbia,  S.C., 
State  since  1984.  His  cartoons  have 
been  collected  in  two  books. 


Internet  Producer 
Gets  Promotion 

SARAH  ZUPKO  HAS  been  promoted 
to  senior  Internet  producer  at 
Tribune  Media  Services. 

Since  joining  TMS  in  November  1996, 

Zupko  has  helped  create  and  update 
Web  sites  for  the  syndicate  itself  I  VV/IRELESS  FLASH  NEWS  Service  is 
(www.tms.tribune.com),  comics  \  W  offering  its  offbeat  items  to  news- 
(www.comicspage.com),  Knight  I  paper  feature  editors. 

Ridder/Tribune  Information  Services  j  The  San  Diego-based  company  — 
(www.krtinfo.com),  US/Express  \  which  has  been  called  “the  AP  of  the 
_  (  w  w  w  .  u  s  -  I  unusual” — originally  targeted  radio  sta- 

jOf  xpress.com),  \  tions. It  now  offers  nine  to  12  stories  a 

Hb  Press  i  day  to  TV  stations  and  newspapers  as 

cpxnet.com)  and  j  Wireless  (www.flashnews.com)  was 
~  more.  I  part  of  Copley  News  Service  for  13 

She  also  helped  I  years  before  becoming  independent  in 

‘Family  Almanac’ 


KRT  Appoints 
A  Sports  Editor 

Tom  PETERSON  HAS  been  named 
sports  editor  of  the  Knight 
Ridder/Tribune  News  Service,  effective 
April  1. 

Peterson  had  been  night  sports  edi¬ 
tor  of  the  Seattle  Times  since  1993,  and 
also  worked  as  an  editor,  columnist  and 
reporter  for 
dailies  in  Alaska, 

Minnesota  and 
North  Dakota.  In 
addition,  he  has 
freelanced  and 
been  involved  in 
desktop  publish¬ 
ing  and  Web  site 
creation. 


Tom  Peterson 


New  Books  For 
Three  Creators 


Sarah  Zupko 


DRAWS  A  Crowd,  a  collection 
xVof  political  cartoons  by  Kevin 
Kallaugher  of  the  Baltimore  Sun  and 
Cartoonists  &  Writers  Syndicate,  has 
been  published  by  Woodholme  House. 

Making  the  Case  for  Yourself:  A  Diet 
Book  for  Smart  Women,  by  political 
columnist  Susan  Estrich  of  Creators 
Syndicate,  is  out  from  Riverhead. 

And  Something  to  Smile  About: 
Encouragement  and  Inspiration  for 
Life’s  Ups  and  Downs,  by  columnist 
Zig  Ziglar  of  Creators,  has  been  pub¬ 
lished  by  Thomas  Nelson. 


Committed’  Now 
Panel  And  Strip 


jLTXcating  “Family  Almanac,”  which 
was  formerly  distributed  by  Tribune 
Media  Services. 

Her  advice  column  has  appeared  in 
the  Washington  Post  since  1979.  She 
also  does  two  columns  —  one  of  them 
with  daughter  Katy  —  for  Eamily  Life 
magazine. 

In  addition,  the  Washington,  D.C.,  res¬ 
ident  has  written 

Hfor  other  maga¬ 
zines,  authored 
books  (including 
the  best-selling 
Mother’s 
Almanac), 
appeared  on  hun¬ 
dreds  of  TV  and 
radio  shows,  and 
lectured  exten¬ 
sively. 


‘State’  Cartoonist 
Signs  With  NEA 


Oliphant  Show 
At  D.C.  Library 


Editorial  cartoonist  Robert  j 

Ariail  is  being  syndicated  by  United  j 
Media’sNew^>aperEnterpriseAssociation.  j 
The  award-winning  creator  —  whose  =  Marguerite  Kelly 


The  library  of  congress  is  hold¬ 
ing  an  April  2-July  6  show  of  works 
it  acquired  by  Universal  Press  Syndicate 
political  cartoonist  Pat  Oliphant. 
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Get  the  Tools  You  Need 
to  Build  a  Better  Lumber/Hardware 
Market  Story  with  the  Market  Guide! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Highland  Park.  Texas!  The  Market  Guide 
gives  Highland  Park  the  materials  it  needs:  It’s  Texas’  leading  mar 
ket  in  building  materials  revenue  per  store!  Surprised?  Could  you 
sell  your  market  with  a  story  like  this? 


See  how  you  placed  in  ESP’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99. 95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers,  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Includes  Important  Information  Such  As: 

Population  by  age  •  Ethnicity  •  Hou.seholds  •  Chain  store  outlets 

•  Disposable  income  •  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations  ...  and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 

_ Four  Tabbed  Sections: _ 

Section  I  -  1 998  Market  Rankings 
Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population,  Income  &  Retail  Sales  Tables 


Please  send  payment  to:  Market  Guide,  c/o  Editor  &  Publisher.  P.O.  Box  3000,  Denville,  NJ  07834-30(X)  Phone:  (800)  783-4903  Fax:  (973)  627-5872 
E-mail:  edpub<a)mediainfo.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon) 

1998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  What’s  your  story? 


The  Editor  &  Publisher  Company 


IN  BRIEF 


NLRB  hacks 
worker  who 
refused  to  he  a 
replacement 

UNION  AND  MANAGEMENT 

lawyers  disagree  on  the  implica¬ 
tions  of  the  National  Labor  Relations 
Board’s  decision  to  support  a  non¬ 
union  worker  fired  after  refusing  to 
become  even  a  potential  replacement 
worker  at  a  sister  newspaper. 

Newspaper  chains  frequently  recruit 
replacement  workers  from  their  other 
papers  when  a  strike  occurs.  For 
instance,  in  the  initial  weeks  of  the 
1995  strike  against  the  jointly  pro¬ 
duced  Detroit  Free  Press  and  Detroit 
News,  both  Gannett  and  Knight  Bidder 
replaced  strikers  with  editorial  and 
production  employees  from  their 
many  newspapers. 

Workers  cannot  be  fired  for  refusing 
to  cross  a  strike  picket  line,  though 
they  risk  being  permanently  replaced. 
However,  the  case  of  computer  sys¬ 
tems  operator  Dwight  Biermann  — 
fired  from  Hollinger  International’s 
Herald-Palladium  in  St.  Joseph,  Mich. 
—  is  apparently  the  first  time  in  the 
newspaper  industry  that  the  NLRB  is 
backing  an  employee  who  says  he  was 
fired  for  refusing  to  become  a  replace¬ 
ment  worker  when  there  was  no  strike 
or  picket  line.  Similar  instances  have 
occurred  in  the  trucking  industry, 
although  they  are  very  rare,  labor 
lawyers  say. 

The  NLRB  regional  board  in  Grand 
Rapids,  Mich.,  is  issuing  a  complaint  in 
the  case  of  Biermann,  29,  who  was  told 
he  would  be  sent  to  train  on  the  front- 
end  system  at  the  Chicago  Sun-Times 
in  preparation  for  a  possible  strike  at 
Hollinger  International’s  U.S.  flagship 
paper. 

According  to  the  NLRB’s  account, 
Biermann  agreed  to  the  training  but 
refused  to  cross  a  strike  picket  line.  As 
a  result,  the  NLRB  alleges,  he  was  fired. 
As  it  happened,  the  Sun-Times 
Newspaper  Guild  unit  agreed  to  a  con¬ 
tract  in  November  without  even  set¬ 
ting  a  strike  deadline. The  Chicago 
local  filed  an  unfair  labor  practice 
charge  over  Biermann ’s  firing,  and  its 
attorney,  Ken  Edwards,  said  the  case 
could  set  an  important  newspaper 
industry  precedent. 
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“When  we’re  negotiating,  and  a 
newspaper  wants  to  bring  in  scabs,  or 
replacement  workers,  we  can  tell 
those  people  who  are  non-union  that 
they  can  refuse  to  go,”  Edwards  said. 

Prominent  management-side  attorney 
Bob  Ballow,  however,  says  he  doesn’t  see 
anything  precedent-setting  in  the  case. 

“It  doesn’t  matter  whether  someone 
is  non-union  or  union. You  cannot  fire 
a  person  for  being  involved  in  concert¬ 
ed  activity.  They  have  all  the  rights  of 
somebody  on  strike.  Now,  you  can  per¬ 
manently  replace  them,”  said  Ballow  of 
the  Nashville  firm  King  &  Ballow.  “I 
don’t  think  it’s  any  legal  landmark.” 

Hollinger  International’s  attorney  in 
the  case,  Jan  Rowen  of  the  Chicago 
firm  Fox  &  Grove,  did  not  return 
phone  messages  for  comment. 

Under  NLRB  procedures,  the  board 
first  seeks  a  settlement  with  the 
employer. 

Then  the  case  goes  to  an  administra¬ 
tive  law  judge  for  a  hearing.  Edwards  is 
seeking  a  settlement  that  includes 
Biermann’s  lost  wages  and  moving 
expenses  to  a  new  job  at  Michigan 
State  University’s  State  News. 

—  Mark  Fitzgerald 

New  on  network 

The  greater  Detroit  Newspaper 
Network  has  agreed  to  represent 
the  Jewish  News  for  sales  to  regional 
advertisers  —  a  move  designed  to  give 
advertisers  a  more  efficient  way  of  tar¬ 
geting  upscale  Oakland  County.  This 
alliance  combines  the  advertising 
strength  of  the  daily  Oakland  Press 
and  the  weekly  Jewish  Neu’s. 

NC.  paper  goes 
a,m,,  Saturday 

The  free  press  in  Kingston,  N.C., 
will  switch  firom  afternoon  to  morn¬ 
ing  publication  April  6  in  order  to  pro¬ 
vide  fresher  and  more  timely  news.  A 
Saturday  edition  will  also  be  added  at  no 
extra  cost  to  subscribers.The  last  time 
the  Free  Press,  owned  by  Freedom 
Communications,  changed  its  format 
was  in  1974,when  it  stopped  publi¬ 
cation  on  Saturday  and  added  a 
Sunday  edition.  Editors  have 
expressed  ideas  of  further  changes, 
including  reorganization  and  new 
features. 

http;//www.  mediainfo  .com 


Glohe  school  gift 

The  boston  globe  has  made  a 
$125,000  donation  to  the  Charles 
H. Taylor  Elementary  School  in 
Mattapan.The  gift  comes  from  the 
Boston  Globe  Foundation  to  maik  the 
paper’s  yearlong  125th  anniversary  cel¬ 
ebration.  The  Taylor  School  is  named 
after  the  Boston  Globe  builder  who 
was  the  first  of  five  consecutive  Taylor 
family  members  to  serve  as  publisher. 
The  gift  will  be  allotted  over  five  years 
and  will  be  used  to  improve  instruc¬ 
tional  practices.The  foundation,  estab¬ 
lished  in  1982,  has  distributed  nearly 
$30  million  to  nonprofit  agencies. 

Couranfs 
odd  series 

A  RECENT  SERIES  in  the  Hartford 
Courant  employed  devices  of  fic¬ 
tion  on  the  front  page  for  six  consecu¬ 
tive  days  to  report  on  a  family,  and  the 
dynamics  of  the  marriage. The  intent 
behind  “The  Country  of  Marriage”  story 
was  to  focus  not  on  the  one  in  every 
two  marriages  that  fail  but  the  one  that 
remains  together.  The  writer  inter¬ 
viewed  100  couples  that  responded  to  a 
notice  placed  in  the  paper  and  selected 
one  couple  to  follow  for  three  months. 

The  couple  was  told  in  advance  they 
would  not  have  access  to  the  story  or  any 
of  its  photographs  prior  to  publication. 

Cowles  grants 

COWLES  MEDIA  FOUNDATION  has 
awarded  eight  grants  totaling 
$705,000  to  various  Twin  Cities  pro¬ 
grams.  CMF  endows  roughly  $3  million 
on  behalf  of  the  Star  Tribune  to  a 
wide  range  of  Twin  Cities  organiza¬ 
tions  each  year.  The  CMF  board  has 
also  agreed  to  change  its  name  to  Star 
Tribune  Foundation  following  the  com¬ 
pletion  of  its  merger  with  McClatchy 
Newspapers  of  Sacramento,  Calif. 

Philly  health  page 

The  PHILADELPHIA  DAILY  News 
has  added  a  page  dedicated  to 
health,  fitness  and  lifestyle  issues: 
“Essentials.”  Created  in  response  to 
reader  surveys,  it  includes  tidbits  of 
health  news,  guest  columns  and  inter¬ 
views  with  local  health  experts. 
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Deluxe 

Continued  from  page  31 

multiple-title  racks  have  a  mix  of  paid 
and  free  publications. 

The  program’s  18  paid  publications 
run  from  the  New  York  Times  to  Korea 
Times.  The  47  free  publications  include 
the  Village  Voice,  magazines,  and  pam¬ 
phlets  about  particular  industries  or 
stores:  Beer  &  Tavern  Chronicle, 
Computer  User,  and  fliers  from  Optical 
Exchange  and  Lauzic  Jewelers. 

Distributors  claim  sales  typically 
decline,  sometimes  sharply,  when  a 
publication  moves  from  a  solo  rack 
with  a  distinctive  color  and  logo  to  the 
relative  anonymity  of  multi-title  racks. 
The  Manhattan  gang  racks  have  below- 
eye-level  lettering  on  their  sides  saying 
“newspapers.” 

But  the  Manhattan  program  has  pro¬ 
vided  more  vending  spots  in  the  modu¬ 
lar  units.  Kathy  Kahng,  a  former  news¬ 
paper  circulation  manager  who  super¬ 
vises  the  program,  said  none  of  the  65 
participants  have  complained  about  cir¬ 
culation  declines. 

Some  critics  contend  that  midtown 
Manhattan  could  have  upgraded  its 
cityscape  without  an  elaborate  program 
that  involved  publishers  relinquishing 
distinctive  solo  stands. 

“So  long  as  they  are  clean  and  main¬ 
tained,  1  think  six  machines  next  to 


Mechanical  vending 

MACHINES  are  being  replaced 
by  various  new  types.  Here  are  the 
types  of  vending  machines; 

♦  Mechanical  rack.  Remains  the 
industry  workhorse  and  probably  still 
accounts  for  90%  of  racks  on  the 
street.  Known  as  the  “honor  box” 
because  it  depends  on  customer  hon¬ 
esty  to  take  only  the  top  paper  in  a 
stack.  Most  sell  for  $250  to  $350. 

♦  Electronic  rack.  Operates  with  bat¬ 
teries,  which  last  a  year  or  two.  Sales 
increasing  steadily  because  they 
accept  a  greater  variety  of  coins, 
including  pennies  and  half  dollars, 
than  mechanical  models.  Some  mod¬ 
els  also  provide  useful  information, 
such  as  the  time  a  truck  driver 
loaded  them,  the  time  they  sold  out 
and  how  many  newspapers  were 
sold  in  1 5-minute  segments  during  a 
day.  Most  cost  $350  and  up. 

♦  Multi-title  rack.  Has  been  sold  for 
25  years.  It  can  be  designed  to  sell  a 
half  dozen  newspapers,  a  dozen,  or 


each  other  are  quite  attractive,  and  they 
add  to  the  overall  flavor  of  a  city,”  said 
Clyde  Northrop,  president  of  the 
American  Association  of  Independent 
News  Distributors.  His  members 
include  the  company  hired  to  distribute 
to  the  program’s  151  locations. 

Officials  from  other  cities  occasional¬ 
ly  inquire  about  the  program,  which  is 
run  jointly  by  three  business  improve¬ 
ment  districts,  the  Grand  Central  Part¬ 
nership,  34th  Street  Partnership  and  the 
Bryant  Park  Restoration  Corporation. 

“Unless  other  cities  are  willing  to 
invest  the  kind  of  capital  we  have  or 
force  the  papers  to  do  so,  they  will  have 
a  hard  time  having  a  program  as  good  as 
ours,”  said  Andrew  Manshel,  general 
counsel  of  the  business  groups. 

There  is  one  other  possibility. 

Business  leaders  who  oversee  the 
program  know,  of  course,  about  turning 
a  profit.  Down  the  road,  they  have 
hopes  the  city  will  permit  them  to  sell 
advertising  space  on  their  gang  racks. 
“It  will  be  very  lucrative,”  said  Kahng. 
“Millions.” 


Assault 

Continued  from  page  13 

misquote  him.  The  paper  defends  its 
actions  as  aggressive  reporting  of  the 
mayor  and  City  Hall  activities. 


more. The  price  for  custom-built 
models  can  reach  $3500  or  more. 

♦  Drive-in  rack.  A  side-opening 
machine  designed  to  be  used  by  car 
drivers  and  usually  placed  at  a  drive- 
in  fast  food  restaurant,  gas  station, 
drive-in  bank  or  at  the  driveway  exit 
of  an  apartment  complex.  Costs  over 
$325. 

♦  Futuristic  Models.  Various  models 

have  been  developed,  but  are  stalled 
by  prohibitive  cost  or  marketing 
problems.  Jack  Chalabian,  owner  of 
K-Jack  Engineering  Co.  in  Gardena, 
Ca.,  has  built  debit  card  machines 
and  solar-powered  machines. The 
debit  machines  probably  will  not  be 
marketable  unless  there  were  to  be 
widespread  adoption  of  them,  and 
the  solar-powered  machines  must  be 
supplemented  by  batteries.  Another 
possibility  is  an  electric  plug-in 
model,  but  its  use  would  be  limited 
to  an  indoor  location  near  an  electric 
outlet  and  away  from  rain  and  mois¬ 
ture.  — Joe  Nicholson 


The  mayor  and  a  top  News-Press  edi- 
i  tor  have  met  in  an  attempt  to  resolve 
I  the  situation,  but  to  no  avail. 

The  mayor  refuses  to  talk  to  News- 
i  Press  reporters  and  has  even  started,  at 
i  taxpayer  expense,  his  own  newsletter 
I  —  in  print  and  on  the  Web  —  to  rebut 
I  News-Press  stories;  Fort  Myers  Today 
I  (www.cyberstreet.com/cityfm/martitle. 
i  htm).  A  lead  article  recently  was  head- 
I  lined,  “News-Press  Manufactures  'Big 
i  Spending’  Story.”  Another  article  fea- 
;  tures  a  photo  of  the  mayor  and  a  tran- 
i  script  of  his  remarks  at  a  council  meet- 
i  ing,  presented  in  the  format  of  a  news 
:  story. 

I  Grady  claims  his  relationship  with  the 
:  newspaper  soured  after  the  newspaper 
i  “ignored”  his  re-election  campaign. 

I  “After  about  five  or  six  months  they 
i  went  from  ignoring  me  to  torturing 
I  me,”  said  the  mayor.“I  tried  to  meet  with 
j  Jacobi  and  he  refused.  1  met  with 
i  Eberle.” 

I  Frederick  T.  Jacobi  is  the  publisher  of 
i  the  newspaper.  Terry  Eberle  is  execu- 
i  tive  editor.  Owned  by  Gannett  Co.,  the 
I  News-Press  has  a  weekday  circulation 
I  of  roughly  92,000. 

Grady  said  meetings  with  Eberle 
I  were  “cordial”  but  didn’t  not  correct 
i  problems  the  mayor  perceived  in  cover- 
i  age.  “There  always  seemed  to  be  errors 
I  that  made  me  look  bad,"  he  said. 

Coleman,  Grady’s  attorney,  said  his 
i  client  “was  an  underdog.  He  succeeded 
I  in  winning  in  a  runoff  election,  even 
I  though  the  News-Press  was  against  him 
I  all  the  way.  Ever  since  he  has  taken  over, 
i  the  News-Press  has  pretty  much  been 
I  on  the  opposite  side  of  every  article, 
j  Their  reporter,  Roger  Williams,  is  not  a 
I  good  reporter.  Sorry.  All  things  consid- 
i  ered,  the  guy  just  can’t  get  it  right,”  said 
i  Coleman. 

I  But  Eberle  defends  the  newspaper's 
I  coverage  of  the  mayor  as  fair  and  accu- 
I  rate.  He  characterized  Williams  as  “very 
j  fair.  He  works  hard.  He's  aggressive.  1 
I  think  he's  an  excellent  reporter.” 
i  Meanwhile,  city  department  heads 
I  will  only  talk  to  News-Press  reporters  if 
I  a  meeting  is  scheduled  so  the  question- 
1  ing  can  be  tape  recorded,  said  Williams. 
I  “Logistically,  it  slows  reporters  down,” 
i  he  explained. 

I  Steve  Geimann,  chairman  of  the 
i  Society  of  Professional  Journalists’ 
i  Ethics  Committee,  said,  “Public  officials 
i  have  a  higher  responsibility  to  the  pub- 
I  lie  to  take  the  heat  that  is  sometimes 
i  generated  by  press  coverage.  It  seems 
I  Mayor  Grady's  view  of  the  coverage  is 
I  that  if  it's  not  favorable,  it's  wrong.  Many 
I  other  elected  officials.  I'm  sure,  feel  the 
i  same  way.  None  resort  to  batteiy  as 
^  :  their  response.” 
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IN  BRIEF 


NLRB  backs 
worker  who 
refused  to  he  a 
replacement 

UNION  AND  MANAGEMENT 

lawyers  disagree  on  the  implica¬ 
tions  of  the  National  Labor  Relations 
Board’s  decision  to  support  a  non¬ 
union  woricer  fired  after  refusing  to 
become  even  a  potential  replacement 
worker  at  a  sister  newspaper. 

Newspaper  chains  frequently  recruit 
replacement  workers  from  their  other 
papers  when  a  strike  occurs.  For 
instance,  in  the  initial  weeks  of  the 
1995  strike  against  the  jointly  pro¬ 
duced  Detroit  Free  Press  and  Detroit 
News,  both  Gannett  and  Knight  Ridder 
replaced  strikers  with  editorial  and 
production  employees  from  their 
many  newspapers. 

Workers  cannot  be  fired  for  refusing 
to  cross  a  strike  picket  line,  though 
they  risk  being  permanently  replaced. 
However,  the  case  of  computer  sys¬ 
tems  operator  Dwight  Biermann  — 
fired  from  Hollinger  International’s 
Herald-Palladium  in  St. Joseph,  Mich. 
—  is  apparently  the  first  time  in  the 
newspaper  industry  that  the  NLRB  is 
backing  an  employee  who  says  he  was 
fired  for  refusing  to  become  a  replace¬ 
ment  worker  when  there  was  no  strike 
or  picket  line.  Similar  instances  have 
occurred  in  the  trucking  industry, 
although  they  are  very  rare,  labor 
lawyers  say. 

The  NLRB  regional  board  in  Grand 
Rapids,  Mich.,  is  issuing  a  complaint  in 
the  case  of  Biermann,  29,  who  was  told 
he  would  be  sent  to  train  on  the  front- 
end  system  at  the  Chicago  Sun-Times 
in  preparation  for  a  possible  strike  at 
Hollinger  International’s  U.S.  flagship 
paper. 

According  to  the  NLRB’s  account, 
Biermann  agreed  to  the  training  but 
refused  to  cross  a  strike  picket  line.  As 
a  result,  the  NLRB  alleges,  he  was  fired. 
As  it  happened,  the  Sun-Times 
Newspaper  Guild  unit  agreed  to  a  con¬ 
tract  in  November  without  even  set¬ 
ting  a  strike  deadline. The  Chicago 
local  filed  an  unfair  labor  practice 
charge  over  Biermann ’s  firing,  and  its 
attorney,  Ken  Edwards,  said  the  case 
could  set  an  important  newspaper 
industry  precedent. 
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“When  we’re  negotiating,  and  a 
newspaper  wants  to  bring  in  scabs,  or 
replacement  workers,  we  can  tell 
those  people  who  are  non-union  that 
they  can  refuse  to  go,”  Edwards  said. 

Prominent  management-side  attorney 
Bob  Ballow,  however,  says  he  doesn’t  see 
anything  precedent-setting  in  the  case. 

“It  doesn’t  matter  whether  someone 
is  non-union  or  union.  You  cannot  fire 
a  person  for  being  involved  in  concert¬ 
ed  activity.  They  have  ail  the  rights  of 
somebody  on  strike.  Now,  you  can  per¬ 
manently  replace  them,”  said  Ballow  of 
the  Nashville  firm  King  &  Ballow.  “I 
don’t  think  it’s  any  legal  landmark.” 

Hollinger  International’s  attorney  in 
the  case,  Jan  Rowen  of  the  Chicago 
firm  Fox  &  Grove,  did  not  return 
phone  messages  for  comment. 

Under  NLRB  procedures,  the  board 
first  seeks  a  settlement  with  the 
employer. 

Then  the  case  goes  to  an  administra¬ 
tive  law  judge  for  a  hearing.  Edwards  is 
seeking  a  settlement  that  includes 
Biermann’s  lost  wages  and  moving 
expenses  to  a  new  job  at  Michigan 
State  University’s  State  News. 

—  Mark  Fitzgerald 

New  on  network 

The  GREATER  DETROIT  Newspaper 
Network  has  agreed  to  represent 
the  Jewish  News  for  sales  to  regional 
advertisers  —  a  move  designed  to  give 
advertisers  a  more  efficient  way  of  tar¬ 
geting  upscale  Oakland  County.  This 
alliance  combines  the  advertising 
strength  of  the  daily  Oakland  Press 
and  the  weekly  Jewish  News. 

NC.  paper  goes 
a.m,,  Saturday 

The  free  press  in  Kingston,  N.C., 
will  switch  from  afternoon  to  morn¬ 
ing  publication  April  6  in  order  to  pro¬ 
vide  fresher  and  more  timely  news.  A 
Saturday  edition  will  also  be  added  at  no 
extra  cost  to  subscribers.The  last  time 
the  Free  Press,  owned  by  Freedom 
Communications,  changed  its  format 
was  in  1974,when  it  stopped  publi¬ 
cation  on  Saturday  and  added  a 
Sunday  edition.  Editors  have 
expressed  ideas  of  further  changes, 
including  reorganization  and  new 
features. 
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Globe  school  gift 

The  boston  globe  has  made  a 
$125,000  donation  to  the  Charles 
H. Taylor  Elementary  School  in 
Mattapan.The  gift  comes  from  the 
Boston  Globe  Foundation  to  mark  the 
paper’s  yearlong  125th  anniversary  cel- 
ebration.The  Taylor  School  is  named 
after  the  Boston  Globe  builder  who 
was  the  first  of  five  consecutive  Taylor 
family  members  to  serve  as  publisher. 
The  gift  will  be  allotted  over  five  years 
and  will  be  used  to  improve  instruc¬ 
tional  practices.The  foundation,  estab¬ 
lished  in  1982,  has  distributed  nearly 
$30  million  to  nonprofit  agencies. 

Courant's 
odd  series 

A  RECENT  SERIES  in  the  Hartford 
Courant  employed  devices  of  fic¬ 
tion  on  the  front  page  for  six  consecu¬ 
tive  days  to  report  on  a  family,  and  the 
dynamics  of  the  marriage.  The  intent 
behind  “The  Country  of  Marriage”  story 
was  to  focus  not  on  the  one  in  every 
two  marriages  that  fail  but  the  one  that 
remains  together.  The  writer  inter¬ 
viewed  100  couples  that  responded  to  a 
notice  placed  in  the  paper  and  selected 
one  couple  to  follow  for  three  months. 
The  couple  was  told  in  advance  they 
would  not  have  access  to  the  story  or  any 
of  its  photographs  prior  to  publication. 

Cowles  grants 

COWLES  MEDIA  FOUNDATION  has 
awarded  eight  grants  totaling 
$705,000  to  various  Twin  Cities  pro¬ 
grams.  CMF  endows  roughly  $3  million 
on  behalf  of  the  Star  Tribune  to  a 
wide  range  of  Twin  Cities  organiza¬ 
tions  each  year.  The  CMF  board  has 
also  agreed  to  change  its  name  to  Star 
Tribune  Foundation  following  the  com¬ 
pletion  of  its  merger  with  McClatchy 
Newspapers  of  Sacramento,  Calif. 

Philly  health  page 

The  PHILADELPHIA  DAILY  News 
has  added  a  page  dedicated  to 
health,  fitness  and  lifestyle  issues: 
“Essentials.”  Created  in  response  to 
reader  surveys,  it  includes  tidbits  of 
health  news,  guest  columns  and  inter¬ 
views  with  local  health  experts. 
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Deluxe 

Continued  from  page  31 

multiple-title  racks  have  a  mix  of  paid 
and  free  publications. 

The  program’s  18  paid  publications 
run  from  the  New  York  Times  to  Korea 
Times.  The  47  free  publications  include 
the  Village  Voice,  magazines,  and  pam¬ 
phlets  about  particular  industries  or 
stores:  Beer  &  Tavern  Chronicle, 
Computer  User,  and  fliers  from  Optical 
Exchange  and  Lauzic  Jewelers. 

Distributors  claim  sales  typically 
decline,  sometimes  sharply,  when  a 
publication  moves  from  a  solo  rack 
with  a  distinctive  color  and  logo  to  the 
relative  anonymity  of  multi-title  racks. 
ITie  Manhattan  gang  racks  have  below- 
eye-level  lettering  on  their  sides  saying 
“newspapers.” 

But  the  Manhattan  program  has  pro¬ 
vided  more  vending  spots  in  the  modu¬ 
lar  units.  Kathy  Kahng,  a  former  news¬ 
paper  circulation  manager  who  super¬ 
vises  the  program,  said  none  of  the  65 
participants  have  complained  about  cir¬ 
culation  declines. 

Some  critics  contend  that  midtown 
Manhattan  could  have  upgraded  its 
cityscape  without  an  elaborate  program 
that  involved  publishers  relinquishing 
distinctive  solo  stands. 

“So  long  as  they  are  clean  and  main¬ 
tained,  I  think  six  machines  next  to 


Mechanical  vending 

MACHINES  are  being  replaced 
by  various  new  types.  Here  are  the 
types  of  vending  machines: 

♦  Mechanical  rack.  Remains  the 
industry  workhorse  and  probably  still 
accounts  for  90%  of  racks  on  the 
street.  Known  as  the  “honor  box” 
because  it  depends  on  customer  hon¬ 
esty  to  take  only  the  top  paper  in  a 
stack.  Most  sell  for  $250  to  $350. 

♦  Electronic  rack.  Operates  with  bat¬ 
teries,  which  last  a  year  or  two.  Sales 
increasing  steadily  because  they 
accept  a  greater  variety  of  coins, 
including  pennies  and  half  dollars, 
than  mechanical  models.  Some  mod¬ 
els  also  provide  useful  information, 
such  as  the  time  a  truck  driver 
loaded  them,  the  time  they  sold  out 
and  how  many  newspapers  were 
sold  in  15-minute  segments  during  a 
day.  Most  cost  $350  and  up. 

♦  Multi-title  rack.  Has  been  sold  for 
25  years.  It  can  be  designed  to  sell  a 
half  dozen  newspapers,  a  dozen,  or 


each  other  are  quite  attractive,  and  they 
add  to  the  overall  flavor  of  a  city,”  said 
Clyde  Northrop,  president  of  the 
American  Association  of  Independent 
News  Distributors.  His  members 
include  the  company  hired  to  distribute 
to  the  program’s  151  locations. 

Officials  from  other  cities  occasional¬ 
ly  inquire  about  the  program,  which  is 
run  jointly  by  three  business  improve¬ 
ment  districts,  the  Grand  Central  Part¬ 
nership,  34th  Street  Partnership  and  the 
Bryant  Park  Restoration  Corporation. 

“Unless  other  cities  are  willing  to 
invest  the  kind  of  capital  we  have  or 
force  the  papers  to  do  so,  they  will  have 
a  hard  time  having  a  program  as  good  as 
ours,”  said  Andrew  Manshel,  general 
counsel  of  the  business  groups. 

There  is  one  other  possibility. 

Business  leaders  who  oversee  the 
program  know,  of  course,  about  turning 
a  profit.  Down  the  road,  they  have 
hopes  the  city  will  permit  them  to  sell 
advertising  space  on  their  gang  racks. 
“It  will  be  very  lucrative,”  said  Kahng. 
“Millions.” 


Assault 

Continued  from  page  13 

misquote  him.  The  paper  defends  its 
actions  as  aggressive  reporting  of  the 
mayor  and  City  Hall  activities. 


more.The  price  for  custom-built 
models  can  reach  $3500  or  more. 

♦  Drive-in  rack.  A  side-opening 
machine  designed  to  be  used  by  car 
drivers  and  usually  placed  at  a  drive- 
in  fast  food  restaurant,  gas  station, 
drive-in  bank  or  at  the  driveway  exit 
of  an  apartment  complex.  Costs  over 
$325. 

♦  Futuristic  Models.  Various  models 

have  been  developed,  but  are  stalled 
by  prohibitive  cost  or  marketing 
problems.  Jack  Chalabian,  owner  of 
K-Jack  Engineering  Co.  in  Gardena, 
Ca.,  has  built  debit  card  machines 
and  solar-powered  machines.  The 
debit  machines  probably  will  not  be 
marketable  unless  there  were  to  be 
widespread  adoption  of  them,  and 
the  solar-powered  machines  must  be 
supplemented  by  batteries.  Another 
possibility  is  an  electric  plug-in 
model,  but  its  use  would  be  limited 
to  an  indoor  location  near  an  electric 
outlet  and  away  from  rain  and  mois¬ 
ture.  — Joe  Nicholson 


The  mayor  and  a  top  News-Press  edi¬ 
tor  have  met  in  an  attempt  to  resolve 
the  situation,  but  to  no  avail. 

The  mayor  refuses  to  talk  to  News- 
Press  reporters  and  has  even  started,  at 
taxpayer  expense,  his  own  newsletter 
—  in  print  and  on  the  Web  —  to  rebut 
News-Press  stories:  Fort  Myers  Today 
(www.cyberstreet.com/cityf^m/martitle. 
htm).A  lead  article  recently  was  head¬ 
lined,  “News-Press  Manufactures  'Big 
Spending'  Story.”  Another  article  fea¬ 
tures  a  photo  of  the  mayor  and  a  tran¬ 
script  of  his  remarks  at  a  council  meet¬ 
ing,  presented  in  the  format  of  a  news 
story. 

Grady  claims  his  relationship  with  the 
newspaper  soured  after  the  newspaper 
“ignored”  his  re-election  campaign. 

“After  about  five  or  six  months  they 
went  from  ignoring  me  to  torturing 
me,”  said  the  mayor.“I  tried  to  meet  with 
Jacobi  and  he  refused.  I  met  with 
Eberle.” 

Frederick  T.  Jacobi  is  the  publisher  of 
the  newspaper.  Terry  Eberle  is  execu¬ 
tive  editor.  Owned  by  Gannett  Co.,  the 
News-Press  has  a  weekday  circulation 
of  roughly  92,000. 

Grady  said  meetings  with  Eberle 
were  “cordial”  but  didn’t  not  correct 
problems  the  mayor  perceived  in  cover¬ 
age.  “There  always  seemed  to  be  errors 
that  made  me  look  bad,”  he  said. 

Coleman,  Grady’s  attorney,  said  his 
client  “was  an  underdog.  He  succeeded 
in  winning  in  a  runoff  election,  even 
though  the  News-Press  was  against  him 
all  the  way.  Ever  since  he  has  taken  over, 
the  News-Press  has  pretty  much  been 
on  the  opposite  side  of  every  article. 
Their  reporter,  Roger  Williams,  is  not  a 
good  reporter.  Sorry.  All  things  consid¬ 
ered,  the  guy  just  can't  get  it  right,”  said 
Coleman. 

But  Eberle  defends  the  newspaper’s 
coverage  of  the  mayor  as  fair  and  accu¬ 
rate.  He  characterized  Williams  as  “very 
fair.  He  works  hard.  He's  aggressive.  I 
think  he's  an  excellent  reporter.” 

Meanwhile,  city  department  heads 
will  only  talk  to  News-Press  reporters  if 
a  meeting  is  scheduled  so  the  question¬ 
ing  can  be  tape  recorded,  said  Williams. 
“Logistically,  it  slows  reporters  down,” 
he  explained. 

Steve  Geimann,  chairman  of  the 
Society  of  Professional  Journalists’ 
Ethics  Committee,  said,  “Public  officials 
have  a  higher  responsibility  to  the  pub¬ 
lic  to  take  the  heat  that  is  sometimes 
generated  by  press  coverage.  It  seems 
Mayor  Grady's  view  of  the  coverage  is 
that  if  it's  not  favorable,  it's  wrong.  Many 
other  elected  officials.  I'm  sure,  feel  the 
same  way.  None  resort  to  battery  as 
their  response.” 
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FEATURES  AVAILABLE 


_ ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

AUTOMOTIVE 


AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  (jlover  (312) 
649-5464,  Fax:  (31 2)  397-5500. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

ENTERTAINMENT 


SOAP  OPERA  RECAPS/ 
PREVIEWS  WEEKLY 
1  Week  in  Advance  by  AP,  E-mail,  Fax 
Call  (973)  790- 1582 
1  St  4  Weeks  Free! 


_ ENTERTAINMENT _ 

“HOLLYWOOD-BEHIND-THE-SCENES”: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

LA.  Features  SyrKlicote  (800)  959-9977 

FOOD 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  751  -01 68/ Avanti  1 054@aol.com 

HUMOR 

SLIGHTLY  OFF  SUPERMOMI 
Syndicated  columnist  and  speaker 
Deb  Di  Sandro  (847)  639-1 232 

mmm-immmm 

Editor  &  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 


_ MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 
(914)692-4572 
Fax  (914)  692-8311 


_ PET  FEATURES _ 

PET/VETERINARY  Column  &  Cartoon 
1 7  years  in  Lewiston  Aborning  Tribune 
(509)  758-9669orwww.roen.com 

PUZZLES  ~ 

BRAINSOUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)766-7617 


_ RELIGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)257-4972 

SENIOR 

THIS  SIDE  OF  60.  600-word  motiva¬ 
tional  weekly  column  by  award¬ 
winning  healthcare  writer  Marie 
Snider.  Proven  product  -  5  years  --  60 
papers.  Samples/Rates:  Voice:  (316) 
283-2309.  Fax:  (31 6)  284-0500. 

SPORTS 

AWESOME  Baseball  Column  Avail¬ 
able!  Grab  New  Readers!  Low  Rates! 
(41 5)  441 -1265  or 

www.thehotcomer.com 


_ WISDOLOGY _ 

A  UNIQUE,  new  thought,  inspiratiorKil, 
spiritual,  religious  weekly  column. 

4  weeks  free.  Fax  (21 2)  41 4-0297. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(561)368-4352 
1 23  NW  13th  St,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.  BOUTHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


CASH  OUT.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMK.  Est.  1 983,  (61 4)  889-9747. 


DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 

DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dalles,  TX  75240 
(972)960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymon<i,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  3608 1 
(334)566-7198 
Fax  (334)  566-01 70 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


NEWSPAPER  BROKERS 

MEL  HODEa  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(21 4)  265-9300  Fax  (214)  369-6496 


THOMAS  C.  BOUTHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 


35  YEARS,  Southeast  Florida.  Loyal 
readership,  solid  reporting,  needs 
aggressive  sales  management.  Gross¬ 
ing  $400K.  Reply  (954)  427-3718, 
341 1  NW  55  Street,  Fort  Lauderdale, 
FL  33309. 


NEWSPAPERS  FOR  SALE 

CALIFORNIA:  Nice  paid  weekly  news¬ 
paper,  revenues  of  $1.4  million,  good 
cash  flow,  stand  alone  property. 
MIDWEST:  Daily  newspaper  plus  twice 
weekly,  building,  Goss  web,  revenues 
of  $500,000,'  owner  may  finance. 
TEXAS:  Niche  publications,  high  qual¬ 
ity,  revenues  of  $1.3  million,  strong 
growth. 

Weeklies,  shoppers  niche  products  in 
OR,  CA,  Ml,  MT,  PA,  a,  CO,  KS,  SE 
BOUTHO-CRIBB  &  ASSOCIATES 
John  Cribb  (406)  586-6621 


FLORIDA:  Major  metro  community 
monthly  $495,000;  Gulf  shopper  and 
real  estate  $150,000;  COLORADO: 
Weekly  $150,000;  Weekly  and 
shopper  $224,000.  Mayo  Communi- 
cotions,(813)971-2061. _ 

MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  hove  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
_ (512)476-3950 _ 

NATIONAL  award  winning  California 
coastal  community  newspaper  for  sale. 
Fabulous  demographic  profile  places  it 
among  California's  best.  Multi-million 
dollar  homes  with  income  and  asset 
levels  to  match  in  this  highly  sought 
after  advertiser  market.  Outstanding 
staff.  Ideal  acquisition  for  aggressive 
operator  or  smart  group  desiring  to 
add  a  very  special  property  to  it's 
portfolio.  Please  reply  to  Box  08454, 
Editor  &  Publisher. 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

JoluiTCmb 

Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

£st3blish0^  In  1923  At\c  coc  ccos 

1  Annette  Park  Drive,  Bozeman,  4Ub-Oob-bb^l 

MT  5971 5  e-nrtail :  jeribb^imt  net  Fax  406-586-6774 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aqgressively  seeking  newspapers  and 
oiner  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  153  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone;  (417)451-1520 


FAX  your  ad  to 
212  ♦929  41259 


NEWSPAPERS  WANTED 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


PUBUCATIONS  FOR  SALE 


Ml  -  SOUTHEAST.  Solid  shopper  oper¬ 
ation.  Perfect  situation  for  ad  “go- 
getter”.  Larry  Grimes,  W.B.  Grimes 
Co.  (301)540-0636. 


PUBUCATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Best  cash  offer 
over  $85,000.  Call  George  Hulseman, 
(541)482-2037. 


FL,TN,SC,OH,WV... 
Opportunity  is  Knocking!  We  presently 
have  several  ideal  owner-operator 
situations.  Partial  owner  financing 
available.  All  solid  markets. 

Contact:  Wren  Barnett, 

W.B.  Grimes  Co.  (704)  698-0021 


NEW  HAMPSHIRE  -  Small,  long  estab¬ 
lished  weekly  in  beautiful  New  Eng¬ 
land  setting.  Contact:  Tom  Sexton, 
W.B.  Grimes  Co.  (617)  929-8487. 


PUBUCATIONS  FOR  SALE 


ONE  OF  A  KIND! 

Commercial  real  estate  related  pub¬ 
lication  in  major  market.  Unique  con¬ 
cept  produces  44%  cash  flow.  Revenue 
pushing  $500,000.  Plan  in  place  for 
major  expansion  into  several  other 
markets.  Rickenbacher  Media.  Phone: 
(21 4)  265-9300,  fax  (21 4)  369-6496. 


TRADE  MAGAZINES  -  Two  outstand¬ 
ing  national  turn-around  situations. 
Strong  market  niches.  Well  established 
products.  Ideal  for  sales-oriented 
owner-operator.  Contact  Larry  Grimes, 
W.B.  Grimes  Co.  (301 )  540-0636. 


Editor  &  Publisher!  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKR<X>M 


SQUeeze  Lenses 
Herb  Cadbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


BROADSHEET  LASERWRITERS  -  Two 
Graphic  Enterprises  full  page  Laser¬ 
Writers.  Prosetter  1 000  with  ECRM  RIP 
on  a  Pentium  Platform.  Only  1  1/2 
years  old.  Originally  $56,000,  now 
$18,500.  Also,  four-year  old  Page 
Scan  3  Plus,  $5,000.  Call  John  Elchert, 
(906)482-1500. 


7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 

Call  Andrew  (903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MUUER  MARTINI 
Stitcher /Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


MAILRODM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILRCXJM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  362-8888 
Fax:  (913)  362-8901 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


FERAG  EQUIPMENT 


EQUIPMENT 


QUASIITV  ASKIWG  PRICE 

available  per  system 

INSERTING  DRUMS  Ul  $200,000 

(3  VPi-w,  Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

ot  3  Stackers 


|10)  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  865-5003 


INIAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
www.inlandnews.com 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOliAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-58 1 7  Fax  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSVYER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
www.metro-news.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.ci  rculation .  net 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


NEWSPAPER  EXECUTIVE  SEARCH  j  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’ 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


CIRCULATION  SERVICES 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


MASTERCARDMSA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CAlilNG 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES 


WE'LL  MANAGE  YOUR  CALL  CENTER 

Not  happy  with  your  in  house 
telemarketing  operation?  Invested  in  a 
dialer  that's  not  giving  you  the  results 
you  wanted?  TeleService  Technologies, 
Inc.,  one  of  America's  premiere  news¬ 
paper  subscription  companies,  will 
operate  your  phoneroom  on  a  man¬ 
agement  contract.  With  more  efficiency 
and  better  productivity  we  eliminate  the 
hassle,  expenses  and  minutia.  Call  Bob 
Bobber,  president,  TeleService  Techno¬ 
logies,  Inc.,  at  (888)  TST-Sell  or  visit  our 
w»site 

www.teleservicetech.com 
We  make  every  call  count! 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http:/ /www.fakebrains.com/scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEORICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O  Box  1952 
Albuquerque,  NM  871 03 


PRESSRCX>M  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiONI 
30  Years  experience! 
PRESSRCXDM  CLEANERS 
CALL  TOa  FREE  (800)  657-21 1 0 


Call  us  about  our 
low  contract  rates! 
(212)  675-4380  ext.  171, 173 


HELP  WANTED 


ADMINISTRATIVE 


E.W.  SCRIPPS 

SCHOOL  OF  XXJRNAUSM 

Visiting  Professorship  in  Print  Journal¬ 
ism  (or  1 998-99  academic  year.  Teach 
2  courses  per  quarter  and  contribute  to 
graduate  program;  opportunities  in 
other  sequences  as  well.  Appropriate 
professional  experience  a  must; 
master's  required.  Applicant  review 
begins  April  15,  1998.  Send  letter, 
resume,  and  3  references  to  Dan  Riffe, 
E.W.  Scripps  School  of  Journalism, 
Ohio  University,  Athens,  OH  45701 . 
Ohio  University  is  an  AA/EO/ADA 
employer,  and  encourages  women  and 
minorities  to  apply.  Visit  our  website: 
www.scripps.ohiou.edu 


ACCOUNTING 


INDEPENDENTLY  OWNED  Pacific 
Northwest  daily,  25,000  circulation,  is 
looking  for  a  business  manager.  Expe¬ 
rience  with  accounting,  financials, 
general  ledger,  accounts  receivable, 
payables,  collections  ond  managing 
office  stoff  essential.  Trustworthiness 
will  be  critical  to  our  hiring  decision. 
Computer  management  part  of  job. 
Customer  skills,  comfort  with  personal 
computers,  knowledge  of  tax,  credit 
and  related  laws  important.  Our  busi¬ 
ness  manager  is  responsible  for 
accounting  functions  for  several 
divisions.  Competitive  salary,  bonus 
and  benefits.  Please  send  resume, 
detailed  references  with  cover  letter.  E- 
mail  applications  acceptable.  Ted  M. 
Natt,  publisher.  The  Daily  News,  P.O. 
Box  1 89,  Longview,  WA  98632. 

E-mail:  tednatt@tdn.com 

ADMINISTRATIVE 

CAREER  OPPORTUNITIES 
PUBUSHER/ADVERTISING  DIREaOR 
Growing  newspaper  group  seeks  prov¬ 
en  marketing  executives  for  expand¬ 
ing  market  opportunities  in  the  role  of 
Publisher  or  Advertising  Director. 
Managing  multiple  locations  within  a 
pod  system  and  a  progressive  team 
oriented  style  a  must  for  any  successful 
candidate.  Respond  to  Box  08468, 
Editor  &  Publisher. 


PUBUSHER/EDITOR 

Recent  career  opportunity  available  (or 
candidates  who  nave  a  proven  career 
as  an  executive  editar  possessing  a 
team  oriented  management  style  and 
who  energize  the  communities  they 
serve.  J.O.A.  position  reporting  to  the 
majority  partner.  Respond  to  Box 
08^9,  Editor  &  Publisher. 

PUBUSHER 

New  up  and  running  bi-weekly  busi¬ 
ness  journal  in  the  nation's  hottest 
growth  corridor  needs  a  person  who 
knows  the  publishing  ropes  to  expand 
on  its  success.  Should  have  good  busi¬ 
ness  sense,  management  and  motiva¬ 
tional  skills.  Community  relations  are 
important.  The  opportunity  to  succeed 
is  prime.  Send  resume  to  Publisher, 
427  Henderson  Road,  Greenville,  SC 
:  29607. 


To  replace  a  publisher  moving  to  a 
larger  paper,  we  are  looking  for  a 
creative,  Web-sawy,  hands-on  pub¬ 
lisher  for  our  Norwalk  (Ohio)  Reflector, 
a  9,000-circulation  daily  in  a  county 
seat  of  1 8,000  in  north  central  Ohio. 
We  are  a  family-owned  group  that 
gives  its  publishers  plenty  a(  running 
room.  The  Reflector  contends  with 
fierce  competition  (or  both  news  and 
advertising.  Applicants  should  have 
newspaper  managerial  experience,  be 
computer  and  Web-literate,  and  have 
a  strong  sense  about  a  small  daily's 
role  in  the  community.  We  have  just 
kicked  off  an  extensive  community  and 
regional  Web  operation  with  sister 
newspaper  the  Sandusky  Register, 
located  12  miles  north  of  Norwalk. 
Write  or  FAX  (please,  don't  call)  with 
resume/references  to  David  Rau, 
chairman,  Reflector-Herald,  Inc.,  537 
E.  Center  Street,  Suite  201,  Kingsport, 
TN  37660.  FAX:  (423)  392-4627. 

An  Equal  Opportunity  Employer 

The  great  virtue  of  man  lies  in  his  ability  to 
correct  his  mistakes  and  to  continually 
make  a  new  man  of  himself. 

Wang  Yang  Ming 


ADVERTISING 


ACCOUNT  EXECUTIVES  -  The  Prin¬ 
ceton  Packet,  Inc.,  a  group  of  award 
winning  community  newspapers  seeks 
career-oriented  sales  professionals  to 
maintain  existing  and  develop  new 
retail  clients.  Prafessional  presentation 
skills,  self  motivation,  confidence  and 
the  ability  to  work  well  under  deadline 
pressure  in  this  fast  paced  environment 
are  essential.  Must  have  car  and  valid 
driver's  license.  Send  resume  and 
salary  history  to  The  Princeton  Packet, 
Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resources  or 
fax  to  (609)  921 -8648. 


ADVERTISING  ACCOUNT  MANAGER 

THE  COMMERCIAL  APPEAL,  a  leader 
in  the  E.W.  Scripps  company,  has  an 
opening  for  a  Retail  Territory  Sales 
Manager.  This  is  an  exceptional 
opportunity  for  a  creative  manager  to 
lead  a  staff  and  to  grow  revenue  in  our 
expanding  market.  Memphis,  home  of 
the  blues  (and  Elvis),  has  large  city 
amenities,  with  small  town  living  within 
minutes.  We  offer  competitive  salary, 
bonus,  excellent  benefits  and  a  good 
work  environment.  If  you  are  interested 
in  being  part  of  our  team,  and  have  a 
proven  track  record  in  sales/sales 
management,  send  resume  to  Linda 
Steen,  employment  manager,  495 
Union  Avenue,  Memphis,  TN  38103. 

ADVERTISING  DIRECTOR  -  The  Union, 
a  great  paper,  with  a  great  staff  in  a 
beautiful  place,  has  an  immediate 
opening  for  an  ad  director.  The  Union 
is  a  1 6,000,  6-day,  afternoon  paper  in 
the  northern  foothills  of  the  Sierra 
Nevada.  If  you're  currently  an  advertis¬ 
ing  manager  in  search  of  bigger 
responsibilities  and  career  growth,  this 
might  be  the  opportunity  you're  look¬ 
ing  for.  You'll  be  proud  to  represent 
The  Union  and  guide  it's  staff,  and 
you'll  enjoy  an  address  that  will  be  the 
envy  of  everyone  you  know.  I  am  most 
interested  in  hearing  from  candidates 
who  currently  manage  advertising 
sales  staffs.  Please  send  a  letter  about 
yourself  and  a  resume  to  John  Walker, 
publisher.  The  Union,  1 1 464  Sutton 
Way,  Grass  Valley,  CA  95945. 

E-mail:  johnw@theunion.com 


ADVERTISING 


ADVERTISING  DIREaOR 
Twenty-two  thousand  circulation  daily 
in  Zone  4  seeking  an  aggressive, 
career  oriented  individual  who  can 
take  us  to  the  next  level.  We  currently 
have  aver  80%  of  the  print  market  but 
with  work  could  have  it  all.  Dream  job 
for  the  right  manager.  Solid  staff,  good 
numbers,  award  winning  product  but 
leaving  too  many  dollars  on  the  table 
in  a  captive  market.  Last  piece  of  our 
puzzle  is  Ad  Director  with  vision  and 
drive.  Send  resume  to  Box  08457, 
Editor  &  Publisher. 


ADVERTISING  SALES  DIREaOR 
We  need  someone  who  will  lead  us  to 
the  next  level  of  success.  What's  in  it 
for  you?  —  The  opportunity  to  moke  a 
difference  and  be  part  of  a  dynamic, 
entrepreneurial  team.  Competitive,  5- 
state  weekly  seeks  on  experienced, 
creative  leader  who  thinks  strategically, 
can  manage  and  motivate  and  at  the 
same  time  deliver  value  to  clients. 

Must  be  energetic,  well  organized  and 
great  sales  coach.  We  value  initiative, 
honesty  and  family  plus  offer  salary, 
incentive  plan  and  benefits.  Send 
resume  and  references  to  AG  Journal 
Publisher,  P.O.  Box  364,  Rocky  Ford, 
CO  81067. 

ADVERTISING  SALES  EXECLJTIVE 

MSN,  a  national  newspaper  sales  and 
marketing  company  offers  outstanding 
growth  opportunity  in  NY  office. 
Competitive  salary  plus  commission. 

•3-t  years  newspaper/ print  ad  sales 
experierKe 

•Knowledge  of  National  advertisers  in 
New  York  metro  orea  preferred 

•Client/ Agency,  Advertising,  Market¬ 
ing,  or  Media  Experience  a  plus 

•A  positive,  resourceful,  determined 
attitude  a  must 

Send  or  (ax  resume  to: 

Attention:  Eastern  Sales  Manager 
Metropolitan  Sunday  Newspapers  IrK. 

1 0  East  38th  Street 
New  York,  NY  1 001 6 
i  or  Fax  (21 2)  779-9795 
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ADVERTISING 


_ ADVERTISING _ 

ASSISTANT  MANAGER 

Michigan  publishing  group  creating 
position  of  assistant  sales  manager. 
Weekly  newspaper,  specialty  pub¬ 
lications  and  magazines.  Looking  for 
high-energy  professional  sales  re¬ 
presentative  who  is  ready  to  move 
into  management.  Position  includes 
both  back-up  management  and  key 
account  sales.  Resume  to  David  Hohen- 
dorf,  SCN  Communications  Group, 
Box  232,  Union  Lake,  Ml  48387. 


CLASSIFIED  ADVERTISING 
INSIDE  SALES  MANAGER 

Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  group,  has  an 
opportunity  for  an  energetic  and 
enthusiastic  advertising  professional  to 
join  their  Classified  Management 
Team.  This  position  reports  directly  to 
the  Classified  Advertising  Manager. 

This  position  requires  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  com¬ 
petitive  market,  proven  management 
ability  in  motivating  and  developing  a 
diverse  sales  staff,  and  strong  lead¬ 
ership  skills  among  other  category 
managers  in  the  Classified  department. 
The  id^l  candidate  will  have  a  news¬ 
paper  background  with  general  know¬ 
ledge  of  classified  advertising  and  a 
specific  knowledge  of  inside  sales  and 
telemarketing.  Excellent  salary,  bonus, 
and  benefits  package. 

Please  send  resume,  references,  and 
salary  history  to: 

Tim  Anderson 
Cox  Ohio  Publishing 
45  South  Ludlow 
Dayton,  OH  45402 


CLASSIFIED  ADVERTISING  MANAGER 

Are  you  a  people-oriented  manager 
who  can  lead  and  motivate  a 
diversified  sales  team?  Do  you  have 
experience  with  initiating  creative 
strategies  to  generate  new  business? 
Do  you  enjoy  working  in  a  fast-paced, 
competitive  environment?  If  so,  we'd 
like  to  hear  from  you. 

We're  a  large  daily  newspaper  in 
Zone  9  seeking  an  advertising  pro¬ 
fessional  with  a  proven  track  record  in 
all  aspects  of  Classified  management: 
phone  room,  telemarketing,  and  out¬ 
side  sales.  Strong  communication, 
organizational  and  analytical  skills  are 
a  must. 

Competitive  salary  and  benefits.  Send 
resumes  with  salary  requirements  to 
Box  08455,  Editor  &  Publisner. 


DISPLAY  ADVERTISING  REP 
Free  Paper  Publisher,  a  monthly  pub¬ 
lication  of  The  Editor  &  Publisher  (lom- 
pany  is  hiring  a  Display  Advertising 
Representative.  Minimum  of  1  -2  years 
print  advertising  sales  experience. 
Includes  travel,  salary,  commission  and 
benefits.  Please  fax  resume  to  Dennis 
O'Neill,  VP  Sales  at  (2 1 2)  929- 1 259. 

52  Editor  &  Publisher 


CO-OP  ADVERTISING  sales  pro¬ 
fessional.  The  New  York  Press  Associa¬ 
tion  has  an  immediate  opening  for  an 
experienced,  sales-driven  newspaper 
advertising  professional,  with  an 
extensive  co-op  advertising  back¬ 
ground.  Exceptional  sales  skills  and 
ability  to  represent  New  York's  598 
weekly  community  newspapers  to 
manufacturers,  advertising  agencies 
and  major  advertising  clients,  generat¬ 
ing  statewide  and  national  co-op 
advertising  programs.  Work  with 
newspaper  ad  managers  to  coordinate 
and  cultivate  locally  sold  co-op 
schedules.  Must  be  highly  motivated, 
and  able  to  think  strategically  to  iden¬ 
tify  prospects;  develop,  sell  and 
coordinate  programs. 

Join  our  enthusiastic  and  energetic 
team.  New  York's  Capital  Region 
offers  a  wonderful  quality  of  life,  NYPA 
offers  an  excellent  compensation  and 
benefits  package  including  a  401  (k) 
plan.  Apply  before  April  6  to  Executive 
Director,  NYPA,  1681  Western  Ave¬ 
nue,  Albany,  NY  12203-4305  or  E- 
mail:  nypamkr@worldnet.alt.net 

DIREaOROF 
SALES  AND  MARKETING 

Homestead  Publishing  Co.,  a  Times  Mir¬ 
ror  Company,  is  seeking  a  highly 
motivated  professional  with  proven 
management  and  marketing  skills  to 
lead  our  advertising,  classified  and 
marketing  teams.  We  are  a  group  of 
weeklies  (community  newspapers  and 
TMC  products)  that  are  in  need  of  a 
candidate  with  creativity  and 
enthusiasm.  We  offer  a  competitive 
salary  package,  plus  benefits,  includ¬ 
ing  a  401  (k)  plan.  Please  send  your 
resume  and  salary  requirements  to  Jim 
Quimby,  P.O.  Box  189,  Bel  Air,  MD 
21014. 


_ ADVERTISING _ 

CLASSIFIED  SALES  MANAGER 

Daily  newspaper  in  Zone  6  has  an 
opportunity  for  an  aggressive  classified 
sales  manager.  We  are  looking  for  an 
exceptional  manager  with  communica¬ 
tion  and  telemarketing  skills.  This  open¬ 
ing  offers  unlimited  growth  potential 
for  the  right  person. 

This  is  a  full-time  position  with  an 
attractive  benefits  package.  Quarterly 
and  yeady  bonuses  are  offered. 

Please  send  resume  and  salary  require¬ 
ments  to: 

News  Leader,  Inc. 

Attn:  E.C.  Gensheimer 
P.O.  Box  1999 
Sulphur,  LA  70664 


DISPLAY  ADVERTISING  MANAGER 

The  Burlington  County  Times,  a  5-day/ 
Sunday  newspaper  with  45,000 
circulation,  published  in  a  rural.  New 
Jersey  setting,  has  an  opening  for  a  dis¬ 
play  advertising  manager. 

Our  new  display  advertising  manager 
will  be  a  high-energy,  creative  leader 
with  a  strong  sales  background.  Our 
highly  competitive  marketplace  will 
present  significant  challenges,  as  our 
newspaper  rebuilds  in  a  marketplace 
that  is  experiencing  renewed  growth. 

Prior  outside  sales  experience  required, 
(classified  and/or  retail).  Four  year  col¬ 
lege  degree  preferred.  Strong  market¬ 
ing  skills  and  basic  computer  skills 
required. 

Fax  or  send  resume  to  Lynn  Orr,  ad 
director,  Burlington  County  Times, 
4284  Route  1 30  N.,  Willingboro,  NJ 
08046.  Fax:  (609)  877-2706. 

All  responses  will  be  held  in  strict  con¬ 
fidence. 


ADVERTISING 


ADVERTISING 


Chicago  Sun-Times 

NATIONAL  SALES  EXECUTIVES 

The  Chicago  Sun-Times  is  seeking  highly  successful  sales 
executives  to  join  our  dynamic,  high  energy  sales  team  in  New 
York.  The  successful  candidates  will  be  responsible  for 
generating  business  in  the  National,  Retail,  and  Classified 
categories. 

A  minimum  of  two  years  of  national  or  major  account  advertising 
sales  experience  or  previous  experience  with  an  ad  agency  or 
advertising  client,  and  a  proven  track  record  of  sales  achievement 
are  required.  Excellent  written  and  verbal  communication  skills 
are  a  must.  Solid  computer  skills  are  also  required. 

Please  send  resume  and  salary  history  in  confidence  Attn: 
Display  Sales  Manager,  The  Chicago  Sun-Times,  40 1  N.  Wabash 
Avenue,  Chicago,  Illinois  606 1 1 ,  Fax:  (3 1 2)  32 1  -9655. 

We  are  an  Equal  Opportunity  Employer 


http://www.mediainfo.com 


_ ADVERTISING _ 

MAJOR  ACCOUNTS  MANAGER  & 
ADVERTISING  SALES  MANAGER 

The  Times  Herald-Record,  a  Dow  Jones 
Fortune  500  Company,  is  seeking  high 
energy  leaders  with  can  do  attitudes 
and  unlimited  growth  potential. 

MAJOR  ACCOUNTS  MANAGER:  Will 
be  responsible  for  maximizing  revenue 
from  a  list  of  our  largest  and  most  val¬ 
uable  advertisers.  Must  demonstrate  a 
successful  track  record  in  media  sales, 
extensive  market  knowledge  and  a 
superlative  communication  ability.  Will 
be  required  to  develop  and  deliver 
formal  advertising/marketing  pres¬ 
entations  which  meet  both  customer 
and  company  needs.  The  ability  to 
work  with  market  research,  data  bases 
and  retail  sales  requirements  is  essential. 
Must  be  comfortable  in  a  competitive 
media  environment  in  addition  to  sell¬ 
ing  and  servicing  a  list  of  major 
accounts.  This  key  manager  will  serve 
as  the  leader  of  an  advertising  team 
that  consists  of  other  sales  and 
coordinator  personnel. 

ADVERTISING  SALES  MANAGER:  A 
proven  record  of  success,  preference  in 
advertising  sales  or  retail  industry. 
Needed  to  train,  coach,  and  measure 
performance  of  a  fast  paced  sales 
department.  Right  individual  will  have 
a  minimum  of  3  years  sales  super¬ 
visory/management  experience,  bottom 
line  focus,  and  the  ability  to  grow  a 
team  of  aggressive  achievers.  Com¬ 
petitive  salary  and  excellent  bene¬ 
fits.  Send  resume  and  salary  require¬ 
ments  to  Times  Herald-Record,  Human 
Resources  Department,  40  Mulberry 
Street,  P.O.  Box  2046,  Middletown, 
NY  10940. 

Equal  Opportunity  Employer 


OUTSIDE  ADVERTISING 
SALES  EXECUTIVE  TRAVEL  &  RESORTS 

NJ's  largest  newspaper  seeks  an  out¬ 
standing  addition  to  our  National 
Advertising  team!  Excellent  opportunity 
for  a  goal-oriented,  self-starter  seeking 
a  challenge  and  a  solid  company  to 
build  a  rewarding  career!  Must  be  a 
seasoned  professional  with  excellent 
communication  skills;  knowledge  of 
travel  industry  and  2-3  years  newspa¬ 
per  sales  experience  a  plus.  Duties  will 
include  maintenance  of  existing 
account  base  as  well  as  development 
of  new  business  within  the  travel 
category.  Competitive  salary  plus  com¬ 
mission,  car  allowance,  and  excellent 
benefits. 

If  this  type  of  challenge  interests  you, 
please  send  your  cover  letter  with 
resume  and  salary  requirements  to: 

The  Star-Ledger 
Human  Resources  Department 
One  Star  Ledger  Plaza 
Newark,  NJ  071 02 
FAX:  (973)643-4641 

The  Star-Ledger  is  an 
Equal  Opportunity  Employer  A/A 


Some  things  have  to  be  believed  to  be 
seen 

Ralph  Hodgson 

March  28, 1998 
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HELP  WANTED 


_ ADVERTISING _ 

OUTSIDE  SALES 
RETAIL  FOOD  ADVERTISING 

The  Oregonian,  Portland,  OR  has  a 
key  opening  for  on  outside  soles 
representative  in  the  General  Advertis¬ 
ing  Department.  Part  of  the  Newhouse 
Newspaper  Group,  The  Oregonian  is 
the  largest  daily  newspaper  in  the 
Pacific  Northwest  and  serves  a  pre¬ 
mier,  expanding  growth  market  with 
daily  circulation  or  349,1 93  and  Sun¬ 
day  circulation  of  445,293. 

Candidates  will  have  minimum  four 
years  of  newspaper  outside  sales  expe¬ 
rience.  Major  Account  or  retail  food 
experience  is  preferred.  Requires 
excellent  communication,  negotiation, 
customer  service,  formal  presentation 
and  proven  selling  skills. 

Competitive  salary,  bonus,  excellent 
benefits.  Mail  cover  letter,  resume  and 
references  to: 

Employment  Manager 
Human  Resources  Department 

THE  OREGONIAN 

1 320  SW  Broadway 

Portland,  OR  97201 
Application  Deadline:  April  1 0, 1 998 
_ EOE _ 

RETAIL  ADVERTISING  MANAGER 

Seeking  a  highly  motivated  pro¬ 
fessional  with  management  and  market¬ 
ing  skills  for  our  daily  and  several 
weeklies  in  Zone  2.  Successful  candi¬ 
date  will  have  the  opportunity  to 
grow  with  the  Company.  We  are 
expanding  our  market  and  acquiring 
other  properties.  Interested?  Send 
resume,  with  cover  letter  detailing 
qualifications,  successes  and  salary  his¬ 
tory  to  Box  08465,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 

The  Press-Telegram,  a  MediaNews 
newspaper  of  over  1 00,000  circulation 
in  Long  Beach,  California,  has  an 
immediate  opening  for  an  experienced 
advertising  professional.  We're  seek¬ 
ing  a  dynamic,  highly  motivated  leader 
to  manage  aur  Local  Retail  Depart¬ 
ment.  The  qualified  candidate  must 
have  a  proven  track  record  in  advertis¬ 
ing  sales  management  (newspaper 
retail  and  classified  experience  pre¬ 
ferred);  excellent  written  and  oral 
communication  skills;  and  the  ability  to 
develop  and  motivate  a  sales  and 
managerial  staff. 

We  are  looking  for  a  creative  individ¬ 
ual  who  has  demonstrated  success  at 
implementing  innovative  strategies  for 
growth  in  a  competitive  market. 
Responsibilities  include  identifying 
trends  and  changes  in  the  marketplace 
and  initiating  relevant  new  product 
and  pricing  programs  to  increase 
revenue  and  market  share. 

We  offer  a  competitive  compensation 
and  benefits  package.  Send/fax 
resume  with  cover  letter,  salary  history 
and  references  to  Bob  Gray,  advertis¬ 
ing  director,  Press-Telegram,  604  Pine 
Avenue,  Long  Beach,  CA  90844  or 
Fax:  (562)435-5415. 


_ ADVERTISING _ 

THE  SYRACUSE  NEWSPAPERS  is  look¬ 
ing  for  an  ADVERTISING  SERVICE 
MANAGER  to  direct  a  high-tech, 
creative  department  of  16  people  at 
Central  New  York's  largest  news 
medium.  Main  responsibilities  include 
supervision  over  creative,  ad  prod¬ 
uction,  electronic  ad  pagination  staffs 
and  processes,  as  well  as  dispatch 
staff.  Successful  candidate  will  have 
good  interpersonal  skills;  knowledge  or 
experience  working  with  or  within  an 
art  department;  management  experi¬ 
ence;  and  four-year  degree.  Macintosh 
software  experience  and  hardware 
knowledge  required.  Harris  pagination 
software,  or  experience  with  electronic 
ad  flow  a  plus.  The  Syracuse  Newspa¬ 
pers  offers  an  excellent  salary  and 
benefits  package,  including  paid 
medical,  dental  and  eyewear  cov¬ 
erage.  Located  at  the  crossroads  of 
upstate  New  York,  Syracuse  is  sur¬ 
rounded  by  the  beautiful  Fingerlakes, 
Thousand  Islands,  Adirondack  Moun¬ 
tains  and  is  less  than  a  day's  drive  to 
New  York  City,  Boston,  Philadelphia, 
Toronto  and  other  northeast  metro 
areas.  Enjoy  the  four  seasons  as  well 
as  affordable  housing,  great  schools, 
and  abundant  cultural,  art  and  sports 
activities.  Send  resume  to: 

The  Syracuse  Newspapers 
Ad#100 
P.O.Box  49 15 
Syracuse,  NY  13221 


THOMSON  NORTH  GEORGIA/East 
Tennessee  is  seeking  a  highly 
motivated  professional  with  proven 
management  and  marketing  pres¬ 
entation  skills  to  lead  our  advertising 
team.  The  Dalton  Daily  Citizen-News  is 
a  1 4,500,  7-day,  morning  newspaper 
located  in  beautiful  Northwest  Georgia 
only  30  minutes  from  Chattanooga 
and  90  miles  north  of  Atlanta.  This  is  a 
thriving  area  with  schools  rated  in  the 
Top  10  in  Georgia  and  expected  to 
reach  Metropolitan  Statistical  Area 
within  the  next  two  years. 

The  ideal  candidate  must  have  strong, 
competitive  retail  advertising  sales 
knowledge  and  experience  in  selling 
and  marketing  a  portfolio  of  products 
to  local  retailers.  Must  have  excellent 
communication  skills,  and  be  able  to 
train,  lead  and  motivate  a  proven 
high-caliber  sales  team  with  enthusiasm 
and  excitement. 

We  offer  on  extremely  competitive  com¬ 
pensation  plan  which  includes  salary, 
commission,  401  (k),  retirement  plan, 
vacation  and  comprehensive  insurance 
benefits.  If  you  are  looking  for  an 
excellent  career  opportunity,  please 
send  a  cover  letter  with  your  resume 
explaining  why  you  are  the  right 
person  for  the  job  to  Richard  D.  Brown, 
vp  sales/marketing,  Thomson  North 
Georgia  Strategic  Marketing  Group, 
110  South  Pentz  Street,  Dalton,  GA 
30720  or  fax  to  (706)  279-3797. 


_ ART/GRAPHICS _ 

ABILENE  REPORTER-NEWS 
TALENTED  COPY  EDITOR/DESIGNER 
who  can  make  stories  better  through 
editing  and  make  them  appealing 
through  compelling  design  sought.  Suc¬ 
cessful  candidate  will  be  able  to  work 
quickly  and  accurately,  hove  superior 
word  skills  and  be  able  to  produce 
attractive,  inviting  pages. 

SKILLED  GRAPHICS  ARTIST  who  can 
help  move  design  and  presentation 
forward  needed.  Successful  candidate 
will  be  able  to  produce  a  wide  range 
of  appealing  graphic  elements  from 
teasers  and  maps  to  complex  info¬ 
graphics.  Artist  who  con  visualize 
graphics  from  the  written  word, 
develop  own  ideas  and  use  a  variety  of 
approaches.  Must  be  a  self-starter  but 
also  must  be  able  to  work  well  with 
others. 

Ability  to  meet  deadlines,  juggle  multi¬ 
ple  tasks  and  handle  pressure  well  is 
essential.  Knowledge  of  Adobe  Illus¬ 
trator,  Freehand  and  QuarkXPress  a 
plus. 

Send  letter,  resume,  samples,  references 
ta  James  H.  Denley,  editor,  Abilene 
Reporter-News,  101  Cypress  Street, 
Abilene,  TX  79601. 

Fax  (91 5)  670-5242 

E-mail:  denleyj@abinews.com 


I _ CIRCULATION _ 

!  CIRCULATION  DIREaOR 
:  Growing,  24,000  daily  newspaper  in 
I  Southern  Idaho  seeks  a  progressive 
:  “can-do"  manager  to  lead  its  circula- 
:  tion  department. 

I  Candidates  should  have  experience  in 
;  growing  circulation,  managing  people 
:  and  independent  management  of  the 
:  department.  You'll  know  promotion, 

I  service,  accounting,  mailroom  opero- 
I  tions,  single-copy  soles  and  zoning. 

;  Your  attitude  will  be  positive,  your 
:  management  style,  congenial. 

:  The  Times-News  is  located  in  an  out- 
1  standing  community  with  a  high  quality 
:  of  life,  moderate  cost-of-living,  low 
•  crime  and  close  access  to  some  of  the 
:  best  recreation  in  the  Intermountain 
:  West. 

:  You'll  join  a  team  of  professional  man- 
;  agers  putting  out  one  of  the  best  mid- 

■  size  dailies  in  the  region.  Unlike  many 
:  dailies.  The  Times-News  has  experi- 
:  enced  healthy  circulation  growth  in 
:  recent  years,  with  more  projected. 
I  Send  applications  including  resumes, 
:  references,  cover  letter  to  Allen  Wilson, 
I  business  manager.  The  Times-News, 
I  P.O.  Box  548,  Twin  Falls,  ID  83303. 

■  You  may  fax  your  resume  to  (208) 
!  733-3727. 


CIRCULATION  DIREaOR 


NEWS  ART  DIREaOR 

Supervise  9-person  department  at 
160,000  daily,  220,000  Sunday 
circulation  paper.  We've  won  scores  of 
art/design  awards,  including  “World's 
Best  Designed”  in  1997.  We  want  to 
maintain  our  standards,  push  into  the 
future.  $90  million  printing  facility 
under  construction. 

Apply  to  John  Thomson,  deputy  manag¬ 
ing  editor,  Dayton  Daily  News,  45  S. 
Ludlow  Street,  Dayton,  OH  45402. 

ARTIST/PAGE  DESIGNER 

Page  design,  illustration  and  informa¬ 
tional  graphics  all  work  equally  well  as 
the  principal  skill  for  the  person  in  this 
position. 

Apply  to  John  Thomson,  deputy  manag¬ 
ing  editor,  Dayton  Daily  News,  45  S. 
Ludlow  Street,  Dayton,  OH  45402. 


_ CIRCULATION _ 

ACCOUNT  MANAGERS  AND  CREW 
LEADERS:  To  run  door  crews  for  Sacra¬ 
mento's  major  newspaper.  Call  Terry 
Poor  at  Bravo  Newspaper  Marketing 
(888)857-4412 

CIRCULATION  MANAGER  —  The 
Union,  a  fine  newspaper  serving  the 
northern  foothills  of  the  Sierra  Nevada, 
is  accepting  resumes  for  the  position  of 
circulation  manager.  If  you're  market¬ 
ing-oriented,  think  you  know  what 
good  service  is  really  about  and  would 
like  to  live  and  work  in  one  of  Califor¬ 
nia's  most  beautiful  places,  send  a  let¬ 
ter  about  yourself  and  resume  to  John 
Walker,  The  Union,  1 1 464  Sutton 
Way,  Grass  Valley,  CA  95945. 

E-mail:  johnw@theunion.com 


Central  Maine  Newspapers  (Kennebec 
Journal,  Augusta,  Maine  and  Morning 
Sentinel,  Waterville,  Maine)  with  a  com¬ 
bined  circulation  of  39,000,  is  seeking 
candidates  for  this  key  position.  We 
are  a  division  of  Guy  Gannett  Com¬ 
munications,  a  family-owned  media  cor¬ 
poration  based  in  Portland,  Maine. 
This  role  requires  a  top  to  bottom 
knowledge  of  the  entire  circulation  furK- 
tion.  Opportunity  exists  to  build  a 
strong  foundation  and  then  grow  the 
numbers  for  an  organization  that  has 
the  resources  and  desire  to  support  a 
strong  growth  initiative. 


We  seek  an  individual  who  has 
demonstrated  a  successful  participative 
management  style,  a  leader  with  an 
inclusive  approach  to  employees  and 
decision  making.  If  you  seek  the 
opportunity  to  live  and  work  in  a  beau¬ 
tiful  part  of  the  country,  to  be  well  com¬ 
pensated  and  to  assume  a  vital  posi¬ 
tion  in  a  great  company,  this  is  the  spot 
for  you.  Please  submit  a  letter  of 
interest,  including  salary  expectations, 
and  your  resume  to  Nancy  Manes, 
Central  Maine  Newspapers,  274 
Western  Avenue,  Augusta,  ME  04330. 
Fax:(207)621-5610 
E-mail:  nmanes@biddeford.com 
We  are  an  equal  opportunity  employer 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIREaOR 

The  York  Newspaper  Company,  a  joint 
Operating  Agreement  in  York,  PA,  is 
seeking  an  experienced  individual  to 
leod  and  manage  the  Circulation 
department.  This  position  reports  to  the 
Vice  President  or  Circulation,  and  is 
responsible  for  circulation  functions  for 
AM  ond  PM  dailies  and  Saturday  and 
Sunday  morning  papers. 

To  qualify  you  must  possess  a  minimum 
of  5  years  Circulation  management 
experience,  revenue  and  expense 
responsibility,  AM  home  delivery  expe¬ 
rience,  demonstrated  leadership  and 
problem  solving  skills,  and  a 
demonstrable  track  record  in  circula¬ 
tion  growth.  B.A.  or  B.S.  degree  pre¬ 
ferred,  but  will  consider  experience. 

Please  send  resume  with  cover  letter 
and  salary  history  to: 

Human  Resources  Department 
York  Newspaper  Company 
1 89 1  Loucks  Road 
York,  PA  17404 


DIREaOR  OF  SALES  AND  MARKET¬ 
ING:  Our  company  president  has 
declared  1998  “the  year  of  circula¬ 
tion”  for  Oitaway  Newspapers,  the  com¬ 
munity  newspaper  group  of  Dow 
Jones.  He  has  promoted  the  Director  of 
Sales  and  Marketing  of  our  circulation 
telemarketing  center  to  a  new  position 
at  company  headquarters.  Great 
opportunity  for  you  to  fill  the  vacancy 
we  now  have  at  Research  and 
Telemarketing  Solutions,  Inc.  (RAMS), 
Ottawoy  Newspapers'  circulation 
telemarketing  subsidiary,  located  in  the 
beautiful  Adirondack  Mountain/Lake 
Champlain  region  of  New  York. 
Responsibilities  include  coordination  of 
all  outbound  circulation  telemarketing 
sales  for  Ottoway  Newspopers  and 
leadership  of  a  team  of  60  telemarket¬ 
ing  sales  representatives  through  shift 
and  sales  supervisors.  The  successful 
candidate  will  be  able  to  lead  our 
telesales  division  to  a  new  level  of 
excellence,  have  a  minimum  of  two 
years  of  telemarketing  experience  in 
an  automated  environment  (knowledge 
of  TeleDirect  equipment  a  plus),  have 
newspaper  circulation  or  marketing 
experience  and  previous  monagement 
responsibilities,  be  a  strategic  thinker 
with  the  ability  to  develop  new  revenue 
streams,  possess  outstanding  lead¬ 
ership,  verbal,  written  and  organiza¬ 
tional  skills.  Our  compensation 
package  includes  salary  plus  com¬ 
mission  and  incentive  plan  bonuses. 
Our  benefits  package  includes 
medical,  dental,  vision  and  life  insur¬ 
ance  plans,  401  (k),  vacations,  pension 
plon,  employee  stock  purchase  pro¬ 
gram  and  continuing  educational 
opportunities.  Please  forward  your 
resume,  cover  letter,  including  salary 
requirements  to  Brenda  J.  Tollman, 
president.  Research  and  Marketing 
Solutions,  Inc.,  P.O.  Box  459,  Plat¬ 
tsburgh,  NY  1 2901  or  E-mail: 
btallman@pressrepublican.com  EOE 


FAX  ywr  ad  to  21 2  *929  *1259 


CIRCULATION 


CIRCULATION  DIREQOR 
We  are  a  1 2,200,  and  growing,  7  day 
publication  on  the  southern  outskirts  of 
the  Atlanta  MSA  in  search  of  an  indi¬ 
vidual  experienced  in  Circulation 
Management.  The  qualified  applicant 
should  have  a  proven  track  record  in 
all  aspects  of  circulation  management, 
including  home  delivery,  single  copy, 
promotions  and  customer  service.  We 
offer  competitive  pay,  a  full  benefit 
package  and  an  opportunity  to  join  the 
Paxton  Media  Group,  an  established 
and  expanding,  family  owned  com¬ 
pany. 

If  you  hove  the  ability,  skills  and  drive 
to  succeed  and  make  a  great  circula¬ 
tion  department  better,  provide  a  letter 
of  introduction,  resume  and  salary  his¬ 
tory  to: 

Griffin  Doily  News 
P.O.  Drawer  M 
Griffin,  GA  30223 
ATTN:  Publisher 
Fax:  (770)412-1678 
No  Phone  Calls,  Please 


CORPORATE  DIREaOR/ 
CIRCULATION  RETAIL  SALES 

This  new  role  will  focus  on  single  copy 
sales  and  marketing  programs  and 
projects  for  and  with  Gannett's  86 
daily  newspapers  nationwide.  Excellent 
skills  required  in  analysis,  sales,  market¬ 
ing,  motivation  and  presentation  (oral 
and  written).  Extensive  travel  also 
required.  Apply  with  a  resume  (includ¬ 
ing  references  and  salary  history/ 
requirements),  any  appropriate  work 
samples  and  a  cover  letter  to  Vice  Pres¬ 
ident/Recruiting  and  Placement  Mary 
Kay  Blake,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 

As  an  Equal  Opportunity  Employer  that 
values  diversity  in  the  business  world, 
we  especially  encourage  those  who 
share  our  vision  to  apply. 


SEEKING  responsible  firm/individual 
to  sell  subscriptions  door  to  door  in  an 
upscale  market  in  central  New  Jersey. 
The  right  candidate  will  earn  an 
attractive  income  and  a  solid  spot  in 
our  marketing  mix.  Contact  Ed  Kelley, 
circulation  director.  The  Princeton 
Packet,  Inc.,  P.O.  Box  350  (E&P),  Prin¬ 
ceton,  NJ  08542  or  call 

(609)  924-3244x189 


CIRCULATION 


CIRCULATION 


HOME  DELIVERY  MANAGER 

Local  30,000  circulation  daily  needs 
Home  Delivery  Manager  with  market¬ 
ing  background.  Duties  include  order 
production  from  carrier  crews,  outside 
sales  crews,  store  fronts  and  telemarket¬ 
ing.  Must  be  highly  organized,  team 
player,  positive  minded,  excellent 
communication  skills,  able  to  leod  and 
motivate  7  district  managers  and  450 
carriers.  Minimum  af  5  years  circula¬ 
tion  management.  We  offer  com¬ 
petitive  salary  and  bonus  package  with 
great  benefits. 

Send  resume  and  salary  requirements 
to: 

The  Telegraph 
1 1 1  E.  Broadway 
Alton,  IL  62002 
Attn:  Circulation  Director 


NEWSPAPER 

DISTRia  SALES  MANAGER 

The  European  Stars  &  Stripes,  a  daily 
newspaper  serving  the  U.S.  military  com¬ 
munity  in  Europe,  is  looking  for  a  top- 
notch  District  Sales  Manager  in  the 
Circulation  Department. 

The  successful  candidate  will  report  to 
the  Circulation  Operations  Sales  Man¬ 
ager.  Must  have  excellent  managerial 
and  people  skills,  oversee  carriers  and 
contract  haulers,  customer  service, 
home  delivery,  and  single  copy  sales 
for  their  district. 

Minimum  of  five  (5)  years  in  Circula¬ 
tion  Management,  with  strong  single 
copy  sales  and  home  delivery  back¬ 
ground.  Bachelor's  degree  is  preferred. 

This  is  a  limited  regular  full  time 
appointment  of  an  initial  three  (3) 
years.  The  total  compensation  package 
of  approximately  $50,000  includes  a 
competitive  salary;  a  non-taxable  hous¬ 
ing  allowance,  health,  retirement  and 
savings  programs;  moving  expenses; 
use  of  military  retail  and  commissary 
facilities;  and  travel  between  the  U.S. 
and  Germany. 

Applicants  should  send  o  resume  with 
three  (3)  references  to  European  Stars 
&  Stripes,  ATTN:  Circulation  Director, 
Unit  29480,  APO  AE  09211,  fax  to 
(01 1  -49)  61 55  601 436  or  E-mail  to: 

yeisleym@mail.estripes.osd.mil 
Applications  must  be  received  by  April 
24,  1 998,  to  be  considered.  Position 
open  to  U.S.  Citizens  Only. 


CIRCULATION 


SALES  &  MARKETING  MANAGER 

Major  Daily  Newspaper  has  an  opportunity  for  a  circulation  marketing 
professional,  to  direct  the  sales  &  marketing  division.  Areas  of  respon¬ 
sibility  include  home  delivery  and  single  copy  sales  generation,  reader 
loyalty,  subscriber  retention,  and  NIE  sales.  A  minimum  of  5  years  of 
marketing  experience,  working  knowledge  of  database  marketing 
applications  and  strong  PC  skills  required.  A  Itachelor’s  degree  or 
equivalent  experience  is  desired. 

Position  reports  to  the  Vice  President/Circulation.  We  offer  an  excellent 
salary,  plus  bonus  opportunities,  and  a  full  benefits  package.  Send 
cover  letter,  resume,  salary  bistory  and  a  synopsis  of  tbe  past  three 
years  of  your  results  to; 

Box  8453 

Editor  &  PuBUSHER 


_ CIRCULATION _ 

SALES  &  MARKETING 
REPRESENTATIVE 

Publishers  Circulation  Fulfillment  Inc.,  a 
national  company  providing  a  wide 
array  of  circulation  services,  has  an 
opening  for  a  circulation  sales  & 
marketing  representative  to  oversee 
The  New  York  Times  Single  Copy  Sales 
on  the  east  coast  of  Florida.  The 
selected  candidate  will  need  to  reside 
in  South  Florida.  Candidates  must  be 
sales  driven  and  have  excellent  written 
and  verbal  communications  skills. 
Knowledge  of  the  newspaper  industry 
a  plus. 

To  excel  in  this  fast  paced  environment, 
the  candidate  should  have  the  ability  to 
handle  multiple  projects,  meet  dead¬ 
lines,  be  computer  literate  and  possess 
solid  organizational  skills.  This  position 
requires  interaction  with  local  news¬ 
papers  and  independent  newspa¬ 
per  wholesalers.  In  addition,  sales 
initiatives  would  include  development 
of  NIE  soles  programs,  chain  store  pro¬ 
motions,  and  retail  merchandising. 

Excellent  salary  plus  company  car  and 
bonus  plan.  Send  resume  to  P.C.F.,  Inc. 
Single  Copy  Sales  Manager,  P.O.  Box 
9201 60,  Norcross,  GA  30010. 


THE  OLYMPIAN,  a  40,000  daily/ 
48,000  Sunday  circulation  paper  in 
the  beautiful  VYashington  State  Puget 
Sound  area  seeks  a  success-oriented 
Single-Copy  Sales  Manager.  The  indi¬ 
vidual  we  select  will  be  a  highly 
motivated  self-starter  who  enjoys  the 
challenge  of  growing  established 
accounts  and  working  with  team  mem¬ 
bers  to  develop  non-traditional  single 
copy  programs  aimed  at  reaching  new 
readers  in  our  market.  We  desire  a 
marketeer  who  thinks  outside  of  the 
box  and  enjoys  working  in  a  fun,  fast 
paced  environment.  While  a  college 
degree  is  preferred,  we're  more 
interested  in  your  ideas.  Send  your 
resume  and  compensation  requirement 
to  The  Olympian,  P.O.  Box  407, 
Olympia,  WA  98507. 


THE  PALM  BEACH  POST  (a  COX 
Newspaper)  seeks  a  STATE  CIRCULA¬ 
TION  MANAGER.  Seeking  a  seasoned 
Circulation  Management  professional 
to  oversee  the  activities  of  home 
delivery  and  single  copy.  Primary 
responsibilities  include  developing 
strategies,  programs  and  policies  for 
competitive  sales  with  focus  on 
Treasure  Coast  area;  analyzing  route 
alignments,  route  subsidies,  performance 
goals,  single  copy  sales,  and  service 
error  statistics;  all  aspects  of  budgeting 
process  and  personnel  issues.  Four 
years  Circulation  Management  expe¬ 
rience,  including  managing  independent 
contractor  carriers  required.  For  con¬ 
sideration,  please  submit  materials, 
including  references  and  salory  history 
to  HR,  P.O.  Box  24700,  West  Palm 
Beach,  FL  33416  or  FAX:  (561)  820- 
41 92.  Apply  by  4/1 3/98. 


To  accept  whatever  comes,  regardless  of 
the  consequence,  is  to  be  unafraid 

John  Cage 
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HELP  WANTED 


EDtTORIAL 


EDITORIAL 


ACE/REPORTER 

Excellent  first  step  into  management  at 
an  aggressive  mid-size  newspaper. 
Looking  for  someone  who  believes 
they're  an  outstanding  journalist,  if 
only  given  the  chance  to  run.  Work 
three  days  as  reporter,  two  nights  on 
city  desk  in  a  positive  newsroom  set¬ 
ting.  Two  years  reporting  experience 
required. 

DESIGN/GRAPHICS 
Person  will  design  lifestyle  covers,  build 
graphics  for  daily  and  advanced  edi¬ 
tions.  Work  on  special  sections.  Seek¬ 
ing  creative  person  who  thinks  out  of 
the  box,  has  fun  with  design. 

Send  resumes,  clips  and  references  to 
Jim  Krumel,  managing  editor.  The  Lima 
News,  3515  Elida  Road,  Lima,  OH 
45807. 


AGGRESSIVE  PHOTOJOURNAUST 

The  Florida  Times-Union  in  Jacksonville 
seeks  a  photojournalist  who  can 
translate  the  beat  of  our  growing  city 
into  print.  The  ideal  candidate  will 
have  a  successful  track  record  in  news 
and  feature  coverage,  an  ability  to 
develop  angles  beyond  the  routine, 
and  a  portfolio  to  prove  it.  At  least  two 
years  of  daily  newspaper  experience  is 
required  but  talent  is  key.  For  more 
detoils,  call  Kenneth  E.  Walker, 
director  of  photography,  at  (904)  359- 
4662  or  send  cover  letter,  resume  and 
work  samples  to  Joe  Adams,  staff 
development  editor.  The  Florida  Times- 
Union,  1  Riverside  Avenue,  Jacksonville, 
FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


ARIZONA 

The  Tribune  is  a  sassy,  1 00,000  circula¬ 
tion  doily  edited  for  readers,  not 
insiders,  in  the  ropidly  growing  sub¬ 
urban  Phoenix  market.  We  are  looking 
for: 

•News  and  sports  copy  editors  with 
exceptional  headline  writing  and  word 
skills.  Design  skills  a  plus. 

•General  assignment  reporters.  Show 
us  you  have  the  enterprise  to  get  past 
the  outpourings  of  politicians  and  onto 
the  front  page. 

•A  graphics  artist  with  two  years  expe¬ 
rience  and  Freehand,  Illustrator  and 
Photoshop  skills.  Some  illustration 
required. 

•A  reporter  who  knows  how  to  write 
for  A 1  to  cover  growth,  tronsportation 
and  environment  issues. 

If  you  are  good  enough  to  stand  the 
heat  In  a  competitive  market  and  smart 
enough  to  yearn  for  yearlong  sunshine, 
send  resumes  and  portfolios  to  Execu¬ 
tive  Editor  Alan  Geere,  The  Tribune, 
P.O.  Box  1 547,  Mesa,  AZ  8521 1 . 


EDITORIAL 


ASSISTANT  CITY  EDITOR 

Progressive  Gulf  Coast  1 00,000-h  daily 
seeks  experienced  editor  or  reporter 
for  assistant  city  editor/project  team 
leader  position.  Would  supervise 
investigative  reporters  ot  enterprise- 
oriented  paper.  Submit  clips  that  show 
editing  and/or  writing  strengths  and 
coordination  of  photography,  graph¬ 
ics,  etc.,  to  Box  08441,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  CITY  EDITOR 
ASSISTANT  UFESTYLE  EDITOR 

Experienced  journalists  needed  to  help 
direct  news  and  features  reporting 
staffs  of  aggressive  57,000  AM  in 
growing  coastal  region.  Right  candi- 
dotes  will  have  strong  reporting  expe¬ 
rience  and  proven  knack  for  teaching 
and  inspiring  reporters.  Imaginative 
local  coverage  that  matters  to  readers 
is  the  focus  of  both  jobs.  See  what 
we're  doing  at: 

http://starnews.wilmington.net/ 
Mail  cover  letter,  resume,  references 
and  samples  to: 

John  Meyer,  Managing  Editor 
Wilmington  Morning  Star 
P.O.  Box  840 

Wilmington,  NC  28402-0840 


ASSISTANT  EDITOR/WRITER 
Mands-on  assistant  editor/ writer 

sought  for  full-color,  bimonthly  print 
magazine  covering  the  online  news 
industry.  Must  be  hard-news  oriented 
and  have  staff  newspaper  or  magazine 
editing  and  reporting  experience.  Posi¬ 
tion  involves  conceiving,  assigning, 
story-doctoring  and  overseeing  prod¬ 
uction  of  1 ,500  to  3,000-word  stories 
obout  all  aspects  of  the  Internet-based 
news  business.  E-mail  ASCII  resume 
and  a  300  to  500-word  essay  about 
the  most  important  trends  shaping  the 
online  news  business  to: 

Hoag  Levins 
Executive  Editor 
editor#mediainfo.com 
Editor  &  Publisher  Co. 

New  York,  NY 

Submissions  lacking  essays  will  not  be 
considered. 

Please,  no  phone  calls 


ASSISTANT  TO  PUBUSHER 
National  publisher  of  several  football 
weeklies  seeks  thoroughly  experienced 
assistant.  We're  locking  for  a  cracker- 
jack  headline  writer,  creative  source  of 
story  ideas,  plus  top  notch  make-up 
and  production  skills  that  improve 
under  tight  deadlines.  Successful  can¬ 
didate  will  work  with  Editors  and 
Management  on  daily  basis.  Seeking  a 
“Master  of  the  Trade”.  “Jacks  or  Jills  of 
all  trades"  need  not  apply.  If  you 
qualify,  send  resume  and  salary 
requirements  to  Publisher,  P.O.  Box 
4437,  Great  Neck,  NY  11023. 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  ext.  171  or  173 


AnENTION  GRADUATES 
Two  entry-level  reporters,  capable  of 
award-winning  writing,  needed  for 
growing  weekly.  Will  need  to  handle 
some  combination  of:  hard  news 
(education  expertise  a  plus),  investi¬ 
gative,  business,  features,  and/or  have 
photography  skills.  Excellent  opportunity 
for  diversified  writing  experience.  Great 
location  in  beautiful,  central  NC. 
$18,000  first  year  salary.  Will  also 
consider  reporter/copy  editor  com¬ 
bination.  Send  resume,  references,  best 
clips  to  Alamance  News,  P.O.  Box 
431,  Graham,  NC  27253. 


BUSINESS  EDITOR 

The  News  &  Record  in  Greensboro, 
NC,  is  seeking  a  business  editor  to 
lead  and  shape  an  engaging  daily  and 
Sunday  business  report.  We  need 
someone  who  con  connect  with  the 
local  business  community;  understand 
key  local  business  issues;  frame  and 
edit  local  stories;  and  coach  and 
develop  our  business  staff.  Interested 
candidates  should  send  a  cover  letter 
explaining  their  coverage  philosophy, 
olong  with  a  resume,  and  clips  and/or 
sections  to  Tom  Corrigan,  metro  editor. 
News  &  Record,  2CX)  East  Market 
Street,  Greensboro,  NC  27401. 
Deadline  is  April  3, 1 998. 


ASSISTANT  EUROPEAN 
DESK  EDITOR 

European  Stars  and  Stripes,  a  40,000- 
circulation  daily  that  serves  the  U.S. 
military  community  in  Europe,  is 
searching  for  an  Assistant  European 
Desk  Editor  to  work  in  Darmstadt, 
Germany.  It  is  owned  by  the  Depart¬ 
ment  of  Defense  but  operotes  as  an 
independent  newspaper  free  of  com¬ 
mand  influence.  The  person  selected 
will  ossist  the  European  Desk  Editor 
with  supervision  of  our  staff  of 
Reporter/Photographers  based  through¬ 
out  Europe.  The  position  requires  a 
bachelor's  degree,  at  least  five  years 
of  experience  at  a  daily  newspaper 
and  supervisory  experience  at  the 
level  of  assistant  city  editor  or 
obove.  A  tax-free  housing  allowance 
offsets  the  high  cost  of  German  hous¬ 
ing,  and  the  salary  range  is  from 
$35,000  to  $45,000  per  year.  Access 
to  military  commissary  and  post 
exchange  services  is  included.  Travel 
arrangements  and  shipment  of  per¬ 
sonal  property  and  one  automobile 
will  be  provided  by  the  organization. 
Applications  should  be  sent  to  Euro¬ 
peon  Stars  and  Stripes,  ATTN:  Editor, 
Unit  29480,  APO  AE  09211.  They 
also  may  be  faxed  to  (01 1-49)  6155 
601 395  or  sent  in  Office  95  format 
via  electronic  mail  to  phillipst@ 
mall.estripes.osd.mil.  Application  must 
be  received  by  April  10,  1998. 
Announcement  #NAF-SS-98-022.  This  is 
a  limited  term  oppointment  of  three  yeors, 
with  a  possibility  of  renewal.  Only 
U.S.  citizens  may  apply.  Department 
of  the  Army,  Non-appropriated-Fund 
Instrumentalities  are  equal-opportunity 
employers.  Whistleblower  protection  is 
enforced. 


_ EDITORIAL _ 

BUSINESS  EDITOR 

Want  to  live  at  the  beach  and  work  for 
o  Knight  Ridder  paper  that's  on  the 
move?  The  Sun  Herald  is  seeking  a 
business  editor  to  coach  and  edit  four 
writers.  Business-reporting  background 
preferred.  Send  resumes  to  Manoging 
Editor  Dorothy  P.  Wilson,  205  DeBuys 
Rood,  Biloxi,  MS  39501 .  E-mail: 
dowilson@sunherald.com  Fax:  (228) 
896-2104.  Phone:  (228)  896-2345. 


BUSINESS  EDITOR  OPENINGS 

The  Orange  County  Register  has  open¬ 
ings  for  two  editors/teom  leaders  in  its 
Business  Department.  Duties  would 
include  supervising  and  editing  4-6 
reporters,  overseeing  various  products 
and  helping  with  strategy  of  coverage 
for  the  paper.  Candidates  should  have 
at  least  three  years  business  editing 
experience.  Send  resume,  cover  letter 
and  samples  of  work  to  Kate  Butler, 
senior  business  team  leader.  Orange 
County  Register,  625  N.  Grand  Ave¬ 
nue,  Santa  Ana,  CA  92701 . 

BUSINESS  REPORTERS:  Globally  respect¬ 
ed  newsletter  publisher  in  the  energy 
industry  seeks  creative  and  ener¬ 
getic  Business  Reporters  to  work  in 
Houston  office.  This  is  on  exciting 
opportunity  to  get  out  of  the  local  scene 
and  write  about  world  politics,  finance 
and  trade.  Our  high  cost  journals  span 
the  global  markets  for  oil  and  gas, 
including  Latin  America,  Europe,  FSU, 
and  Asia.  Our  coverage  is  inves¬ 
tigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Positions  open  for  journalists  to  work 
with  global  team  of  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  in  North/South  America 
possible.  Spanish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodway,  Suite  270W, 
Houston,  TX  77056.  Fax:  (713)  622- 
2991. 

COPY  EDITOR/PAGE  DESIGNER 
The  Janesville  Gazette,  a  26,000- 
circulation  daily  newspaper  in  southern 
Wisconsin,  has  an  immediate  opening 
(or  a  copy  editar/page  designer.  Appli¬ 
cants  must  demonstrate  copy  editing 
and  page  design  skills.  1  to  3  years  of 
editing  experience  preferred,  olthough 
candidates  with  a  strong  reporting 
background  and  some  design  experi¬ 
ence  will  be  considered. 

This  is  an  excellent  opportunity  for  a 
motivoted  journalist  to  gain  valuable 
experience.  The  Janesville  Gazette  is  a 
stable  newspaper  in  a  growing  com¬ 
munity.  Competitive  starting  salary,  com¬ 
plete  benefits  package,  including 
health  insurance,  vacation,  401  (k)  and 
profit  sharing.  Send  cover  letter, 
resume,  and  work  samples  to: 

THE  JANESVILLE  GAZETTE 
EDITOR 
P.O.  BOX  5001 
JANESVILLE,  Wl  53547-5001 
EOE 
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_ EDITORIAL _ 

CONNEaiCUT 

Thinking  of  coming  bock  to  New  Eng¬ 
land?  Or  of  coming  for  the  first  time? 

The  Connecticut  Post  is  a  paper  on  a 
mission.  We're  a  growing  76,000- 
circulation  doily  (95,000  Sunday) 
based  in  Fairfield  County,  less  than  an 
hour  outside  New  York  City. 

The  paper  is  committed  to  the  interests 
of  its  readers  in  the  southwestern  Con¬ 
necticut  region,  not  those  of  insiders  or 
the  establishment. 

We  have  specific  and  general  needs. 
Specifically,  we  are  looking  for: 

•A  copy  editor  to  odd  polish  to  the 
work  of  a  fine  stable  of  writers. 

•A  designer  vrho  will  make  our  pages 
sing. 

•An  enterprise  reporter  with  the  skills 
and  drive  to  work  alone  or  with  a  team 
on  one  of  our  frequent  public  service 
projects. 

•A  business  writer  whose  work 
will  carry  our  hallmark  —  explaining 
what  it  means  to  the  reader,  often  on 
Page  1 . 

Generally,  we  are  looking  to  update 
our  applicant  pool  for  all  positions. 
Please  send  a  resume,  a  few  recent 
clips  and  a  letter  that  explains  why  we 
need  you  on  our  team  to  Michael  J. 
Daly,  managing  editor,  Connecticut 
Post,  410  State  Street,  Bridgeport,  CT 
06604. 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  con  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cuHines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

_ EOE _ 

COPY  EDITOR/REPORTER  for  6,000 
circulation  morning  newspaper.  Select 
stories,  photos  and  graphics  off  The 
Associated  Press;  paginate  pages. 
Reporting  as  time  permits.  Internship  or 
weekly  newspaper  experience  pre¬ 
ferred.  Please  send  resume  and  clips  to 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikan,  AK  99901 . 


_ EDITORIAL _ 

COPY  EDITOR/PAGE  DESIGNER 
The  Journal,  a  seven-day,  20,000 
circulation  paper  in  Martinsburg,  W. 
VA,  is  seeking  a  copy  editor/page 
designer  immediately.  Martinsburg  is 
located  about  65  miles  from  Washing¬ 
ton,  DC  and  70  miles  from  Baltimore. 
The  successful  applicant  will  be  a 
strong  editor  who  is  fomiliar  with  AP 
style.  He  or  she  also  must  be  well 
versed  in  QuarkXPress  and  have  an 
eye  for  design.  Send  work  samples 
and  resume  by  April  15th  to  Mario 
Lorensen,  editor.  The  Journal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 

DOLPHINS  BEAT  WRITER 

The  Palm  Beach  Post  is  seeking  an 
aggressive  reporter  to  cover  the  Miami 
Dolphins  year-round.  NFL  experience 
is  preferrM,  but  not  required.  Appli¬ 
cant  (with  at  least  five  years'  experi¬ 
ence)  should  be  able  to  break  news 
regularly  and  find  the  unpredictable 
stories  in  an  ultra-competitive,  major 
metropolitan  market.  Call  Sports  Editor 
Tim  Burke  (561)  820-4480  or  send 
resume  and  clips  to  him  at  The  Palm 
Beach  Post,  P.O.  Box  24700,  West 
Palm  Beach,  FL  3341 6. 


EDITORIAL  PAGE  WRITER 
Distinguished  50-75,000  Southeastern 
newspaper  of  conservative  bent  seeks 
to  add  an  experienced  editorial  writer 
of  like  mind.  Besides  hard-hitting 
local,  state  and  national/international 
editorials  based  on  solid  research  and 
facts,  we  want  someone  able  to  write 
opinion  columns  and  develop  perspective 
pages.  Excellent  salary  and  benefits. 
Write  to  Box  08466,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


World  Class 
N&vspaper 

Copy  Editors 

Newsday,  the  6th  largest 
daily  metropolitan 
newspaper  in  the  nation 
and  proud  winner  of 
16  Mitzer  Prizes  has 
immediate  openings  for 
editors  who  can  handle 
the  small  details  and  the 
big  picture. 

We  are  looking  for 
engaged  and  ambitious 
editors  eager  to  work  for 
a  paper  that  serves  both 
urban  and  suburban 


For  immediate  consideration 
please  forward  a  cover  letter 
and  resume  in  confidence 

to:Mr.  Tim  Fiealy 
Executive  News  Editor  1 
Newsday  | 

235  Pinelawn  Road 
Melville,  New  Ifoik 
11747-4250 

Xu  Eqinl  OppaiWnil)r 


Brown 

Mtjry/www.oewtiiay.com 
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_ EDITORIAL _ 

EDITOR  NEEDED 

Monthly  notional  trade  magazine  seeks 
experienced  editor.  Must  have  MAC 
experience.  Knowledge  of  QuarkX¬ 
Press  and  editing  internet  content. 
Travel  necessary. 

Salary  commensurate  with  experience. 
401  (k)  and  full  medical  benefits.  Send 
resume  to:  scoene@groupc.com  or  S. 
Coene,  Group  C,  121  Monmouth 
Street,  Red  Bank,  NJ  07701 .  No  faxed 
resumes. 


EDITOR 

Page  for  page,  we  think  The  Times  of 
Arcadiana  is  one  of  the  best  young 
newspapers  in  the  South.  We  got  there 
through  tough,  topical  coverage  of 
south  Louisiana  politics,  economics  and 
major  news  stories,  along  with  an 
unparalleled  narrative  of  the  region's 
thriving  arts,  cultural  and  entertainment 
scene.  We've  got  a  nice  stack  of  press 
association  awards  to  show  for  our 
efforts,  along  with  an  unusually  strong 
market  position  against  our  biggest  com¬ 
petitor,  a  Thomson-owned  daily.  But 
we  want  more.  We  want  the  consistent 
news  wallop  of  a  first-class  news  mag¬ 
azine,  and  the  fire,  sass  and 
irreverence  of  a  brassy  alternative 
newspaper.  In  other  words,  we  want  a 
newsweekly  our  33,000  Cajun  Country 
readers  simply  can't  ignore.  We've 
already  got  a  bright,  talented,  young 
staff:  seven  full-time  staffers  and  more 
than  a  dozen  other  contributors.  Now 
we  hope  to  find  them  the  best  possible 
boss.  Our  folks  are  eager  to  work  with 
a  hard-charging,  hands-on  editor  who 
will  show  them  how  to  nurture  more 
sources,  sniff  out  more  news,  and  bet¬ 
ter  weave  their  facts  into  reports  and 
reviews  that  are  uniformly  crisp, 
cogent,  and  complete.  They  want  to 
sharpen  their  knowledge  of  how  to 
package  art,  graphics  and  words  into 
page  after  page  of  effective,  eye¬ 
popping  layouts.  On  the  corporate 
side,  we  want  an  editor  who  will  create 
an  equally  high  profile  inside  and  out¬ 
side  the  news  room.  We  want  an 
editor  who  will  help  our  entire  news 
team  become  as  much  at  ease  with 
politicos  and  CEO's  as  with  zydeco 
musicians  and  crawfish  farmers.  We're 
proud  of  our  region.  As  we  grow,  we 
want  an  editor  who  will  stay  with  us. 
And  we  want  an  editor  who  will  work 
with  us  to  keep  our  news  team  together 
and  evolving.  This  is  a  very  demanding 
job  in  a  very  competitive  market.  The 
salary  and  benefits  we  offer  are  very 
competitive,  too.  Send  resume,  cover 
letter  and  work  samples  to  Editor 
Search  Committee,  c/o  The  Times  of 
Arcadiana,  P.O.  Drawer  3528,  Lafayette, 
LA  70502. _ 

EDITOR/GENERAL  MANAGER 
Person  with  strong  managerial,  finan¬ 
cial  and  computer  skills  to  assume 
management  of  nationally  recognized, 
weekly.  Catholic  diocesan  newspaper. 
Ideal  candidate  would  hove  solid 
newspaper  experience,  strong  business 
background,  good  communication  and 
people  skills. 

Submit  all  resumes  by  April  30,  1 998 
to: 

S.  AAARY  FRANCES  SHAFER,  BVM 
PERSONNEL  DIREaOR 
DIOCESE  OF  JOUET 
402  S.  INDEPENDENCE  BLVD. 
ROMEOVILLE,  IL  60446-2246 


_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-r  current 
openings  nationwide.  Entry/early 
coreer.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


EDITING  IN  EUROPE 

European  Stars  and  Stripes,  a  daily 
that  serves  the  U.S.  military  community 
in  Europe,  is  searching  for  entry-level 
copy  editor  to  work  in  Darmstadt, 
Germany,  on  13-month  appointment. 
The  position  requires  a  oochelor's 
degree,  and  experience  with  QuarkX¬ 
Press  is  a  plus.  Housing  is  provided 
and  the  salary  is  from  $23,000  to 
$25,000  per  year.  Travel  arrange¬ 
ments  will  be  provided  by  the  organi¬ 
zation.  Selectee  will  be  authorized  ship¬ 
ment  of  1000  lbs  of  household  goods 
and  350  lbs  of  unaccompanied  bag¬ 
gage.  Selectee  is  not  authorized  ship¬ 
ment  of  privately  owned  vehicle. 
Applications  should  be  sent  to  Euro¬ 
pean  Stars  and  Stripes,  ATTN:  Editor, 
Unit  29480,  APO  AE  09211.  They 
may  also  be  faxed  to  (01 1-49)  6155- 
601 395  or  E-mailed  to: 
phillipst@mail.estripes.osd.mil  in  Office 
95.  Application  must  be  received  by  April 
3,1998. 

Announcement  #NAF-SS-98-02 1 
**NOTE:  This  announcement  will  be 
used  to  fill  positions  on  a  recurring 
basis.  U.S.  POSITION  ONLY.  DEPART¬ 
MENT  OF  THE  ARMY,  NON-APPRO- 
PRIATED  FUND  INSTRUMENTALITIES 
ARE  EQUAL  OPPORTUNITY  EMPLOY¬ 
ERS.  WHISTLEBLOWER  PROTEQION  IS 
ENFORCED. 


EDITORIAL  OPPORTUNITIES 

CRAIN'S  DETROIT  BUSINESS  (CDB)  is 
part  of  the  Crain  Communications  Inc 
family  of  prestigious  business  weeklies. 
CDB  covers  the  gamut  of  business  in 
the  Detroit  area,  except  for  auto 
manufacturing. 

We  are  looking  for  an  aggressive, 
scoop-oriented  REPORTER  to  cover  one 
of  the  nation's  largest  business  com¬ 
munities.  Prior  business  writing  at  a 
daily  or  weekly  publication  preferred. 

We  also  have  an  excellent  opportunity 
for  an  experienced  COPY  EDITOR  who 
will  also  coordinate  our  web  site.  Suc¬ 
cessful  candidate  will  have  mastered 
AP  style  and  QuarkXPress  along  with  a 
proven  background  writing  creative, 
to-the-point  headlines. 

Top  notch  benefits,  working  conditions 
and  compensation.  Send  or  fax  resume 
and  clips  to: 

C.  Goodaker,  Executive  Editor,  CDB 
1 400  Woodbridge 
Detroit,  Ml  48207-3187 
Fax:  (313)446-6488 

EOE 
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HELP  WANTED 


EDITORIAL 


EXECUTIVE  EDITOR 


Japanese  American  Citizens  League 
(JACL)  seeks  Executive  Editar  for  its 
Pacific  Citizen  in  Monterey  Park,  Cali¬ 
fornia.  The  nonprofit  semi-monthly 
newspaper  has  a  readership  of 
70,000  and  staff  of  four  to  eight  peo¬ 
ple,  depending  on  the  season.  Position 
requires  two  years  experience  (five 
preferred)  in  editing,  writing,  copy 
design,  working  with  correspondents. 


QuarkXPress  or  its  equivalent,  periodic 
travel  and  work  evenings  and 
weekends.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Excellent  fringe 
benefit  package.  Hiring  range: 
$35,150  -  $49,100.  Send  resume, 
and  work  samples  to:  Mae  Takahashi, 
5795  N.  First,  Fresno,  CA  9371 0. 

E-mail:  jcK:i@jacl.org 


EXECUTIVE  EDITOR 


Central  Maine  Newspapers  (Kennebec 
Journal,  Augusta,  Maine  and  Morning 
Sentinel,  Waterville,  Maine)  with  a  com¬ 
bined  circulation  of  39,000,  is  seeking 
a  leader  for  its  news  department.  We 
are  a  division  of  Guy  Gannett  Com¬ 
munications,  a  family-owned  media  cor¬ 
poration  based  in  Portland,  Maine. 
This  position  joins  a  senior  manage¬ 
ment  team  and  would  have  responsibil¬ 
ity  for  the  news  operations,  including 
60-f  staff.  We  seek  an  individual  with 
a  demonstrated  ability  in  successful 
participative  management,  a  leader 
who  is  inclusive  in  decision  making 
and  approach  to  employees.  Experi¬ 
ence  in  a  collective  bargaining  environ¬ 
ment  is  helpful;  our  union  relationships 
ore  positive  and  mutually  beneficial. 


FEATURE  DESK  COPY  EDITOR 


EDITORIAL 


FEATURE  WRITER 


We're  looking  for  a  features  writer 
with  strong  reporting  and  writing  skills 
who  can  appreciate  everything  from 
Motown  to  Mozart,  from  little  old 
ladies  playing  bingo  to  members  of  the 
grunge  crowd,  from  snowboarding 
to...  well,  you  get  the  picture.  The  posi¬ 
tion  opening  this  summer  allows  o 
writer  to  cover  just  about  anything 
under  the  sunny  West  Michigan  skies. 
A  background  or  strong  interest  in 
music  ond  arts  desirable.  If  you  like 
life,  like  writing  about  life,  want  to  live 
in  a  place  people  never  leave  once 
they  get  here,  and  have  at  least  two 
years  experience,  please  send  your 
resume,  your  best  clips  and  two  ideas 
for  your  ultimate  feature  story  to 
Features  Editor  Linda  Odette, 
Muskegon  Chronicle,  P.O.  Box  59, 
Muskegon,  Ml  49443  by  April  20. 
We're  on  equal  opportunity,  award¬ 
winning,  50,000  circulation  daily  with 
a  diverse,  countywide  population  of 
1 60,000  on  the  sandy  shores  of  Lake 
Michigan. 


FEATURES  EDITOR 


The  Observer-Dispatch  in  Utica,  NY, 
a  51,000  daily/63,000  Sunday 

Gannett  daily,  is  seeking  an  experienced 
newsroom  manager  to  oversee  our 
Features  Department.  Ideal  candidate 
is  a  well-organized,  energetic  and 
inspirational  editor  with  strong  editing 
and  people  skills  who  puts  readers  and 
their  interests  first.  Send  six  samples  of 
your  best  work  to  Rick  Jensen,  editor, 
Observer-Dispatch,  221  Oriskany 
Plaza,  Utica,  NY  13501.  We  value 
diversity. 


If  you  seek  the  opportunity  to  live  and 
work  in  o  beautiful  part  of  the  country, 
to  be  well  compensated  and  to  assume 
a  vital  pasitian  in  a  great  company, 
this  is  the  spot  for  you.  Please  submit  a 
letter  of  interest,  including  salary 
expectations,  and  your  resume  to 
Nancy  Manes,  Central  Maine  News¬ 
papers,  274  Western  Avenue,  Augusta, 
ME  04330.  Fax:  (207)  621-  5610. 
E-mail:  nmanes@bidde(ord.com 
We  are  an  equal  opportunity  employer 


The  Press-Enterprise,  a  165,000  daily 
in  booming,  sunny,  competitive  South¬ 
ern  California,  is  looking  for  an 
extraordinary,  imaginative  individual. 
Mac  knowledge  a  plus.  Send  resume, 
work  samples  and  references  to  Sally 
Ann  Maas,  AME,  P.O.  Box  792, 
Riverside,  CA  92502,  or  fax  to  (909) 
782-7613. 


FEATURES  WRITER  needed  at  a  mid¬ 
sized  daily  in  upstate  New  York,  close 
to  Saratoga  Springs,  Vermont  and  the 
Adirondack  Mountains.  Must  be  able 
to  handle  everything  from  Sunday 
trend  pieces  to  reflective  religion 
stories,  but  your  main  responsibility 
will  be  writing  for  our  weekend  arts 
and  entertainment  section.  Excellent 
reporting  skills,  o  deft  touch  with  words 
and  ability  to  meet  deadlines  are 
musts;  previous  daily  news  experience 
is  preferred.  Send  clips,  resume  to 
Stephen  Bennett,  managing  editor.  The 
Post-Star,  P.O.  Box  2157,  Glens  Falls, 
NY  12801. 


FEATURES  REPORTER  needed  to  cover 
fine  arts,  family  and  general  assign¬ 
ment  features  for  A1  and  Features  sec¬ 
tion.  Looking  for  creative,  energetic 
reporter  who  works  well  on  a  team. 
Send  resume,  cover  letter,  clips  to 
Tabitha  Sparkes,  Birmingham  Post- 
Herald,  P.O.  Box  2553,  Birmingham, 
AL  35203. 


FINANCIAL  WRITERS 
Investor's  Business  Daily,  the  nation's 
fastest-growing  paper,  is  seeking 
smart,  ambitious  reporters  to  cover 
business,  the  markets,  personal  finance 
and  computing.  Positions  offer 
excellent  opportunities  to  learn  and 
advance.  Locations  include  the  paper's 
Los  Angeles  headquarters.  New  York 
and  Silicon  Valley.  Fax  resume  and 
clips  to  Susan  Warfel,  managing 
editor,  (310)  577-7350. 


EDITORIAL 


FREELANCE  REPORTERS  sought  to 
research/write  investment-oriented  re¬ 
ports.  Assignments  driven  by  client 
needs.  Writers  work  closely  with  pro¬ 
ject  managers  and  editors  by  phone/ 
E-mail.  Reports  average  1500  words; 
involve  equivalent  of  2-4  days  of 
interviewing.  Attractive  pay  scales. 
Technology  reporters  needed;  plenty  of 
general  assignment  work  also.  Send 
resume/ writing  samples  to  Grassroots 
Research,  4  Embarcadero  Center,  San 
Francisco,  CA  94111. 


FREELANCE  business  writers  needed 
for  HR  Today,  the  Web's  only  doily 
news  site  for  the  human  resources 
industry.  Background  in  HR,  employ¬ 
ment,  careers  beats  a  plus.  Send 
resume,  clips  and  three  story  pitches  to 
Marie  Gendron,  editor,  HR  Today, 
P.O.  Box  2096,  Boston,  MA  02106  or 
E-mail  to  mgendron@jobfind.com 
Check  out  the  zine  at  www.jobfind.com 
the  Internet's  fastest  growing  electronic 
recruitment  site.  No  phone  calls, 
please. 


FUTURES  WORLD  NEWS,  an  interna¬ 
tional  financial  newswire,  seeks  candi¬ 
date  for  entry-level  Washington,  DC 
bureau  post.  Must  thrive  on  breaking 
news  and  deadline  pressure.  Qualified 
Spring  grads  considered.  Contact:  Bill 
Watts,  Futures  World  News,  1 000 
Vermont  Avenue,  NW,  Suite  810, 
Washington,  DC  20005. 


E-mail:  bwatts@fwn.com 


GENERAL  ASSIGNMENT  REPORTER 


We  ore  a  DRUG-FREE  WORKPLACE 
EOE 


The  most  important  single  ingredient  in 
the  krmula  of  success  is  knowing  how  to 
get  along  with  people 

Theodore  Roosevelt 


HEADUNE  WRITER/PAGE  DESIGNER 
The  Northern  Virginia  Daily,  a  six-doy- 
a-week  AM  paper  in  the  Shenandoah 
Valley  80  miles  west  of  Washington, 
DC,  nas  been  the  most  honored  small 
daily  in  the  state  far  a  decade.  Capy 
desk  edits  stories,  but  designers  write 
cuHines  and  headlines  and  proof 
pages,  sa  superior  command  of  the 
language  a  must.  We  are  fully 
paginated;  pages  done  on  PowerMacs. 
Rotating  work  on  local,  state,  natianal, 
international  and  business  pages.  We 
will  train  for  our  style  of  design;  know¬ 
ledge  of  QuarkXPress  a  prerequisite. 
Campetitive  salary  and  benefits.  May/ 
June  graduates  encouraged  to  apply. 
Send  resume  and  samples  of  work  to 
Susan  Laving,  assistant  managing 
editor.  Northern  Virginia  Daily,  P.O. 
Box  69,  Strasburg,  VA  22657;  or  fax 
ta  (540)  465-9388.  Questions?  Call 
(540)465-5137,4-10p.m. 


INVESTIGATIVE  REPORTER 
Reporter  with  a  bent  toward  hard  news 
and  investigative  work  sought  by 
aggressive,  independent  weekly.  Prefer 
twa  years  weekly  or  daily  experience, 
but  talent  and  attitude  may  compensate 
for  longeviN.  $20,000-$23,000.  Send 
resume,  references,  best  clips  to  Pub¬ 
lisher,  Almanac  News,  P.O.  Box  537, 
Graham,  NC  27253. 


The  Flarida  Times-Union  in  Jacksonville 
seeks  an  enterprising  general  assign¬ 
ment  reporter  eager  to  make  a  mark  in 
a  dynamic  market  and  strong  newspa¬ 
per  state.  We  want  someone  who  can 
bring  bigger  picture  issues  and  daily 
news  into  centerpiece  focus.  The  suc¬ 
cessful  candidate  must  see  story 
possibilities,  know  how  to  deliver  them 
and  have  the  clips  to  show  it.  Strong 
writing  ability  a  must,  computer- 
assisted  reporting  skills  a  plus  for  this 
role  at  our  growing  250,000  Sunday 
circulatian  newspaper.  At  least  three 
years  experience  preferred  but  ability 
and  drive  are  keys.  Send  cover  letter, 
resume,  work  samples  to  Joe  Adams, 
staff  development  editor.  The  Florida 
Times-Union,  One  Riverside  Avenue, 
Jacksonville,  FL  32202. 


INVESTOR'S  BUSINESS  DAILY,  the 
nation's  fastest-growing  daily  newspa¬ 
per,  is  seeking  pagination  pro¬ 
fessionals  as  it  prepares  to  migrate  to  a 
next-generation  text-layout  system.  The 
qualified  applicant  must  be  willing  to 
learn  an  existing,  legacy  system  and 
be  prepared  to  ploy  a  key  role  as  the 
paper  implements  a  new  system  later 
this  year.  Please  send  caver  letters, 
resumes  and  wark  samples  to  Rob 
Golum,  associate  editor.  Investor's  Busi¬ 
ness  Daily,  1 2655  Beatrice  Street,  Los 
Angeles,  CA  90066. 

Faxes  to  (3 1 0)  577-7350  or 

E-mail  to:  IBDR06@aol.com 
No  phone  calls,  please 


EDITORIAL 


GROWING  FLORIDA  daily  needs 
experienced  writers,  paginators, 
editors.  We're  heading  for  greatness. 
Reply  to  Box  08456,  Editor  &  Pub¬ 
lisher. 


STARK'S  TRUCK  & 

OFF-HIGHWAY  LEDGER 


GROWING  NEWSPAPER  group  look¬ 
ing  for  reporters,  page  designers,  copy 
editors.  Must  have  2  years  experience. 
Designers  must  know  QuarkXPress. 
Resumes  to  Steve  Marble,  CCN,  330 
W.  Bay  St.,  Costa  Mesa,  CA  92627  or 


dpilot2@Earthlink.net 


MANAGING  EDITOR 

Publishing  company  in  the 
Chicago  Loop  seeks  Managing 
Editor  for  fortnightly  business 
news  publication  covering  the 
automotive  and  capital  equipment 
industries.  Experience  required. 
Duties  include  hard  news  re¬ 
porting,  data  gathering,  inter¬ 
viewing  executives,  layout,  direc¬ 
ting  editorial  content,  etc.  Must 
have  knowledge  of  web  site 
management  and  desktop  pub¬ 
lishing.  Position  available  im¬ 
mediately.  Send  resume,  clips 
and  references  to;  Fhiblisher,  J-C 
Communications  Co.  Inc.,  318  W. 
Adams  St.,  Ste.14()6,  Chicago,  IL 
60606. 
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HELP  WANTED 


_ EDITORIAL _ 

LEADING  NATIONAL  weekly  maga¬ 
zine  seeks  Miami  Bureau  Chief  for 
tough  job  overseeing  reporting  of 
southeastern  United  States  and  the 
Caribbean.  Should  have  six  or  more 
years  experience  covering  hard  news, 
features  and  showbiz.  Some  manage¬ 
ment  experience  and  Spanish-language 
fluency  preferred.  Energy,  enthusiasm 
and  enterprising  innovation  a  must.  Send 
resume  and  clips  to  Box  08470,  Editor  & 
Publisher. 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Dallas.  Strong  writ¬ 
ing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring  free¬ 
lance  reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length  pieces. 
Send  cover  letter,  resume  and  five 
best  clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
E-mails,  please. 

UFESTYLE  PAGE  DESIGNER/ 
COPYEDITOR 

The  Anderson  (SC)  Independent  Mail, 
an  expanding  41,000  daily,  48,000 
Sunday  Scripps  Howard  newspaper, 
seeks  a  creative,  high-energy  design¬ 
er/editor  who  can  work  well  in 
a  team  atmosphere.  Staff  produces 
seven  eye-catching  color  lifestyle  sec¬ 
tions  a  week  plus  color  Homes,  Travel, 
Spectrum  and  TV  Week  sections  for 
Sunday.  Fully  paginated  in  QuarkX¬ 
Press. 

Anderson  is  a  growing  manufacturing 
center  of  50,000  on  a  huge  lake  near 
the  Blue  Ridge  mountains.  Major  state 
university,  regional  cultural  center 
nearby. 

You  need  a  college  degree,  pizzazz 
and  a  passion  for  quality  and  integrity. 
Send  resume  and  clips  to  T.  Wayne 
Mitchell,  senior  vice  president  and 
editor,  Anderson  Independent-Mail, 
P.O.  Box  2507,  Anderson,  SC  29622 
or  fax  to  (864)  260-1276.  Questions? 
We're  at  (800)  859-6397. 


_ EDITORIAL _ 

MAGAZINE  EDITOR 

Need  full-time  associate  editor  for  the 
leading  international  metal  fabricating 
magazine  publisher.  Position  is  based 
in  Rockford,  Illinois,  1  hour  west  of 
Chicago.  You'll  have  extensive  contact 
with  manufacturers  and  be  responsible 
for  gathering  feature  articles  written  by 
industry  experts,  editing  and  laying 
out  press  releases,  compiling  buyers' 
guides,  proofing,  writing  some  articles, 
attending  trade  shows  and  press 
events,  and  overseeing  textbook  pub¬ 
lishing  activities. 

College  degree  and  article  editing/ 
writing  experience  required.  Must  be 
detail-oriented,  assertive,  outgoing, 
have  strong  grammatical  and  organi¬ 
zational  skills,  be  able  to  handle  multi¬ 
ple  priorities  and  meet  deadlines,  and 
communicate  well  both  in  writing  and 
verbally.  Some  travel  required.  Benefits 
include  medical  insurance,  401  (k) 
plan,  and  paid  vacation  and  holidays. 
Send  resume,  salary  history,  and 
original  samples  to  Box  08461,  Editor 
&  Publisher. 


MANAGING  EDITORS 

New  Times  is  looking  for  managing 
editors  for  its  award-winning,  weekly 
papers  in  Denver  and  Miami.  This  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please 


NEED  STRINGERS  in  11  Western 
states  to  cover  food  processing  for 
monthly  publication.  Must  have  experi¬ 
ence.  Pnone:  (206)  463-5502  or 
Fax:  (206)  463-641 1 


_ EDITORIAL _ 

MANAGING  EDITOR 
The  Observer  Newspapers  in  Herndon, 
VA,  seeks  journalist  to  take  charge  of 
four-person  newsroom.  Duties  include 
assigning  stories,  editing,  layout.  Must 
have  experience  in  reporting,  photog¬ 
raphy,  editing,  and  knowledge  of  Mac 
PageMaker.  Will  also  report,  take 
photos,  work  closely  with  publisher, 
production  and  public.  Competitive 
newspaper  market.  Respected  22-year- 
old  group  of  three  weekly  community 
tabs  in  suburban  Washington  near 
Dulles.  Send  resume,  cover  letter  to  The 
Observer  Newspapers,  P.O.  Box  109, 
Herndon,  VA  201 72. 

E-mail:  observer@dgs.dgsys.com 
Call  Tom  Grein  (703)  437-5886 
Fax:  (703)  834-3142 


NEWS  EDITOR 

Prize-winning  Berkshire  (MA)  weekly 
looking  for  experienced  self-starter  to 
run  newsroom.  Must  know  broadsheet 
layout,  Pagemaker.  Send  resume  to 
Box  08450,  Editor  &  Publisher. 

PHOTOJOURNALIST 
We  need  a  fulltime  photographer  with 
an  outstanding  eye,  great  news  sense 
and  a  love  of  working  hard  to  produce 
uality  photos  to  join  the  staff  of  our 
oily  in  the  Sierra  foothills.  We're  fully 
paginated,  so  digital  imaging  skills  are 
a  strong  plus.  Send  resume,  clips  to 
John  Seelmeyer,  editor.  The  Union, 
1 1 464  Sutton  Way,  Grass  Valley,  CA 
95945. 


NEWS  DESK  EDITOR 
National  news  business  magazine  in 
New  York  City  seeks  hands-on  news 
desk  editor  to  oversee  daily  coverage 
of  the  media  industry  and  prepare 
weekly  hard-news  articles  for  use  in 
print  and  online.  Minimum  of  three 
years  experience  on  newspaper  or 
newsmagazine  news  desk  required. 
We  are  seeking  a  well-organized  indi¬ 
vidual  capable  of  producing  crisp  copy 
and  compelling  heads  in  a  fast- 
paced  newsroom  environment.  Include 
resume  in  the  message  body  of  an  E-mail 
to: 

editor@mediainfo.com 
Editor  &  Publisher  Co. 

NYC 


NIGHT  CITY  EDITOR 

The  Daily  Gazette,  a  60,000- 
circulation  daily  in  New  York's  Capital 
Region,  is  looking  for  a  proven  news 
room  leader  for  the  position  of  night 
city  editor.  The  city  editor  supervises 
assistant  city  editors,  reporters  and  sup¬ 
port  staff  on  deadline.  Responsibilities 
include  ensuring  the  accuracy  and 
quality  of  reporting,  writing  and  edit¬ 
ing;  enforcing  production  deadlines; 
and  strategic  planning.  Applicants 
should  have  reporting  experience  as 
well  as  substantial  editing  experience. 
Send  work  samples  and  resume  with 
references  and  salary  history  to 
Thomas  Woodman,  managing  editor. 
The  Daily  Gazette,  2345  Maxon  Road 
Extension,  Schenectady,  NY  1 2308. 


REPORTER  for  22,000  daily  in  south 
Louisiana,  50  miles  from  New  Orleans. 
Send  resume  to  Executive  Editor  Mike 
Slaughter,  The  Courier,  P.O.  Box 
271 7,  Houma,  lA  70361 .  EOE. 


_ EDITORIAL _ 

NIGHT  EDITOR:  DC  based  electronic 
business  news  service  seeks  editor  to 
handle  stories,  write  headlines,  track 
copy  flow  and  supervise  staff.  Man¬ 
agement  experience  plus  newspaper, 
wire  or  online  background  essential. 
Send  letter  and  resume  to  Robert  L. 
Harris,  director,  Knight-Ridder/Tribune 
Business  News,  790  National  Press 
Building,  Washington,  DC  20045. 

EOE 


NIGHT  CITY  EDITOR 
The  Island  Packet,  an  award-winning, 
McClatchy-owned  daily  on  Hilton  Head 
Island,  SC,  is  seeking  a  night  city 
editor.  Candidates  should  have  report¬ 
ing  and  editing  experience.  Mail 
resume  with  references  to  Fitz  McAden, 
executive  editor.  The  Island  Packet, 
P.O.  Box  5727,  Hilton  Head  Island,  SC 
29938;  or  fax  to  (803)  842-831 4. 

ONLINE  PRODUCER  -  The  Electric 
Times  Union  (www.timesunion.com) 
seeks  an  individual  to  join  the  team 
that  creates  our  Web  edition.  You'll  be 
responsible  for  developing  local  Web 
packages  and  integrating  syndicated 
content  into  the  site.  You  should  be  an 
experienced  reporter  or  editor  with 
previous  work  in  interactive  media. 
You  should  be  highly  knowledgable 
about  the  Web  and  have  some  experi¬ 
ence  with  design  in  print  and  on  the 
Web.  We're  part  of  the  Times  Union  of 
Albany,  NY,  the  dominant  newspaper 
and  multimedia  company  in  a  vibrant 
region.  Send  resumes  and  cover  letters 
to  Patti  Hart,  online  editor,  at 
_ pohort@timesunion.com _ 

REPORTER -SUMMER '98 
The  Lakeville  (CT)  Journal  seeks  a 
reporter  from  mid-May  through  August 
to  cover  for  staff  member  on  Military 
leave.  Flagship  paper,  small  weekly 
group  in  beautiful,  culturally  rich  area 
100  miles  from  NYC.  Professional 
experience  preferred  but  prospective  J- 
grads  or  grad  students  also  con¬ 
sidered.  Letter,  resume  and  clips  to 
Ruth  Epstein,  editor,  P.O.  Box  1 688, 
Lakeville,  CT  06039.  Fax:  (860)  435- 
4802. 


REPORTER 

Quad-City  Times,  Davenport,  lA  - 
50,000  weekday/78,000  Sunday 

We  are  looking  for  a  savvy  reporter 
and  excellent  writer  to  join  our  News 
Team,  with  responsibilities  for  cov¬ 
erage  on  the  Illinois  side  of  our  two- 
state  market,  and  for  a  topical  beat  of 
interest  to  our  entire  readership.  We 
need  someone  to  find  and  develop 
Page  1  stories,  someone  who  will  care 
deeply  about  our  community  and  the 
people  in  it,  and  who  will  initiate  col¬ 
laboration  and  work  effectively  with 
others  throughout  our  organization 
and  our  community. 

Please  send  your  resume  and  cover  let¬ 
ter  to: 

Quad-City  Times 
Human  Resources  Department 
Attn:  Mark  Ridolfi 
500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 
lOMBO  OFFER! 


ere’s  your  opportunity  to  reach  CEOs,  publishers,  man- 
'agers  and  decision  makers  in  the  specialty  and 
free  paper  industries.  Just  tell  us  to  run  your  E&P 
classified  ad  in  the  next  issue  of  FPP.  It’s  the  only 
magazine  exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  6754380  ext.  173  •  E-mail:  mattw@mediainfo.com 
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HELP  WANTED 

EDITORIAL 


REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  doily-AM, 
53,000  Sunday)  has  on  opening  for  o 
reporter. 

We  need  someone  with  experience 
who  con  dig  for  news  and  develop 
stories  on  a  doily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


REPORTER  wanted  for  fast-growing 
alternative  newspaper  in  Des  Moines. 
Seek  person  who  wants  to  do  more 
than  state-the-obvious  reporting  and 
formula  prose.  Ideal  for  daily  reporter 
tired  of  the  constraints,  or  talented 
young  Turk  who  needs  a  shot.  Fax 
resume,  clips  to  Pete  Kotz,  (515)  288- 
0309. 


REPORTER/FOREIGN  CORRESPON¬ 
DENT  -  AP  Bogota  seeks  full-time 
“local  hire"  reporter.  Must  be  seasoned 
and  savvy  with  fluent  Spanish,  fluid 
prase  and  minimum  three  years  expe¬ 
rience.  Knawledge  of  Colombia  pre¬ 
ferred.  Send  resume  and  clips  to  Frank 
Bajak  c/o  Associated  Press,  Apartado 
Aereo  093643,  Bo^ta,  Colombia. 

Via  E-mail:  (bajcik@colomsat.net.co 
No  phone  calls 


REPORTER:  Seek  curious,  fair  digger 
with  exceptional  writing  talent  to  join 
staff  striving  for  excellence.  One  to 
three  years'  daily  experience  pre¬ 
ferred.  No  formula  writers  or  hole 
fillers,  please.  General  assignment  posi¬ 
tion,  but  this  reporter  may  move 
quickly  into  government  beat.  We're  a 
34,0()0-plus  daily  at  the  edge  of  the 
Adirondacks,  a  region  rich  in  culture 
and  recreational  and  entertainment 
activities.  Send  resume,  clips  to 
Stephen  Bennett,  managing  editor.  The 
Post-Star,  P.O.  Box  2157,  Glens  Falls, 
NY  12801. 


REPORTER 

Midwest  trade  publication  covering 
statewide  legal  community  seeks 
reporter  with  1  -3  years  experience  in 
general  assignment  reporting.  Send 
resume,  clips  to  Scott  Olson,  The  Indi¬ 
ana  Lawyer,  421  N.  Pennsylvania 
Street,  Indianapolis,  IN  46204. 


REPORTER 

National  daily  business  newspaper 
needs  self-starter  in  Des  Plaines,  IL.  Dig¬ 
ger  with  an  ability  to  build  sources, 
meet  tight  deadlines.  Two  years  expe¬ 
rience.  Firewall  between  your  efforts 
and  advertising  department.  Report  to 
highly  professional  editors.  Be  part  of 
the  world's  largest  publisher  of  busi¬ 
ness  information.  Send  resume  and 
salary  needs  to  American  Metal 
Market,  825  Seventh  Avenue,  New 
York,  NY  10019. 


_ EDITORIAL _ 

REPORTERS  &  EDITORS 
Investor's  Business  Daily,  the  fastest- 
growing  paper  in  the  country,  con¬ 
tinues  to  expand  its  staff.  We  are  now 
accepting  applications  for  both  writing 
and  editing  positions  on  our  economics 
team.  Inquiries  welcomed  from  sea¬ 
soned  economics  writers  and  editors 
with  strong  free-market  views,  and 
from  less-experienced  applicants  who 
ore  sharp  and  eager  to  learn. 
Advanced  degree  preferred  but  not 
required.  Resumes  and  clips  to  Terry 
Lee  Jones,  associate  editor,  by  fax  ta 
(310)  577-7350  or  by  mail  to  12655 
Beatrice  Street,  Los  Angeles,  CA 
90066. 

REPORTER 

The  Mail  Tribune,  a  30,000-circulation 
AM  daily  in  beautiful  Southern 
Oregon,  seeks  a  night-shift  reporter  to 
join  a  team  responsible  for  crime  and 
communities  coverage.  We  value 
accuracy,  enterprise  and  the  ability  to 
work  as  part  of  a  team.  Send  cover  let¬ 
ter,  resume  and  at  least  five  clips  to 
Julie  Wurth,  managing  editar,  P.O. 
Box  1108,  Medford,  OR  97501. 
Deadline  is  April  1 0.  EOE 


EDITORIAL 


_ EDITORIAL _ 

REPORTERS  -  Award-winning  daily  in 
Big  Ten  university  town  seeks  reporters 
for  two  of  the  paper's  top  beats:  uni¬ 
versity  and  city  hall.  We're  looking  for 
hard-charging  reporters  who  love  beat 
reporting,  can  develop  sources  in  all 
the  right  places  and  hate  to  get 
scooped  by  the  competition.  We  place 
a  premium  on  enterprise  reporting. 
Send  resume,  references  and  your  five 
best  clips  to  Rick  Fitzgerald,  metra 
editor.  The  Ann  Arbor  News,  P.O.  Box 
1147,  Ann  Arbor,  Ml  48106-1147. 
The  News  is  an  equal  opportunity 
employer. 

REPORTERS 

Escape  the  stupefying  drone  that  is  the 
convention  in  journalism.  You  have 
a  voice.  Let's  hear  it.  This  is  a  rare 
opportunity  for  an  imaginative  jour¬ 
nalist:  a  fast  growing  conservotive 
weekly  looking  for  reporters  capable 
of  in  depth  coverage  and  analysis  of 
local  government.  You'll  discover,  ex¬ 
plain  and  expose  the  workings  and 
shenanigans  of  the  local  elected 
officials.  Your  readers  will  want  to 
know  it  all  plus  your  opinion  in  1000 
words  or  more  per  story.  Send  resume 
and  clips.  You  may  also  submit 
unpublished  stories  written  in  a  style 
that  would  make  your  current  editor 
shudder.  Reply  to  Box  08443,  Editor  & 
Publisher. 


EDITORIAL 


Newlimes 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Managing  Edilnr 

This  position  requires  fine  writing  and  editing  skills  and  the 
ability  to  help  staffers  generate  superior  stories.  The 
m.e.  supervises  the  day-to-day  editorial  operation  and 
must  have  a  suong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/aits 
experience  who  can  craft  a  compelling  narrative  and 
work  well  with  writers.  Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  kKial  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  pnxluce 
magazine-length  stories  ba.sed  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 
Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 


_ EDITORIAL _ 

REPORTERS 

The  Doily  Stor,  a  20,000  AM  daily, 
seeks  reporters  for  its  Delhi,  NY, 
bureau  and  education  beat.  Northeast 
residents  preferred.  Resume,  clips  to 
Rachel  Dickler,  city  editor.  The  Daily 
Star,  P.O.  Box  250,  Oneonto,  NY 
13820. 

REPORTER 

Seasoned  reporter  wanted  to  cover 
New  Orleans  city  government  and 
related  urban  issues  for  Pulitzer- 
winning  daily.  Strong  writing  and 
investigative  skills  required  in  a  city 
known  for  the  corruptibility  and  flam¬ 
boyance  of  its  political  culture.  Send 
resume  and  clips  to: 

Lynn  Cunningham 
Assistant  ta  the  Editar 
The  Times-Picayune 
3800  Howard  Avenue 
New  Odeans,  LA  701 40 

An  Equal  Opportunity  Employer,  M/F 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  notional  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  >vell  researched, 
we  want  to  hear  from  you.  There  are 
immediate  openings  for  news  writers  in 
Denver,  Miami,  Phoenix,  Houston  and  R. 
Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  ta: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  ond  the  space. _ 

SPORTS  COPY  EDITOR 

The  Palm  Beach  Post  is  seeking  a  well- 
rounded  sports  copy  editor  with 
excellent  word  AND  layout  skills. 
Pagination  experience  is  preferred,  but 
not  required.  Applicants  (minimum 
three  years'  experience)  interested  in 
working  in  a  fast-paced,  metropolitan 
market  should  send  resumes  to  Tim 
Burke,  executive  sports  editor,  P.O.  Box 
24700,  West  Palm  Beach,  FL  3341 6. 
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HELP  WANTED 


SCXJTHEAST  TEXAS  newspaper,  25,000, 
looking  for  copy  editor,  reporter. 
Knowledge  of  QuarkXPress  a  must  for 
copy  position.  Send  resume,  clips  to  The 
Port  Arthur  News,  P.O.  Box  789,  Port 
Arthur,  TX  7764 1 .  Fax  to  (409)  985-6 1 28 
or  E-mail  us  at: 

panews.pemet.net 

Contact  person:  News  Editor  Diana 
Andro. 


SENIOR  EDITOR 

Leading  national  trade  publication  in 
search  of  writer/editor.  B.S.  in  jour¬ 
nalism,  strong  business  background. 
Competitive  salary,  bonus,  benefits, 
plus  opportunity  for  advancement. 
Send  resume  plus  clips  to  Dept.  LP/GB, 
Hanley-Wood,  Inc.,  (Jne  Thomas  Circle, 
NW  Suite  600,  Washington,  DC 
20005. 


SPORTS  COPY  EDffOR 
The  Des  Moines  Register  is  seeking  an 
energetic  and  innovative  assistant 

nts  editor  to  lead  its  sports  copy 
.  Supervisory  experience,  layout 
skills  and  demonstrated  planning 
abilities  are  important.  Pagination 
experience  is  a  plus.  (The  Register  has 
a  Digital  Technologies  system).  Also 
involves  some  coordination  with  report¬ 
ing  staff,  photo  editor  and  graphics 
department.  Please  send  resume  and 
work  samples  to  Human  Resources, 
The  Des  Moines  Register,  P.O.  Box 
957,  Des  Moines,  lA  50304.  The  Reg¬ 
ister,  a  Gannett  newspaper,  is  an 
equal  opportunity  employer. 


EDITORIAL 


SPORTS  EDITOR  —  Temple  Daily  Tele¬ 
gram,  a  25,000  circulation  newspaper 
has  opening  for  a  sports  editor.  Con¬ 
tact:  Steve  Walters,  managing  editor. 
Temple  Daily  Telegram,  P.O.  Box 
6114,  Temple,  TX  76504.  (254)  778- 
4444. 


SPORTS  COPY  EDITOR/PAGE  DESIGN¬ 
ER:  The  Sun  Journal,  Lewiston,  Maine, 
(40,000,  AM)  seeks  a  copy  editor/ page 
designer  for  the  best  local  sports 
department  in  the  state.  QuarkX¬ 
Press  and  Microsoft  Word  experience 
a  plus.  Contact  Bob  Aube,  (207)  784- 
7045,  ext.  283,  after  6  p.m. 


SPORTS  DESIGNER 

The  Seattle  Times  seeks  an  experienced 
sports  designer  with  the  desire, 
creativity  and  drive  to  make  a  good 
section  great.  At  least  three  years  of 
design  experience  with  a  Metro  daily 
required;  sports  experience  preferred. 
Join  us  as  we  upgrade  the  section  in 
1 998:  You  will  handle  daily  design  as 
well  as  selected  projects  for  the  North¬ 
west's  best  newspaper.  Send  resume 
and  at  least  five  page  designs  or  sec¬ 
tions  to  Cathy  Henkel,  sparts  editor. 
The  Seattle  Times,  1 1 20  John  Street, 
Seattle,  WA  98 1 09-532 1 .  Don't  hesitate: 
we're  on  a  fast  track.  Only  candidates 
to  be  interviewed  will  be  contacted.  EOE 
M/F/H. 


Produds 

Services*^ 

rtOirectory 


Interactive  Sites 

and 

Services  Um 


Schedule  on: 


For  Business  Card  advertising, 
call  (212)  675-4380,  ext.  171, 173 
Contract  rates  available 


EOrrORIAL 


SPORTS  EDITOR  -  If  you  like  sports, 
we'll  give  you  all  you  want.  The 
Tribune-Democrat  in  Johnstown,  PA 
(49,000  daily  -  53,000  Sunday)  is 
looking  for  a  Sports  Editor  who  can 
handle  the  full  schedules  of  32  high 
schools,  and  player-development 
franchises  in  professional  hockey  and 
baseball.  We're  in  Pittsburgh  Steeler, 
Penguin  and  Pirate  country  between 
Pitt  and  Penn  State.  This  is  a  manage¬ 
ment  position  that  involves  copy  edit¬ 
ing,  design,  scheduling,  coverage  and 
yes,  you'll  write  a  column.  If  you're 
ready  to  step  up,  send  resume  and 
clips  to  Human  Resources  Manager, 
The  Johnstown  Tribune  Publishing 
Company,  P.O.  Box  340,  425  Locust 
Street,  Jonnstown,  PA  1 5907-0340. 


SPORTS  REPORTER 

Are  you  a  versatile,  enterprising  writer 
who  isn't  afraid  to  go  after  issue- 
related  sports  stories?  Then  our  small 
daily  in  beautiful  central  Maine  wants 
you.  Our  ideal  candidate  can  bring  non- 
traditional  readers  into  the  section.  We 
need  a  versatile,  team  player  who  has 
compelling  story  ideas,  can  assist  in 
page  production  and  coverage  plan¬ 
ning.  Macintash  experience  is  a  plus. 
Help  us  be  a  better  section.  Send  your 
resume,  cover  letter  and  clips  to  Cen¬ 
tral  Maine  Newspapers,  ATTN:  Human 
Resources  -  SR,  274  Western  Avenue, 
Augusta,  ME  04330. 

Fox:  (207)  621-5610 
E-mail:  nmanes@biddeford.com 
We  are  an  equal  opportunity  employer 


i  SYSTEMS  EDITOR 

I  SOUGHT  FOR  EUROPE 

■  European  Stars  and  Stripes,  a  daily 
:  that  serves  the  U.S.  military  community 
:  in  Europe,  is  searching  for  a 
:  Newsroom  Systems  Editor  to  work  in 
:  Darmstadt,  Germany.  The  position 
:  requires  a  bachelor's  degree,  at  least 
I  three  years  of  experience  at  a  daily 
;  newspaper  and  experience  with  QuarkX- 

■  Press  and  other  commonly  used 
:  editorial  software  programs.  Famil- 

•  iarity  with  networking  software,  com- 
i  munications  programs  and  computer 
:  hardware  is  desired.  The  systems 
I  editor  should  be  fully  qualified  to  act 
:  as  an  editor  and  serve  as  the  primary 
I  liaison  between  the  editorial  depart- 
I  ment  and  our  computer  support 
I  department.  A  generous  tax-free  hous- 
:  ing  allowance  offsets  the  high  cost  of 

•  German  housing,  and  the  salary  range 
:  is  from  $30,000  to  $50,000  per  year, 
i  Travel  arrangements  and  shipment  of 
I  personal  property  and  one  automobile 
i  will  be  provided  by  the  organization. 

:  Applications  should  be  sent  to  Euro- 
:  peon  Stars  and  Stripes,  ATTN:  Editor, 
I  Unit  29480,  APO  AE  09211.  They 
i  may  alsa  be  faxed  to  (01 1-49)  6155 
I  601395  or  E-mailed  to  phillips@ 
;  mail.estripes.osd.mil  in  Office  95. 
I  Application  must  be  received  by 
I  April  10,  1998.  This  position  is  a  three 
:  year,  limited  term  appointment,  with 
:  the  possibility  of  renewal.  Announce- 
:  ment  #NAF-SS-98-019.  U.S.  position 
i  only.  Department  of  the  Army,  Non- 
j  appropriated-Fund  Instrumentalities 
i  are  equal-opportunity  employers.  Whis- 

1  :  tieblower  protection  is  enforc^. 


SPORTS  EDITOR 

The  Newport  (Rl)  Daily  News  seeks  a 
sports  editor  to  lead  a  talented  3 
person  staff  in  cavering  one  of  the 
nation's  most  exciting  sports  com¬ 
munities.  In  addition  to  local  high 
school,  college  and  youth  sports  — 
which  we  consider  crucial  —  aur  sports 
staff  covers  world  class  sailing,  pro¬ 
fessional  tennis  at  the  International 
Tennis  Hall  of  Fame,  polo,  tournament 
croquet,  beach  volleyball  and  nearly 
everything  else.  Our  sports  editor  runs 
the  desk,  makes  assignments,  designs 
and  paginates  pages,  writes  an 
occasional  column,  and  is  a  key 
member  of  our  management  team. 
Knowledge  of  QuarkXPress  important. 
Send  writing  and  design  samples  and 
a  letter  about  yourself  and  your 
approach  to  management  and  sports 
to  David  B.  Offer,  editor.  The  Newport 
Daily  News,  101  Malbone  Road, 
Newport,  Rl  02840.  No  phone  calls, 
please. 


THE  POST-JOURNAL  in  Jamestown 
New  York  is  looking  for  a  copy  editor 
to  edit  wire  and  local  copy  and  to 
design  and  paginate  pages.  Prior  com¬ 
puter  experience  helpful,  but  not 
necessary.  Good  language  skills  are  a 
must.  Send  resumes  and  samples  to 
Cristie  Herbst,  The  Post- Journal,  P.O. 
Box  1 90,  Jamestown,  NY  1 4702- 
0190. 


THE  POST- JOURNAL,  an  award  win¬ 
ning  daily  in  Jamestown,  New  York  is 
accepting  applications  for  the  police 
:  beat.  Reporter  will  cover  police  and 
:  related  issues  in  three-county  area  of 
i  Western  New  York.  Recent  graduates 
:  are  welcome  to  apply.  Send  resumes 
j  and  samples  to  Cristie  Herbst,  The 
:  Post- Journal,  P.O.  Box  190, 

i  Jamestown,  NY  1 4702-01 90. 

THE  SEATTLE  TIMES  is  always  looking 
for  talented  copy  editors  and 
designers.  Applicants  must  have  strong 
word-editing  and  headline-writing 
skills  as  demonstrated  on  editing  test. 
Layout  editors  should  show  a  flair  for 
attractive  designs  and  the  sophisticated 
use  of  photos,  fonts  and  graphic  ele¬ 
ments.  Pagination  a  plus.  We  require 
at  least  five  years  of  editing  or  layout 
experience  on  a  major  daily  newspa¬ 
per.  To  apply,  send  cover  letter, 
resume  and  work  samples  to  Karen 
Cater,  chief  of  copy  desks.  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please.  Only  finalists 
will  be  contacted. 

TECHNOLOGY  REPORTER 

100,000  circulation  AM  daily  in  Zone 
8  with  a  lively  and  readable  weekly  con¬ 
sumer  technology  section  is  seeking  to 
fill  a  technology  reporter  opening.  The 
successful  candidate  will  have  at  least 
some  experience  writing  about 
technology  or  science,  and  be  know¬ 
ledgeable  about  computers,  software 
and  the  Internet.  We  emphasize  a 
teamwork  approach,  and  the  reporter 
will  be  ask^  to  contribute  ideas  and 
energy  while  working  closely  with 
editors,  photographers  and  graphic 
artists.  Equal  Opportunity  Employer. 
Send  letter,  resume  and  clips  to  Box 
08462,  Editor  &  Publisher. 
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HELP  WANTED 


THE  JOURNAL- STANDARD,  a  16,700 
circulation  PM  daily  in  northwest 
Illinois,  seeks  o  sportswriter  to  join  our 
award-winning  staff.  We  focus  on 
preps,  but  also  cover  the  pros.  We 
pride  ourselves  in  having  one  of  the 
most  entertaining  and  informative  local 
sports  sections  in  Illinois.  Experience 
preferred  but  not  required.  Desk  skills 
a  must.  Send  resume,  cover  letter  and 
five  work  samples  to: 

Jeff  Rogers 
Managing  Editor 
The  Journal-Standard 
27  S.  State  Avenue 
Freeport,  IL61032 


THE  LOS  ANGELES  TIMES  Business 
Section  is  expanding.  We're  looking 
for  seosoned  reporters  who  can  write 
or  edit  compelling,  high-impact  stories 
involving  technology,  biotechnology, 
personal  finance,  financial  markets, 
workplace,  management  and  financial 
services.  We're  also  interested  in 
accomplished  assignment  editors,  par¬ 
ticularly  those  who  can  oversee  cov¬ 
erage  of  economics,  markets  and 
personal  finance.  We  also  have  posi¬ 
tions  for  experienced  copy  and  layout 
editors.  Candidates  should  have  at 
least  3-5  years  experienced  with  daily 
newspaper  journalism.  To  apply,  send 
work  sampfes  and  resume  to  Susan 
Denley,  director  of  editorial  hiring,  Los 
Angeles  Times,  Times  Mirror  Square, 
Los  Angeles,  CA  90053. 


THE  SEATTLE  TIMES  is  looking  for  an 
online  news  editor  to  edit,  post  and 
help  plan  stories  for  our  online  site. 
Applicants  must  have  strong  word¬ 
editing  and  headline-writing  skills  as 
demonstrated  on  editing  test.  Minimum 
of  five  years  editing  experience  on  a 
major  daily  newspaper,  at  least  one 
year  experience  in  online  work.  To 
apply,  send  cover  letter,  resume  and 
work  samples  to  John  B.  Saul,  deputy 
news  editor.  The  Seattle  Times,  P.O. 
Box  70,  Seattle,  WA  98111.  No  calls, 
please.  Only  finalists  will  be  contacted. 

TRIAD  BUSINESS  NEWS 

The  newspaper  with  the  most  award¬ 
winning  business  coverage  in  North 
Carolina,  is  expanding  and  has 
immediate  openings  for: 

BUSINESS  REPORTERS 
and 

COPYEDITORS 

We  are  a  fast-paced  market  for  busi¬ 
ness  news.  We  need  journalists  with  prov¬ 
en  skills  in  daily  newspaper  work. 
Please  send  resume,  relevant  clips  and 
salary  requirements  to: 

Editor 

Triad  Business  News 
P.O.  Box  18249 
Greensboro,  NC  2741 9 

_ NO  CALLS,  PLEASE _ 

VIRGIN  ISLAND  DAILY  NEWS  seeks  a 
seasoned  business  writer  able  to  deal 
with  the  rigors  of  business  writing  for  a 
small  newspaper  in  a  small  town 
environment.  Coverage  will  range  from 
plant  openings  to  personnel  changes, 
along  with  features  and  rewrites.  Rea¬ 
sonable  pay  and  benefits.  Resume  to 
Mike  Middlesworth,  executive  editor, 
P.O.  Box  7760,  St  Thomas,  VI 00801 . 


UNIVERSAL  DESK  EDITOR 
The  Berkshire  Eagle,  the  32,000 
circulation  daily  and  36,000  Sunday 
in  the  beautiful  terkshires,  has  on  open¬ 
ing  on  its  universal  editorial  desk.  We 
are  looking  for  a  candidate  with  strong 
editing  and  layout  skills  who  can  han¬ 
dle  wire,  local  and  feature  pages  with 
equal  enthusiasm,  as  shifts  require.  The 
Eagle's  editing  staff  prides  itself  on 
upholding  old-fashioned  standards  of 
excellence,  demanding  excellent  writ¬ 
ing,  analytical  thinking,  creative  story 
ideas  and  accuracy  from  its  staff. 
Familiarity  with  pagination  systems 
and  online  journalism  a  plus.  Send  let¬ 
ter,  resume  and  work  samples  to 
Alinda  Shank,  editor.  The  Berkshire 
Eagle,  P.O.  Box  1171,  Pittsfield,  MA 
01202. 

WRITE  ABOUT  FUN  IN  UFE 
The  Press  Democrat,  a  100,000-daily 
north  of  Son  Francisco,  needs  an 
enthusiastic  reporter  with  a  lively  writ¬ 
ing  style  to  join  a  five-person  team  cov¬ 
ering  arts  and  entertainment,  food  and 
wine,  home  and  garden  and  recreation 
and  leisure.  Expertise  sought  in  at  least 
two  of  these  areas,  along  with  daily 
newspaper  experience.  Send  material 
to  Dan  Taylor,  Real  Life  Team  Leader, 
P.O.  Box  910,  Santa  Rosa,  CA  95402. 
The  Press  Democrat  is  part  of  the  New 
York  Times  Regional  Newspaper 
Group. 


INFORA^TION  SYSTEMS 


SENIOR  QUALITY  ASSURANCE  ANA¬ 
LYST  (Technical  Writer):  Acts  indepen¬ 
dently  to  design,  develop,  and 
organize  written  instructions  in  a 
logical  manner  for  test  plans  to  assure 
that  modified  and  corrected  programs 
function  as  required  by  customers  to 
insure  that  written  instruction  either  in 
form  of  manuals  or  on-line  help 
accurately  reflect  the  methods  and  pro¬ 
cedures  which  must  be  followed  for  pro¬ 
per  functioning  of  various  software 
products.  Conducts  detailed  on-line 
software  testing  in  coordination  with 
developed  test  plans  for  software 
product  installed  in  a  Novell  and  UNIX 
environment.  Responsible  for  source  con¬ 
trol  and  configuration  management 
which  allows  the  retrieval  and  building 
of  any  version  of  an  application  in  a 
consistent,  repeatable  manner.  Labels 
and  updates  archives  and  compiling 
codes  on  Novell  and  UNIX  plat¬ 
forms.  Requires  Bachelor's  degree  in 
Psychology  or  Journalism.  Also  re¬ 
quires  two  years  experience  in  the 
job  to  be  performed  or  two  years 
experience  as  a  Quality  Assurance  Ana¬ 
lyst  (Technical  Writer).  If  experience  is 
in  a  related  field,  the  entire  experience 
must  include  design  and  development 
of  written  instructions  for  test  plans  for 
implementation  of  software  devel¬ 
opment  products  in  a  Novell  and  UNIX 
environment  including  updating  of 
codes  for  Novell  and  UNIX  platforms. 
Hours:  9:00  a.m.  -  5:00  p.m.  40  hours 
per  week  at  $40,918  per  year  salary. 
Must  have  proof  of  legal  authority  to 
work  permanently  in  the  U.S.  Please 
send  two  copies  of  resume  and  cover 
letter  to  Illinois  Department  of  Employ¬ 
ment  Security,  401  S.  State  Street  -  7 
North,  Chicago,  IL  60605,  Attention: 
Joan  Sykstus,  Reference  #V-IL  18680- 
S,  AN  EMPLOYER  PAID  AD.  NO 
CALLS. 


INFORMATION  SYSTEMS 


ASSISTANT  SYSTEMS  EDITOR 

The  Baltimore  Sun  is  seeking  an  Assis¬ 
tant  Systems  Editor  to  work  in  the 
newsroom,  help  maintain  the  current 
Sll  system,  assist  in  an  anticipated  con¬ 
version  to  Harris  publishing  system 
later  this  year  and  provide  ongoing 
user  support  for  the  Harris  NME  and 
NMP  systems.  We  are  looking  for  an 
enthusiastic,  energetic  team  player  who 
is  eager  to  get  in  on  the  ground  floor 
of  this  project.  Candidates  must  be 
well-versed  in  Harris  and  in  Microsoft 
applications,  particularly  Word  and 
\Mord  Basic  or  Visual  Basic  for  Applica¬ 
tions.  Sll,  Mac  skills  a  plus. 

Send  resume  and  references  to: 

Steve  Auerweck 
Systems  Editor 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  21 278 

An  Equal  Opportunity  Employer 
M/F/D/V 

MAILROOM 

PRODUaiON  MANAGER 
Packaging  and  Distribution 

The  Fresno  Bee,  Central  CA's  leading 
daily  newspaper  (circ.  1 55,000  daily; 
190,000  Sunday)  has  an  immediate 
opening  for  a  Packaging  and  Distribu¬ 
tion  Manoger  to  oversee  the  packaging 
center  and  coordinate  its  growth  in 
technology.  Will  manage  a  team  of 
.  1 25  production  employees  while  work- 
j  ing  with  the  advertising  and  circulation 
;  departments  in  achieving  key  service 
I  and  quality  goals.  Must  have  know- 
i  ledge  of  inserting  and  mailroom  opera- 
;  tions  and  related  equipment,  be  com- 
1  puter  literate  and  mechanically 
:  inclined;  bachelor's  degree  in  related 
:  field  preferred.  The  successful  candi- 
:  date  will  have  strong  oral  and  written 
:  communication  skills,  be  team-oriented 
i  and  possess  the  ability  to  help  the  team 
;  maintain  its  focus  in  achieving  goals. 

:  Competitive  salary  based  on  experi- 
1  ence  plus  excellent  benefit  package, 
i  Send  or  E-mail  resume  and  cover  letter 
j  before  April  10  to  The  Fresno  Bee, 
:  Human  Resources  Department,  1 626  E 
:  Street,  Fresno,  CA  93786; 

:  resume@fresnobee.com 

:  An  Equal  Opportunity  Employer 


MARKETING 


CUSTOMER  RETENTION  MANAGER 

Cox  Ohio  Publishing,  publisher  of  the 
Dayton  (OH)  Daily  News  and  Spring- 
field  (OH)  News-Sun  (combined  circula¬ 
tion  191,000  daily/253,000  Sunday), 
seeks  a  Customer  Retention  Manager 
to  develop  its  customer  retention  plan, 
oversee  the  implementation  of  plan  ele¬ 
ments  and  act  as  project  manager  for 
key  retention  projects. 

Responsibilities  of  this  full-time  position 
include: 

•Development  and  implementation  of 
marketing  and  communication  plans. 
•Supervision  of  a  seven-member  reten¬ 
tion  staff. 

•Management  of  programs  designed 
to  buildrelotionships  with  customers. 
•Working  with  all  levels  of  employees 
and  management  to  increase  aware¬ 
ness  of  retention  issues. 

•Tracking,  analyzing  and  reporting  of 
measurements  such  as  stops,  churn 
and  retention. 

•Strategic  planning,  budgeting,  vendor 
management  and  other  operational 
duties  as  needed. 

The  ideal  candidate  will  possess: 

•A  B.A.  in  Marketing  or  Communica¬ 
tions. 

•3-5  years  of  marketing  and/or  sales 
mano^ment  experience. 

•Excellent  written  and  verbal  commu¬ 
nication  skills. 

•Experience  with  database  manage¬ 
ment  and  utilization. 

•Experience  in  predictive  dialer 
environment. 

•The  ability  to  manage  multiple  pro¬ 
jects  in  a  fast-paced  environment. 

•A  proven  track  record  of  creating 
circulation  growth  and/or  increasing 
retention. 

•A  fanatical  attitude  about  customer 
.  service. 

:  We  offer  a  cutting-edge  environment, 
:  a  competitive  salary  with  success- 
j  based  bonuses,  a  comprehensive  bene- 
:  fits  package  and  relocation  assistance. 

I  Please  send  your  resume  with  cover  let- 
j  ter  and  salary  history  to: 

i  Cox  Ohio  Publishing 

I  Director  of  Marketing 

:  45  South  Ludlow  Street 

Dayton,  OH  45402 

I  FAX:  (51 3)  225-241 8 

i  E-mail:  tamara  stum@coxohio.com 


fSRapex 


1998  Recruitment  &  HR  Features  and  *Special  Sections 

E6?P  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  professionals 
atnewspap,^.  S|»ce  !)««*», 


To  place  an  advertisement 
in  any  of  these  sections  call 
the  E6?P  Classified 
Department 
(212)  675-4380. 

Ext.  171  or  173. 
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HELP  WANTED 


NEW  MEDIA  SALES 


SALES  ACCOUNT  EXECUTIVE 

InfiNet,  a  state-of-the-art  company 
dedicated  to  helping  newspapers  and 
other  businesses  publish  on  the  web 
successfully,  is  looking  for  sales  execu¬ 
tives.  Our  ownership  by  three  of  the 
foremost  US  media  companies  —  Gan¬ 
nett,  Knight-Ridder  and  Landmark 
Communications  —  assures  us  of  the 
expertise  and  resources  to  be  national 
leaders  with  our  products  and  services. 

Our  sales  executives  sell  products  and 
services  for  the  Internet  nationally  to 
newspapers  and  other  business  clients. 
V/e  sell  Web  site  hosting,  customized 
opplications  for  Web  sites  and  services 
associated  with  those  activities.  Sales 
involvement  begins  with  finding  and 
developing  leads  and  lead  sources,  con¬ 
tinues  with  discovering  and  providing 
solutions  for  customer  needs.  Con¬ 
tinuous  training  to  stay  current  on  a 
wide  variety  of  products  and  services  is 
imperative.  Marketplace  savvy  is  critical 
to  getting  new  customers  and  selling 
additional  products  and  services  to 
current  customers.  The  sales  process  can 
be  long  and  involves  complex  issues 
and  the  building  of  strong  customer 
relationships. 

Skill  Requirements;  Sales  of  complex 
services  and  products,  1  -2  years 
minimum,  preferably  in  a  business- 
to-business  environment.  Strong  inter¬ 
personal  skills  and  experience  build¬ 
ing  sales  relationships.  Prepara¬ 
tion  of  complex  proposals.  Experience 
on  the  Internet,  preferably  with 
browsers  such  as  Netscape  and  In¬ 
ternet  Explorer.  Computer  skills,  par¬ 
ticularly  presentation  software  (Power¬ 
Point),  word  processing  (Word), 
spreadsheets  (Excel).  Good  written 
and  verbal  skills,  articulate.  Bachelors 
Degree,  preferably  in  sales  or  market¬ 
ing.  Newspaper  experience,  working 
for  or  selling  to,  a  plus.  Some  travel 
required. 

Send  resume  and  cover  letter  to  Trish 
Watson,  human  resources,  InfiNet, 
740  Duke  Street,  Norfolk,  VA  23510. 


A  LARGE  metropolitan  newspaper 
located  in  the  South  West  has  an 
immediate  opening  for  an  experienced 
Director  of  Pre-Press/Composing 
Room.  The  successful  candidate  will  be 
responsible  for  directing  Pre-Press/ 
Composing  Room  operations  in  a 
timely,  cost  effective  manner  through 
the  effective  use  of  equipment  and 
personnel.  We  are  seeking  an  individ¬ 
ual  with  at  least  five  years  of  direct 
supervisory  experience  who  exhibits 
excellent  leadership,  interpersonal  and 
verbal  communication  skills.  Typeset¬ 
ting,  ad-makeup,  and  page  composi¬ 
tion  knowledge  are  required.  A  com¬ 
petitive  salary  and  comprehensive 
benefits  package  is  available.  Please 
submit  your  resume  with  salary  history 
to  Box  08427,  Editor  &  Publisher.  EOE 


PREPRESS 


PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/ requirements  to  Box 
08440,  Editor  &  Publisher. 


THE  SYRACUSE  NEWSPAPERS  is  look¬ 
ing  for  an  ADVERTISING  SERVICE 
MANAGER  to  direct  a  high-tech, 
creative  department  of  16  people  at 
Central  New  York's  largest  news 
medium.  Main  responsibilities  include 
supervision  over  creative,  ad  prod¬ 
uction,  electronic  ad  pagination  staffs 
and  processes,  as  well  as  dispatch 
staff.  Successful  candidate  will  have 
good  interpersonal  skills;  knowledge  or 
experience  working  with  or  within  an 
art  department;  management  experi¬ 
ence;  and  four-year  degree.  Macintosh 
software  experience  and  hardware 
knowledge  required.  Harris  pagination 
software,  or  experience  with  electronic 
ad  flow  a  plus.  The  Syracuse  Newspa¬ 
pers  offers  an  excellent  salary  and 
benefits  package,  including  paid 
medical,  dental  and  eyewear  cov¬ 
erage.  Located  at  the  crossroads  of 
upstate  New  York,  Syracuse  is  sur¬ 
rounded  by  the  beautiful  Fingerlakes, 
Thousand  Islands,  Adirondack  Moun¬ 
tains  and  is  less  than  a  day's  drive  to 
New  York  City,  Boston,  Philadelphia, 
Toronto  and  other  northeast  metro 
areas.  Enjoy  the  four  seasons  as  well 
as  affordable  housing,  great  schools, 
and  abundant  cultural,  art  and  sports 
activities.  Send  resume  to: 

The  Syracuse  Newspapers 
Ad  #100 
P.O.Box  49 15 
Syracuse,  NY  13221 


PRESSRCX>M 


NEWSPAPER  PRESS  OPERATOR 

The  Pharos-Tribune  is  seeking  an  expe¬ 
rienced,  quality  consciaus  affset  press 
aperator.  We  seek  a  highly  motivated 
;  individual  willing  to  work  nights  and 
:  weekends,  preferably  with  Gass  Com- 
I  munity  experience.  Campetitive  salary 
•  and  benefit  package. 

:  Send  resume  or  apply  in  person  at: 

:  The  Pharos-Tribune 

:  Attn:  Randy  Houle 

'  51 7  E.  Broadway 

Logansport,  IN  48947 


E&Fs  Classified 

- ►  - 

The  ne'wrspaper 
industry’s  meeting 
place.  (2U)  6754380 


PRESSR(X)M 


PRESS  OPERATOR 

The  Scrantan  Times-Tribune  has  a  posi¬ 
tion  open  for  an  individual  that  has 
double  width  offset  experience.  Goss 
Headliner  experience  a  plus.  Another 
plus  would  be  that  he/she  possess 
strong  maintenance  skills.  For  further 
information,  please  contact  the  Press 
Supervisor,  Irl  Krause,  at  (717)  348- 
9153  or  send  your  resume  by  mail  or 
fax  to: 

The  Scranton  Times 
Human  Resources  Manager 
1 49  Penn  Avenue 
Scrantan,  PA  1 8503 
(717)  348-9119 


PRESS  PERSONS  WANTED 

Because  of  recent  expansion  at  aur 
Southwest  Ohio  facility,  we  are  cur¬ 
rently  seeking  applications  for  our 
pressroom  department.  Goss  Urbanite 
and/or  Community  experience  is 
helpful.  We  offer  up  to  $16  per  hour 
with  medical  benefits.  If  you  are  seek¬ 
ing  a  new  challenge,  please  send  a 
resume  to: 

Human  Resaurces 
Thomson  Southwest  Ohio 
c/ o  The  Middletown  Journal 
52  S.  Broad  Street 
Middletown,  OH  45044 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptianal  cam- 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  ta  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRESSROOM  MANAGEMENT 

■  Major  newspaper  in  the  Nartheast  is 
i  currently  seeking  a  middle  level  man- 
i  ager  far  its  pressroom.  Ideal  candidate 
:  will  have  a  minimum  of  10  years 
i  pressroam/supervisory  experience  in 
:  newspaper  or  related  industries.  Union 
I  environment  experience  is  helpful,  as 
:  well  as  a  knowledge  of  offset  press 
i  equipment.  This  position  requires  an 
:  individual  with  very  strong  supervisory, 
I  communication,  and  interpersonal 
i  skills.  We  affer  a  relocation  package 
;  along  with  an  excellent  salary  and 
:  camprehensive  benefits.  Reply  ta  Box 
:  08451 ,  Editor  &  Publisher. 

PRESSROOM  MANAGER 
Zone  2  daily  has  an  immediate  open¬ 
ing  for  a  person  with  3-5  years  experi¬ 
ence  in  pressraom  management.  Can¬ 
didate  must  have  exceptional  offset 
printing  knowledge  with  a  minimum  of 
3-5  years  offset  experience.  Must  be 
very  quality  cansciaus  with  the  skills  to 
maintain  high  quality  standards.  Reply 
to  Box  08445,  Editor  &  Publisher. 


PRESSROOM 


THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Re¬ 
sponsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mauntain  com¬ 
munity.  Call  (970)  925-2220  ext.  212. 


PRODUCnON/TECH 


PRODUaiON  DIREaOR 

SANTA  FE  NEW  MEXICAN,  25,000 
circulatian  daily  ranked  among  top 
designed  newspapers  in  the  warla, 
seeks  directar  for  pre-press,  press, 
mailroom.  Goss  Urbanite  experience 
helpful;  frant-end  technical  and  pagina¬ 
tion  knowledge  a  plus.  Supervision 
includes  advertising  design,  magazine 
production,  bindery  operation  and 
some  commercial  printing.  If  yau  want 
ta  move  ahead  with  a  progressive, 
independently-owned  newspaper  that 
values  quality  and  a  Strang  manage¬ 
ment  team,  this  is  the  jab  for  you. 
Excellent  benefits,  401  (k)  and  great 
place  to  live.  Send  resume  and  salary 
requirements  to  Billie  Blair,  associate 
publisher,  Santa  Fe  New  Mexican, 
P.O.  Box  2048,  Santa  Fe,  NM  87504. 


PRODUaiON  SUPPORT  TECHNICIAN 
The  Hartford  Courant  has  an  immediate 
opening  for  a  hands  on  electrical 
and  mechanical  technician.  The  ideal 
candidate  will  have  three  years' 
electronic  experience;  two  years' 
mechanical  experience  in  maintaining 
and  repairing  bindery,  inserting  and  ink 
jet  equipment;  and  excellent  dectronic 
and  mechanical  aptitude  with  specific 
knowledge  of  computer-based  machine 
control  systems. 

We  offer  competitive  salary,  choice  of 
benefit  plans,  and  free  parking. 
Interested  candidates  may  submit 
resume  with  caver  letter  including 
salary  requirements  to  The  Hartford 
Courant,  Emplayee  Services  and  Cam- 
munity  Affairs,  285  Broad  Street, 
Hartford,  a  06 115. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED  POSITlOh 

(includes  online  posting)  (includes  oi 

1  week  . $11.15  1  week . 

2  weeks  . $9.85  2  weeks  _ 

3  weeks  . $8.60  3  weeks  _ 

4  weeks  . $7.45  4  weeks  _ 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $12.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


R  -kPISPLAY  AD  RATES 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

IS  MANAGER/DIREaOR  with  over  30 
years  in  newspaper.  Worked  in  all 
areas:  prepress,  IS,  PC's,  Tech  Services, 
Telephone,  Systems  and  Programming. 

(8 18)  709-4475  or 

cecolby@bigfoot.com 

AWARD-WINNING  news  editor  with 
strong  skills  in  organizing  projects,  and 
motivating  staff,  seeks  a  supervisory 

Managing  Editor  position  in  Zone  5-7. 

Reply  to  Box  08464,  Editor  &  Pub¬ 
lisher. 

ADVERTISING 

YOUR  BAY  AREA  STAFF  WRITERS 
Versatile.Better.Smarter.  Quicker 
www.tolandcommunications.com 

ADVERTISING  SALES  MANAGEMENT 

Qualified  by: 

•7  years  Yellow  Page  sales  manage¬ 
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•1  year  major  accounts  classified 
*8  years  circulation  management 
Enthusiastic  trainer.  Creative  problem 
solver.  Reply  to  Box  08459,  Editor  & 
Publisher. 

MAILROOM 

AWARD-WINNING  supervisor.  Excellent 
work-ethic.  1 4  years  experience  at  major 
metropolitan  paper,  in  production 
planning,  manpower  scheduling,  super¬ 
vision  of  nightly  press  runs,  distri¬ 
bution  to  circulation  trucks  and  inter¬ 

EDITORIAL 
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responsibility  for  Return  Department 
providing  verification  to  Accounting.  Will 
relocate.  Reply  ta  Bax  08467,  Editor  & 

Publisher. 

AWARD-WINNING  sportswriter/editor 
with  1 3  years  experience  seeks  to  move 
up  as  writer  at  larger  paper.  Box  08442, 
Editor  &  Publisher. 

EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
reloHons.  (305)  891-2595. 

TRAVEL  WRITERS  WANTED 
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the  following  rates  per  column  inch,  per  insertion. 
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14-26  weeks . $  95  pci 
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SHOP  TALK  AT  THIRTY  by  gina  lubranq 


No  Ifs,  Ands  Or  Butts 

Why  did  an  editor  stop  the  presses?  To  shield  readers  from  anatomical  reference 


Editor  KARIN  winner  encour¬ 
ages  staff  members  to  take  risks, 
to  be  creative,  to  try  something 
different.  But,  like  many  editors, 
she  draws  the  line  at  vulgarity,  bad  taste, 
obscenity  and  profanity. 

When  Winner  saw  the  cover  of  the 
Feb.  5  Night&Day  section  for  the  first 
time,  she  winced.The  photograph, 
taken  from  behind,  showed  people 
doing  push-ups  in  the  street  at  a  Solana 
Beach  fitness  training  camp. The  head¬ 
line  said: “Working  their  butts  off.” 

STOP  THE  PRESSES 

Winner  thought  the  headline  might 
be  offensive  to  some  readers.  “It  went 
below  the  taste  level  and  standards  I 
want  this  newspaper  to  uphold,”  she 
said.  Although  the  section  was  already 
being  printed,  the  presses  were 
stopped  and  a  new  headline  -  “Crunch 
Time”  -  was  written  to  replace  the  old. 
It  was  done  at  a  cost  -  both  monetary 


Lubrano  is  readers  representative  at 
the  San  Diego  Union-Tribune,  where 
this  column  first  appeared. 
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and  in  time  delays  in  getting  the  sec¬ 
tion  printed  and  ready  for  delivery. 

Winner’s  decision  came  to  the  atten¬ 
tion  of  KFMB,  Channel  8,  which  did  a 
segment  about  it.  There  also  was  men¬ 
tion  of  it  on  a  local  radio  show. 

Winner  was  doing  her  job,  which  is  to 
edit  the  paper.  Although  those  who  do 
not  understand  how  newspapers  work 
might  call  it  censorship,  it  was  not.  If 
the  order  to  stop  the  presses  had  come 
from  the  government,  then  it  would 
have  been  censorship. That’s  a  huge 
difference  and  one  worth  remember¬ 
ing.  As  is  predictable.  Winner’s  action 
was  applauded  by  some  staff  members 
and  criticized  by  others. 

DEFENDING  THE  LANGUAGE 

I  thought  her  decision  was  absolute¬ 
ly  correct.While  I  doubt  I  would  have 
received  many  phone  calls  about  it,  I 
still  applaud  Winner’s  courage  in  taking 
a  stand.  I  know  the  headline  represents 
language  people  use  in  casual  conver¬ 
sation.  However,  1  think  it  is  a  newspa¬ 
per’s  job  to  elevate  language  rather 
than  sink  to  the  lowest  common 
denominator.  That  does  not  mean  a 
newspaper  needs  to  be  stodgy.  Using 
vulgar  language,  obscenities  and  pro¬ 
fanity  does  not  equal  creativity. 

The  Associated  Press  Stylebook, 
used  by  this  newspaper,  does  not  allow 
for  obscenities,  profanities  and  vulgari¬ 
ties  “unless  they  are  part  of  direct  quo¬ 
tations  and  there  is  a  compelling  rea¬ 
son  for  them.” 

A  library  search  found  the  word 
“butts”  had  been  used  5,754  times 
since  1988. 1  did  not  look  at  each  arti¬ 
cle,  but  1  did  find  that  when  the  word 
was  used  to  mean  buttocks  it  usually 
was  in  direct  quotes. 

Even  in  direct  quotes,  I  question 
whether  there  was  a  compelling  reason 
for  some  of  the  usage.  Of  course,  there 
are  other  uses  for  “butt”  -”cigarette 
butts,”“butt  of  a  joke,”  and  so  forth. 

UNNECESSARY  VULGARITY 

I  know  I  sound  like  the  mother  of 
my  best  friend  from  childhood,  Mrs. 
Arnaudo.  I  always  figured  if  I  couldn’t 
say  something  in  front  of  her,  I  would 
not  use  it  in  a  story.  It  also  seems  to  me 


that  newspapers  need  not  resort  to  vul¬ 
gar  language  to  appeal  to  young  peo¬ 
ple.  If  young  people  read  the  newspa¬ 
per  because  the  language  is  vulgar  or 
someone  has  been  able  to  sneak  in  an 
obscenity,  what  do  newspapers  gain? 

CHANGING  STANDARDS 

Michael  Crowell,  the  Night&Day  edi¬ 
tor  who  wrote  the  headline,  supports 
Winner’s  decision.  However,  he  did  not 
think  the  headline  was  vulgar,  or  he 
would  not  have  written  it. 

That  makes  me  wonder  if  some 
usages  that  made  my  parents’  genera¬ 
tion  shudder  have  become  so  com¬ 
monplace  that  people  who  hear  them 
on  television  and  in  films  no  longer 
find  them  offensive.  It’s  not  that  I  think 
the  Union-Tribune  should  lower  its 
standards.  What  is  permissible  in  a 
movie  or  TV  show  is  one  thing;  what  is 
written  in  a  newspaper  should  reach 
for  a  higher  standard. 

(Of  course,  Washington  scandals  have 
filled  the  news  pages  with  words  usual¬ 
ly  found  in  steamy  novels  -  “oral  sex” 
and  “semen-stained  dress”  among  them). 

While  Winner  was  grappling  with  the 
questionable  headline,  Lou  Gelland,  read¬ 
er  representative  for  the  Minneapolis 
Star-Tribune,  was  dealing  with  protests 
over  a  column  devoted  to  whether  it  is 
acceptable  to  urinate  in  the  shower. 

The  column  quoted  people  who 
thought  it  was  OK  and  those  who 
thought  it  wasn’t.  It  was  one  of  the 
most  tasteless  examples  of  journalism  I 
have  ever  seen. 

Written  under  the  byline  Cicnny  X,  it 
obviously  was  intended  for  younger  read¬ 
ers.  As  Gelfeind  pointed  out,  articles  are 
published  every  day  that  may  appeal  to 
certain  segments  of  the  readership.  Young 
people  are  not  likely  to  read  articles  that 
use  the  word  senior  in  the  headlines  and 
articles  written  for  younger  people  are 
not  apt  to  interest  older  readers. 

“But  standards  between  sections  do 
not  vary.  What  is  vulgarity  in  one  section 
is  not  permissible  in  another,”  Gelland 
wrote.“Assessing  taste  is  judgmental. 
That’s  why  it  can  vary.  And  that’s  why 
writing  on  urination  demands  st)phistica- 
tion.  On  this  score,  the  Genny  X  column 
lailed.  It  was  tasteless  and  sophomoric.” 
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